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Virginian-Pilot  editors  couldn’t  see  their  way  clear  to  running  Todd 
Spencer’s  award-winning  photo  of  a  rainbow  over  a  local  ball  field. 


Robert  Dickey,  president  and  publisher  of  The  Desert  Sun,  pictured  in  the  airport 
in  Palm  Springs,  California.  Dickey  was  a  repeat  winner  of  the  top  President’s 
Ring  award  for  publishers,  a  first  in  company  history. 


Effective  leadership. 

Quality  work. 

Excellent  results. 

Those  words  describe  the  traits  and  achievements  of  top  winners  of  the  annual 
Gannett  Newspaper  Division  President’s  Ring  awards,  given  to  recognize  executives  for 
outstanding  performance. 

Robert  Dickey,  president  and  publisher  of  The  Desert  Sun  at  Palm  Springs,  Calif., 
headed  the  list  of  1 999  winners  announced  recently.  Significantly,  he  is  the  first  chief 
executive  to  be  chosen  for  the  award  twice.  He  also  won  in  1998. 

Other  top  ring  winners  are: 

•  Advertising;  Peter  Ricker,  The  Idaho  Statesman,  Boise 

•  Circulation:  Edward  Graves,  The  Greenville  (S.C.)  News 


Presid 

Rin^ 

Awards 


Recognizing  and  Rewarding 
The  Best  of  the  Best 


•  Finance:  Donald  Lemire,  Courier-Post,  Cherry  Hill,  N.J. 

•  Human  Resources;  Timothy  Regan,  The  News  Journal,  Wilmington,  Del. 

•  Information  Technology:  Russell  Nicolosi,  Asbury  Park  Press,  Neptune,  N.j. 

•  Market  Development:  Brian  Priester,  Argus  Leader,  Sioux  Falls,  S.D. 

•  News:  Mark  Silverman,  The  Detroit  News. 

•  Production:  Mark  Frisby,  Ashury  Park  Press  and  Home  News  Tribune,  East 
Brunswick,  N.J. 

These  winners  were  joined  by  18  other  finalists  who  also  recorded  high  achieve¬ 
ments  during  the  year.  In  all,  some  90  individuals  across  the  company  were  recognized 
with  President’s  Rings. 

In  Gannett,  high  performance  is  an  expectation.  It  should  be  recognized  and 
rewarded  -  and  is. 

Our  deep  thanks  to  all  President’s  Ring  winners  for  jobs  very  well  done. 
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>1999  ALBERT  FACELLY,  SIPA  PRESS 


FUJICOLOR  PRESS  800  (CZ) 


[fujicolor  press  films  for  professionals] 

As  a  photojournalist,  you  rarely  have  control  over  the  situations  you  photograph.  Which  is  what  makes  the  versatility 
of  our  Press  films  for  professionals  so  important.  Take  our  Fujicolor  Press  400.  and  Fujicolor  Superia  100  and  200  films. 
They  employ  Fujicolor's  Fourth  Color  Sensitive  Layer  Technology  to  help  give  you  realistically  enhanced  color,  natural  skin 

tones,  outstanding  sharpness  and  fine  grain  even  under 
w  mixed  lighting  sources  that  include  fluorescent  light. 

Not  to  be  outdone,  our  Fujicolor  Press  800  film  can  easily 
handle  the  most  challenging  lighting  conditions  to  deliver  images  well  exceeding  your  expectations  for  high-speed  film.  After  all. 
even  though  the  situation  may  be  difficult,  capturing  it  shouldn't  be.  For  more  information  FUJIFILIVI 
about  our  full  line  of  Fujicolor  Press  films  for  professionals,  call  us  at  1  800  800  FUJI.  .  ■- 

XnDfe55iona/ 

©1999  FUJI  PHOTO  film  U  SA.  INC 
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HEADS  OF  THE  CUSS 

I  MUST  COMMENT  ON  TWO  OF  THE 

articles  you  ran  in  the  July  3  issue. 

The  first  story  is  “Way-Out  News¬ 
paper  Names”  [p.  17].  I  enjoyed  reading 
the  list,  but  I  nominate  my  hometown 
pajjer  for  inclusion:  The  Doings  of  Hins¬ 
dale,  Ill.  It  is  a  quaint  name  for  a  semiweek¬ 
ly  paper,  but  perfect  for  a  small  suburb  of 
Chicago.  I  never  realized  how  odd  the  name 
was  to  nonresidents  until  an  out-of-town 
ftiend  asked  me  what  the  name  was  of  the 
paper  I  was  reading.  When  I  told  him,  he 
laughed.  “The  Doo-ings”  he  said.  “So,  what’s 
doin,’  Paul?”  Precisely. 

The  second  article  is  “The  Bloopers  Fall 
in  Here”  [p.  23].  Hilarious,  especially  the 
FNU-LNU  story.  Anyone  who  has  done 
any  jx)lice  reporting  can  sympathize  with 
that  copy  editor.  But  as  a  former  copy  edi¬ 
tor,  I  must  say  the  article  as  a  whole  is  an¬ 
other  e.xample  of  why  copy  editors  have 
such  a  rotten  job.  They  are  remembered  for 
their  mistakes,  not  for  the  mistakes  they 
catch  or  the  headlines  they  write. 

I  would  like  to  see  an  article  about  wittv' 
headlines,  and  who  wrote  them.  One  head¬ 
line  that  comes  to  mind  is  this  classic  in  a 
New  York  tabloid:  “Ford  to  City:  Drop 
Dead.”  Who  wrote  that?  He  or  she  deserves 
applause. 

MICHAEL  PAUL 

STAFF  WRITER 
The  Enterprise 
Yadkinville,  N.C. 

Editor’s  Note:  Len  Valenti,  New  York 
Daily  News  slotman  the  afternoon  of  Oct. 
29,  1975,  said  the  historic  head  started 
with  an  unprintable  idea  from  City  Editor 
Dick  Oliver.  The  idea  bounced  back  and 


i  forth  between  the  copy  desk  and  city  room  \  \ 
!  editors,  ending  with  the  headline  that  took  !  | 
I  up  the  entire  front  page  of  the  Daily  News  ! ' 
:  Oct.  ,30, 1975.  | 

THE  STREETS  OF  SAHFRAHClSCO 

IJUST  READ  YOUR  EDITORIAL  ON  NEWS 
racks  [July  3,  p.  15].  Recently,  I  wrote 
a  commentary  on  this  very  topic  enti¬ 
tled  “Beware:  City  Tiying  To  Limit  News  : 

Racks”  (http://microtimes.com/ 

;  206/commlawton206a.html).  i 

I  San  Francisco  says  it  wants  to  clean  up 
I  the  streets,  but  I  see  it  as  a  frontal  assault  i , 

:  on  the  First  Amendment.  Several  other  1 1 

i  I ' 

[  cities  are  watching  the  San  Francisco 

[  legislation  and  consider  this  a  landmark 
I  case.  Frankly,  it  scares  the  hell  out  of  me. 

San  Francisco  wants  to  put  all  publications 
that  come  out  less  fi^uently  than  twice  a 
month  into  a  lottery.  If  a  paper  has  a  bad  !  i 

I  day  at  the  lottery,  it  conceivably  could  be 
[  locked  out  of  all  the  news  racks  in  the  city.  1 1 

I  MicroTimes,  a  no-charge-distribution 
I  publication,  is  headquartered  in  Oakland 
I  and  has  been  distributed  14  times  a  year 
j  in  San  Francisco  for  16  years.  i 

Why  should  the  city  determine  if  i 

,  readers  have  access  to  our  paper  or  not?  i  j 
;  And  why  stop  at  twice  a  month?  Why  not  ! 

limit  rack  space  to  daily  newspapers  that  j ! 
are  published  within  the  city?  Then  San  I 

i  Francisco  would  need  only  two  racks  —  one  ’ 
i  if  the  Examiner  ceases  to  publish  daily  (but  i  j 

I  that’s  another  story.)  It  will  never  get  rid  of  1 1 

j  all  racks,  however,  as  it  doesn’t  want  to  lose  ; 
i  its  potential  advertising  revenue. 

I  STEPHEN  LAWTON 

I  EDITOR-IN-CHIEF/EDITORIAL  DIRECTOR 

MicroTimes  j  j 
Oakland,  Calif.  |  j 
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- 50  YEARS  AGO  - 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


JULY  22,  1950: 

Prospects  for  settling  the  five- 
week-old  Newspaper  Guild  strike 
that  has  kept  the  New  York 
World-Telegram  and  Sun  sus- 


slightly  brighter  as  Editor  & 


got  a  couple  of  quick  whacks 


Publisher  went  to  press  July  20.  on  the  head  through  advertising 
by  two  major  department  stores 


Scare  buying  by  consumers 


—  Abraham  &  Straus  and 


worried  about  shortages  result-  Macy’s  —  in  the  New  York  area 


pended  since  June  12  appeared  ing  from  a  possible  war  economy  this  week. 
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Geerfia  tCKlMr 


$400,000 
voHed  for 
department 


THE  VALDOSTA  DAILY  TIMES 


The  Register-Herald 


abe  ffiifton  Ciazette 


Linton  Daily  Citizen 


,,»t»THOMASVIl.l.E 

Times-Enterprise 


(illie  Hfloultm^baeniEr 


ItilnineUStar 


She  Herald  ISulletin 


CoMoty  auditors 
say  report  fust 
not  tocaily  correct’ 


The  Thomson  Corporation 

has  agreed  to  sell  the  following  newspapers 

Daily 

Circulation 

Daily 

Circulation 

Anderson  (IN)  Herald  Bulletin 

30,000 

Beckley  (WV)  Register-Herald 

30,500 

Greensburg  (IN)  Daily  News 

13,500 

BlueHeld  (WV)  Daily  Telegraph 

22,000 

Kokomo  (IN)  Tribune 

23,500 

Americus  (GA)  Times-Recorder 

7,000 

Lebanon  (IN)  Reporter 

6,500 

Cordele  (GA)  Dispatch 

5,000 

Linton  (IN)  Daily  Citizen 

4,000 

Moultrie  (GA)  Observer 

7,000 

Logansport  (IN)  Pharos-Tribune 

12,500 

Thomasville  (GA)  Times-Enterprise 

10,000 

Rushville  (IN)  Republican 

4,000 

Tifton  (GA)  Gazette 

9,000 

Terre  Haute  (IN)  Tribune  Star 

34,000 

Valdosta  (GA)  Daily  Times 

19,500 

Cumberland  (MD)  Times-News 

31,000 

to 

Community  Newspaper  Holdings,  Inc. 

We  are  proud  to  have  co-represented 

The  Thomson  Corporation  in  this  transaction. 

B  Dirks,  Van  Essen  &  Murray  B 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX!  505.82O.29OO 
E-MAIL:  INFO@DIRKSVANESSEN.COM  http://wWW.DIRKSVANESSEN.COM 


Robert  H.  Giles, 
senior  vice  presi¬ 
dent  of  the  Freedom 
Forum  and  executive 
director  of  the  Media 
Studies  Center  in  New 
York,  is  expected  to  be 
named  curator  of  Har¬ 
vard’s  Nieman  Foun¬ 
dation  soon. 

Giles,  67,  a  former 
editor  and  publisher  of 
The  Detroit  News,  has 
been  a  top  contender 
for  the  opening  creat¬ 
ed  by  the  retirement  of 
Bill  Kovach,  but  his 
appointment  has  been 
delayed  because 
unions  involved  in  the 
bitter  Detroit  newspa¬ 
per  strike  opposed  it. 
Giles  was  a  1966  Nie- 
man  Fellow. 

-  BILL  KIRTZ 


Their  new  CareerBuilder  site  seeks 
to  dominate  online  job  ad  market 


(MILLIONS) 


$1200 


$1000 


The  Los  Angeles 
Tioks,  in  a  dra¬ 
matic  move,  reached 
outside  the  paper  to 
raid  The  New  York 
Times  of  its  highly  re¬ 
garded  national  editor. 
Dean  R  Baquet,  43. 
Last  week,  Baquet, 


$400 


1998  1999  2000  2001  2002  2003 
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a  seasoned  editor  ana 
a  Pulitzer  Prize-win¬ 
ning  reporter  while 
with  the  Chicago  Trib¬ 
une  in  1988,  was 
named  managing  edi¬ 
tor  in  Los  Angeles,  re¬ 
porting  directly  to 
John  S.  Carroll,  58, 
editor  and  executive 
vice  president.  “With 
this  appointment,  the 
Times  will  revert  to  a 
traditional  newsroom 
structure,”  said  Car- 
roll,  “with  a  single 
managing  editor  re¬ 
porting  to  the  editor 
and  overseeing  all 
newsroom  depart¬ 
ments." 

“He’s  smart,  has 
good  news  judgment, 
and  is  very  good  with 
people,”  said  New  York 
TirtKS  Metropolitan 
Projects  Editor  Jane 
Fritsch.  “If  there  are 
big  stuffy  meetings, 
he’s  the  guy  that  will 
say  the  funny  thing.” 

-  LISA  GRANATSTEIN 
AND  STEVE  YAHN 

INDY  OUTLETS 
SHARE  CHIEF 

The  Indianapolis 
Star  and  WTHR, 
the  local  NBC  TV  af¬ 
filiate,  have  taken 
their  news-gathering 
relationship  a  step 
further  by  naming  a 
senior  manager  for 
both  newsrooms. 

The  news  organiza¬ 
tions  believe  this  is  the 
first  time  two  cooper¬ 
ating  media  with  dif¬ 
ferent  owners  have 
shared  a  key  manager, 
and  stressed  that  the 
appointment  of  Star 
Public  Affairs  Editor 
Jon  Schwantes  as  as¬ 
sociate  editor/director 
of  news  partnerships 
won’t  diminish  the  in- 


E  &  P  NEWS 


how  well  they  match  people  and  reach  passive  job  j 
seekers,  not  just  by  how  many  listings  and  eyeballs  j 
they  have.  “It’s  the  quality  over  quantity,”  Career-  j 
Builder  spokesman  Bany  Lawrence  said.  j 

The  planned  buyout  leaves  CareerPath.com’s  five  j 
other  newspaper  owners  re-evaluating  their  online  1 
classified  strategies.  The  five  may  keep  their  listings  in  1 
the  new  network.  All  but  the  New  York  Times  Co.,  1 
which  says  it  is  pulling  out,  say  it’s  too  soon  to  tell 
what  theyll  do.  The  Times  Co.  said  it  already  has  a  big  ! 
enough  national  audience  to  attract  people  to  its  Web  | 
classifieds.  So  do  two  other  CareerPath.com  partners,  ; 
Gannett  Co.  Inc.  and  the  Washington  Post  Co.;  the  j 
other  partners  are  the  Hearst  Corp.  and  Cox  Interac-  | 
five  Media.  Cox  may  keep  its  listings  on  Career-  i 
Builder,  but  is  focusing  on  building  its  online  listing  | 
sites  in  its  own  newspaper  markets,  Cox  Newspapers  ! 
Inc.  President  Jay  R.  Smith  said.  “We  recognize  about  ! 
90%  of  all  hiring  is  local,”  he  said.  i 


Started  five  years  ago,  CareerPath.com  grew  to 
fourth  place  among  online  job  sites  in  May  in  terms  of 
eyeballs,  with  nearly  1.7  million  unique  visitors,  ac¬ 
cording  to  Media  Metrix  Inc.  But  it  ranked  far  behind  | 

giants  such  as  America  Online  Inc.’s  Workplace  j 
Channel  (more  than  4.8  million  visitors),  Monster- 
.com  (more  than  3.8  million  visitors),  and  Jobson- 
line.com  (more  than  3.7  million  visitors).  | 

Observers  said  CareerPath.com’s  multiple  owners  | 
meide  it  difficult  for  the  company  to  set  a  course.  “They  !  I 

certainly  have  different  directions  and  different 
strategic  goals,”  said  Peter  M.  Zollman,  founder  of  ! 
Classified  Intelligence,  an  Internet  classified  consul-  | 
tancy.  “That  makes  it  next  to  impossible  to  run  a  com¬ 
pany  where  everybody  had  equal  ownership  and  all  j 
have  a  say.  There  are  some  that  believe  this  is  a  news¬ 
paper  strategy,  and  some  believe  it’s  a  new  business,” 
Zollman  said.  ‘Tribune  and  Knight  Bidder  are  geared 
very  heavily  toward  building  a  new  business.”  ®  I 


Hollinger’s  pressing  problems 


Goss/’Sun-Times’  dispute  goes  global 

BY  MARK  FITZGERALD 

CHICAGO 

HOLLINGER  In- 
ternational 
Inc.  newspa¬ 
pers  as  far  away  as 
Jerusalem  and  Regina, 

Saskatchewan,  say  Goss 
Graphic  Sys¬ 
tems  is  cutting 
off  their  parts’ 
supply  because 
of  the  big  press 
manufacturer’s 
dispute  over  the 
installation  of 
new  offset 
presses  at  the 
Chicago  Sun-Times. 

“We’ve  had  a  20-year 
relationship  with  Goss 
here  in  Calgary  —  and 
all  of  a  sudden  they’re 
cutting  us  off,”  said 
Trent  Anderson,  vice 
president  of  manufac¬ 
turing  at  the  Calgary 
(Alberta)  Herald.  “I  find 
it  pretty  offensive  to  cut 
off  a  paper  in  order  to 
put  heat  on  what’s  going 
on  in  Chicago.” 


well.  When  the  Sun- 
Times  stopped  making 
payments  on  the  disput¬ 
ed  installation,  Fergu¬ 
son  said,  Goss  struck 
back  by  refusing  to  ship 
a  rebuilt  folder  for  a 
Goss  Universal  70  sin- 
I  gle-wide  press  the  Jem- 
!  Salem  Post  is  using  to 
!  print  telephone  directo- 

Hollinger  I 

situation.  i 

In  another  j  j 

closely  I 

watched  j 

Newsliner  in-  j 

stallation,  the  j 

Las  Vegas  Re-  \ 

view- Jour-  \ 

naHs  two  [  j 

couple-shaftless  presses  j ! 
with  Goss  ColorFlow  I  j 

keyless  inking  and  j 

Honeywell  controls  “are 
doing  extremely  well,”  { 

said  Production  Man¬ 
ager  Dick  Borghi. 

Borghi  attributed  de¬ 
lays  of  almost  a  year  as 
much  to  his  own  opera¬ 
tion’s  testing  and 
rechecking  as  to  the 
earlier  financial  prob¬ 
lems  at  Goss.  B 


As  reported  last  week 
in  E^P,  Sun-Times  ex¬ 
ecutives  charge  that  de¬ 
sign,  manufacturing, 

!  and  installation  prob- 
I  lems  with  six  new  Goss 
i  Newsliner  color  presses 


le  obvious  the 
s  being  used 
lining  chip, 
to  get  us  to  pay.” 

—  JACK  FERGUSON 

Hollinger  International  Inc. 

lies.  “It  became  obvious 
the  folder  was  being  ! 
used  as  a  bargaining  | 
chip,  if  you  like,  to  get  us  i 
to  pay,”  Ferguson  said.  ! 

Publisher  Bob  j 

Calvert  of  The  Leader-  I 
Post  in  Regina  said 
press  managers  there 
and  at  The  StarPhoenir 
in  Saskatoon,  Saskatch¬ 
ewan,  were  recently 
told  by  (Joss  they  could  1 
not  purchase  Goss  parts  I 


“It  becam 
folder  vva 
as  a  bargj 
if  you  like 


are  delaying  the  tab¬ 
loid’s  conversion  to  off¬ 
set  printing  after  four 
decades  of  letterpress. 

Jack  Ferguson,  who 
is  Hollinger’s  top  pro¬ 
duction  executive, 
blamed  the  problems 
squarely  on  Goss,  saying 
components  the  West¬ 
mont,  Ill.-based  compa¬ 
ny  did  not  manufacture, 
such  as  the  PPSI  inking 
system,  are  working 


I  until  the  Chicago  dis¬ 
pute  was  settled.  “The 
i  whole  thing  is  quite 
I  ridiculous,”  Calvert 
'  said. 

i  The  Times  Colonist 
in  Victoria,  British 
Columbia,  got  the  same  I 
message,  Ferguson  said,  j  j 
(Joss  declined  to  I 

comment  on  the 
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For  faster  service  call  toll-free 

1-888-3 13-5530. 

Visit  our  website  at  www.mediainfo.com 


For  faster  service  call  toll-free 

1-888-313-5530. 

Visit  our  website  at  www.mediainfo.com 
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Judge  orders  sale  of  ‘Defender’ 


Black  paper  spurred  Great  Migration, 
and  soon  will  move  to  new  owners 


BY  MARK  FITZGERALD 


CHICAGO 

Ninety-five 
years  after 
Robert  S.  Ab¬ 
bott  created  the  first 
Chicago  Defender  on 
the  kitchen  table  of  his 
boarding  house,  begin¬ 
ning  the  most  success¬ 
ful  black  newspaper  in 
American  history,  a 
judge  on  July  17  or¬ 
dered  the  family  to  sell 
the  daily  and  its  three 
sister  weeklies  to  a 
Chicago  company. 

The  Defender  will  re¬ 
main  in  African-Ameri¬ 
can  hands,  but  the  role 
Abbott’s  descendants  in 
the  Sengstacke  family 
will  be  limited  to  a  sin¬ 
gle  seat  on  its  board  of 
directors. 


With  her  order  that 
the  family  negotiate  a 
sale  to  PublicMedia- 
Works,  Cook  County 
( 111.)  Circuit  Court  Judge 
Bemetta  Bush  ended  a 
three-year  fight  for  con¬ 
trol  of  the  paper  by  two 
Abbott  grandchildren,  a 
complicated  and  con¬ 
tentious  struggle  reflect¬ 
ed  by  the  14  lawyers  who 
appeared  at  the  court 
hearing.  When  Abbott’s 
nephew.  Chairman  and 
Publisher  John  H.  Sen¬ 
gstacke,  died  in  1997  at 
the  age  of  84,  he  left  his 
70%  of  Sengstacke  En¬ 
terprises  stock  in  a  trust 
with  instructions  that 
the  company  be  sold.  He 
also  left  the  papers  fac¬ 
ing  a  $3-million  estate 


tax  bill. 

Abbott 
grandchil¬ 
dren  Myiti 
and  Robert 
Sengstacke 
opposed  the 
sale.  They 
managed  to 
replace  the 
original 
trustee  with  James 
Lowry,  who  also  came 
to  the  conclusion  that 
the  papers  had  to  be 
sold.  A  Detroit  casino 
operator’s  $12-million 
recapitalization  plan, 
which  was  backed  by 
Myiti  Sengstacke,  col¬ 
lapsed  last  year. 

Ultimately,  the  trustee 
chose  a  bid  by  Public- 
MediaWorks,  a  group  of 
Atncan-American  news¬ 
paper  and  media  execu¬ 
tives  led  by  President 
Kurt  R.  Cheny  and 
backed  by  the  minority- 


John  H.  Sengstacke 
wanted  paper  sold 
after  his  1997  death. 


owned  North- 
coast  invest¬ 
ment  firm  in 
Cleveland.  The 
Chicago  bank¬ 
ing  firm  DulF 
&  Phelps  puts 
a  value  of  $14 
million  on  pa¬ 
pers,  which 
will  be  the 
starting  pxiint  for  the 
eventual  price. 

It  could  take  two  or 
more  months  for  Pub- 
licMediaWorks  to  de¬ 
termine  just  what  its 
buying.  The  Defender, 
which  once  had  a  na¬ 
tional  circulation  of 
230,000  and  is  credited 
with  sparking  the  Great 
Migration  of  Afncan 
Americans  from  the 
South  to  the  North, 
now  sells  14,000  copies 
daily  in  a  city  with  a 
black  population  of 
1.1  million.  11 


Editorial  Independence  Day 

‘Star-Ledger’:  Surprising  take  on  death  tax 


Paper  argues  against  lifting  the  levy 


BY  JIM  ROSENBERG 

PROBABLY  NO  FAMILY- OWN  ED  NEWSPAPER 
company  stands  to  benefit  more 
from  an  end  to  the  federal  inheri¬ 
tance  tax  than  Advance  Publications,  which 
owns  23  dailies  in  22  cities  in  10  states. 

In  1990,  when  a  tax  court  ruled  that 
company  shares  in  founder  S.I.  New- 
house’s  estate  were  worth  hundreds  of 
millions  of  dollars  less  than  the  almost 
$1.3-billion  value  that  the  Internal  Revenue  Service 
had  placed  on  them,  Forbes  magazine  estimated 
Advance  to  be  worth  $5.2  billion. 

So  it  seemed  all  the  more  extraordinary  last 
month  that  an  editorial  in  the  group’s  largest  paper. 
The  Star-Ledger  of  Newark,  N.J.,  called  a  bill  to 
phase  out  the  tax  a  “windfall  for  the  wealthy  and  a 


disaster  for  charities.”  Even  as  President  Clinton 
threatens  to  veto  a  repeal,  the  Newspaper  Associa¬ 
tion  of  America  has  lobbied  bard  to  end  the  tax  that 
has  forced  the  sale  of  so  m.any  family-owned  news¬ 
papers  to  publicly  owned  corporations.  But  The 
Star-Ledger  argued 
that  “all  the  benefits 
would  be  reserv'ed  for 
the  wealthiest  ...  and 
the  greatest  risk  would 
be  borne  by  the  lower- 
income  families.”  The 
editorial  ended:  “If 

this  isn’t  class  warfare,  what  should  we  call  it?” 

“I  wasn’t  nervous  at  all,”  said  Deputy  Editorial  Page 
Editor  Tom  Moran,  who  added  that  the  Newhouses 
have  “never  interfered  with  our  editorials.”  That  point 
has  been  made  for  years  by  editors  at  other  Newhouse 
titles,  but  never  tested  by  a  position  so  contrary  to  the 
interests  of  their  owners’  family  fortune.  11 


“If  this  isn’t  class 
warfare,  what 
should  w  e  call  it?” 


—  THE  STAR-LEDGER 


dependence  of  the 
newspaper  or  TV  sta¬ 
tion.  -  LUCIA  MOSES 

TeiBONE,LEE 


Tribune  Co., 
which  bought 
Times  Mirror  Co.  for 
$8  billion  earlier  this 
year,  posted  better- 
than-expected  profits 
in  the  second  quarter. 

Operating  income 
rose  13.5%  to  $119 
million,  for  earnings 
per  share  (EPS)  of  44 
cents,  from  $104.8 
million,  or  39  cents, 
a  year  ago.  Revenue 
for  the  multimedia  gi¬ 
ant  rose  79%  to  $1.3 
billion. 

Midwest  publisher 
Lee  Enterprises  Inc., 
which  is  selling  its  TV 
group  to  focus  on 
newspapers  and  on¬ 
line  operations,  re¬ 
ported  EPS  in  the 
quarter  ended  June 
30  rose  7%  to  46 
cents.  Revenue  ad¬ 
vanced  4.5%  in  the 
quarter  to  $109.9 
million  on  5.3%  high¬ 
er  ad  revenue. 

-  LUCIA  MOSES 

GANNETT  EILLS 
EXEC  POSTS 

Gannett  Co.  Inc. 

announced  key 
appointments  at  newly 
acquired  papers  as  it 
closed  a  $  1.04-billion 
deal  to  buy  19  dailies 
and  related  publica¬ 
tions  from  Thomson 
Newspapers:  Thomas 
A.  Bookstaver  to  presi¬ 
dent  and  publisher  of 
The  Post-Crescent  in 
Appleton,  Wis.,  from 
publisher  of  the  Mont¬ 
gomery  (Ala.)  Advertis- 
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er;  Larry  Jock  to  presi¬ 
dent  and  publisher  of 
The  Daily  Times  in  Sal¬ 
isbury,  Md.,  from  chief 
financial  officer  at 
Westminster  Media 
Group;  and  Brent  Low 
to  president  and  pub¬ 
lisher  of  The  Spectrum 
in  St  George,  Utah, 
from  chief  operating 
officer  at  Thomson 
Wisconsin  Centrai 
Group. 

-  LUCIA  MOSES 

mum 

OVER  COLUMN 

Nearly  two  years 
after  selling  the 
Sun  Publications 
group  of  Kansas  and 
Missouri  weeklies  to 
Lionheart  Holdings, 
Stephen  Rose  sued 
the  Fort  Worth,  Tex.- 
based  chain  July  17. 

Rose  said  that 
when  he  sold  the  pa¬ 
pers  in  November 
1998,  Lionheart 
agreed  to  run  his 
“Memo”  column  on 
the  front  page  for  at 
least  15  years.  He 
said  a  new  publisher 
recently  told  him  the 
column  could  no 
longer  be  used  to  en¬ 
dorse  political  candi¬ 
dates.  A  court  order, 
however,  forced  the 
Sun  papers  to  run  a 
Rose  column  endors¬ 
ing  a  congressional 
candidate  last 
Wednesday. 

-  MARK  FITZGERALD 

NEWmAND 
SHUTTERS  UP 

The  top-selling 
newsstand  on 
the  West  Coast  has 
sold  its  last  newspa¬ 
per.  Harold’s  Interna- 


‘Post’  unleashes  bulldog  In  D.C. 


A  respoTise  to  reader  requests 


BY  JOE  STRUPP 

IN  Washington,  where  the  nation’s 
high  and  mighty  carefully  weigh  pub¬ 
lic  opinion  before  making  any  major 
decisions,  The  Washington  Post  says  reader 
demand  spurred  the  recent  launch  of  a  Sat¬ 
urday  bulldog  edition  of  its  Sunday  paper. 
“This  product  addresses  a  lifestyle  issue.  We 
recognize  that  the  single-copy  buy  is  a 
planned  purchase  and  readers  wanted  the 
features  and  advertising  supplements  on 
Saturday,”  said  Tony  Mineart,  the  Post’s  sin¬ 
gle-copy  and  retail  sales  director.  “It  was  also 
driven  by  our  retailers,  who  are  telling  us  this 
is  something  they  needed.” 

Both  the  Post  and  its  crosstown  rival.  The 
Washington  Times,  have  lost  Sunday  read¬ 
ers  in  the  past  year.  The  Post  saw  its  Sunday 
circulation  decline  from  1,095,520  in  March 


r  tiMi - - 


Motoriiitf  Find  Urn  R°ad 


1 


A  bulldog  is  born:  Saturday,  July  15 


year  or  so,  Mineart  said.  He 
said  bulldog  copies  initially 
are  to  be  available  only 
through  local  7-Eleven 
stores,  but  will  be  expand¬ 
ed  to  other  retail  outlets 
within  a  few  weeks. 

The  Post  is  following  in 
the  footsteps  of  many  oth¬ 
er  major  dailies,  such  as 
the  Atlanta  Journal  and 
Constitution,  the  Los  An¬ 
geles  Times,  The  Boston 
Globe,  and  The  Miami 
Herald,  which  produce 
similarly  early  editions  of 
their  Sunday  papers. 

The  Post  bulldog  edi¬ 
tion  is  selling  for  the  same 
$1.50  newsstand  price  as 
the  regular  Sunday  paper. 
It  is  not  being  delivered  to 


1999  to  1,087,259  in  March  2000,  according  to  the 
latest  Audit  Bureau  of  Circulations  report.  Over  the 
same  period,  the  Times’  Sunday  circulation  also 
dropped,  from  54,294  to  47,243. 

The  Post’s  new  early  edition  —  which  hit  news¬ 
stands  for  the  first  time  Saturday,  July  15  —  had  an 
initial  press  run  of  22,000  that  the  Post  hopes  will 
grow  to  between  40,000  and  60,000  in  the  next 


home  subscribers.  Mineart  said  home-deliveiy  cus¬ 
tomers  already  get  a  portion  of  their  Sunday  papers 
delivered  on  Saturday.  The  Post’s  daily  paper,  which 
has  a  circulation  of 812,000,  costs  25  cents  retail. 

Executives  at  The  Washington  Times  said  they 
have  no  plans  to  offer  an  early  Sunday  edition.  The 
Times’  Sunday  paper  sells  for  $1  at  newsstands,  while 
its  daily  paper,  like  the  Post’s,  costs  25  cents.  (1 


Tress-Telegram’ gets  a  message 

Worlcers  win  a  round  in  an  NLRB  case 


MediaNews  Group  Inc.  plans  appeal 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

ediaNews 
Group  Inc. 
committed  a 
variety  of  labor  viola¬ 
tions  against  employees 
of  the  Long  Beach 
(Calif.)  Press-Telegram 
shortly  after  the  chain 
bought  the  paper  in 
1997,  an  administrative 
law  judge  has  ruled. 

According  to  a  re¬ 
lease  from  the  Los  An¬ 
geles  Newspaper  Guild, 


the  case  was  brought 
I  against  MediaNews 
I  (Garden  State  News- 
I  papers  Inc.)  by  the 
I  National  Labor  Rela- 
i  tions  Board  on  behalf 
oi  Press-Telegram 
workers. 

In  his  ruling.  Judge 
Gerald  A.  Wacknov  said 
j  MediaNews  changed 
j  working  conditions 
I  without  bargaining  in 
I  good  faith;  fired  21 
j  transportation  workers 
i  who  must  now  be  rein- 


I  stated  and  reimbursed; 
declared  a  bargaining 
impasse  with  trans- 
i  portation  workers 
during  an  “inadequate” 
time  span;  and  relied 
on  an  “untruthful” 
witness. 

I  The  judge  also  or- 
j  dered  MediaNews  to 
!  cease  increasing  the 
I  workload  of  circulation 
1  department  advisers;  to 
not  interfere  with  em¬ 
ployees’ rights  under 
the  National  Labor  Re¬ 
lations  Act;  and  to  post 
a  notice  that  it  will  not 
1  dissolve  the  transporta-  ! 


tion  department  or  ter-  I 

minate  employees  prior  ! 

to  good-faith  bargain-  i  i 

ing  with  their  union.  I 

“We  strongly  disagree 
with  the  judge’s  rulings 
in  the  case  and  plan  to 
appeal  it  with  the  Na-  j 

tional  Labor  Relations 
Board,”  said  Jim  J ani-  | 

ga,  vice  president  of 
human  resources  for 
the  Los  Angeles  News- 
I  paper  Group,  Media- 

I  News’  Southern 

I  California  cluster.  “If 

j  we  need  to,  we’ll  go  i 

j  beyond  the  NLRB  to  i  1 
a  court  of  appeals.”  11  I 
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CALENDAR 


AUGUST 

AEJMC  i 
Conference,  I 
Association  for 
Education  in  Jour¬ 
nalism  and  Mass 
Communications, 
Hyatt  Regency 
Phoenix,  Phoenix  j 

Mid-Atlan¬ 
tic  NAME 
Summer  Confer¬ 
ence,  Mid-Atlantic 
Newspaper  Adver¬ 
tising  and  Market¬ 
ing  Executives, 
Hotel  Roanoke, 
Roanoke,  Va.  j 

Newspaper 
Special  Sec¬ 
tions  Conference, 
Inland  Press  Asso¬ 
ciation,  Hotel  In¬ 
ter-Continental, 
Chicago 

SND  Annu¬ 
al  Work¬ 
shop  and  Exhibi¬ 
tion,  Society  for 
News  Design, 
Minneapolis 
Hilton  and  Tow¬ 
ers,  Minneapolis 

SEPTEMBER 

M“Coldset  Is 
Hot,”  22nd 
Annual  WPA 
Coldset/Non-  i 
heatset  Confer¬ 
ence,  Web 
Printing  Associa¬ 
tion,  Desert  Inn, 

Las  Vegas 

Group  Ex¬ 
ecutives 
Conference,  In¬ 
land  Press  Associ¬ 
ation,  University 
Club,  Chicago 


ACES  An¬ 
nual  Con¬ 
ference,  American 
Copy  Editors  Soci¬ 
ety,  Omni  Inner 
Harbor  Hotel, 
Baltimore 

Msabew 

Annual 

Technology  Re¬ 
porting  Confer¬ 
ence,  Society  of 
American  Business 
Editors  and  Writ¬ 
ers,  Irvine  Hyatt, 
Irvine,  Calif. 

i7in“E&p” 

If  I UAnnual  On¬ 
line  Classifieds 
Symposium,  Edi¬ 
tor  &  Publisher, 
Hyatt  Regency, 
Monterey,  Calif. 

NFC  Annual 
Meeting,  News¬ 
paper  Features 
Council,  Plaza 
Hotel,  New  York 

AASFE  An¬ 
nual  Con¬ 
vention,  American 
Association  of 
Sunday  and  Feature 
Editors,  Plaza 
Hotel,  New  York 

OCTOBER 

NNA  115th 
Annual  Con¬ 
vention  and 
Trade  Show, 
National  News¬ 
paper  Association, 
The  Galt  House, 
Louisville,  Ky. 

NOTE:  To  list 
events,  please  fax 
to  Calendar  Editor 
at  (646)  654-5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND 
FUTURE  EVENTS  CAN  BE  FOUND  AT 

http://www.editorandpublisher.com/ep 

H0ME/EVENTS/EVENTSHTM/CALENDAR2K.HTM 


It  takes  more  than  great 
photographers  to  get  great 
pictures  to  our  readers. 


From  left,  (first  row)  Tom  Frick,  Sam  Morton,  Thom  Standenmaser,  (second  row) 
Ralph  Momitiffitar,  Dan  Smith,  GregSteele  (third  row)  JoeFigiel.Jim  Davidson. 


The  Si.  Petersburg  Times  is  often  recognized  for  our 
award-winning  photojournalists.  But  getting  brilliant 
color  photography  into  the  hands  of  our  readers 
takes  a  dedicated  team  effort. 

Mter  the  most  demanding  evaluation  in  the 
newspaper  industry,  the  production  staff  of 
Si.  Peteisburg  Times  recently  earned  induction  into  the 
IFRA/NAA  International  Newspaper  (’.olor  Quality 
Club.  That  means  that  out  of  187  newspapers  in  33 
countries,  the  quality  and  accuracy  of  our  color 
reproduction  is  counted  among  the  best  in  the  world. 

From  start  to  photo  finish,  the  St.  Petersburg  Times 
keeps  the  focus  on  quality. 


§t|)ctcwbur9  tEimes 

sptimes.com 
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tionai  Newsstand  on 
San  Francisco's 
Geary  Street  in  the 
city’s  theater  district 
closed  July  9. 

Harold’s,  which 
carried  250  different 
newspapers  and 
4,500  magazines, 
closed  because  its 
absentee  owner, 
Sacramento,  Calif.- 
based  North  Area 
News,  focuses  on 
wholesale  distribution 
and  Harold’s  was  the 
company’s  lone  retail 
operation.  North  Area 
News  President  Tom 
Hoey  said  Harold’s 
was  profitable  and 
that  its  closure  had 
nothing  to  do  with 
competition  from  In¬ 
ternet  news  sites. 

-  JOEL  DAVIS 

OWNERSHIP 
BAN  WAIVED 

The  Federal  Com¬ 
munications 
Commission  (FCC)  is 
letting  a  daily  news¬ 
paper  buy  a  local  ra¬ 
dio  station.  But  the 
decision  holds  little 
portent  for  opponents 
of  the  FCC  rule  that 
generally  bars  com¬ 
mon  ownership  of 
daily  newspapers  and 
broadcast  stations  in 
the  same  market. 

The  FCC  action 
means  The  Daily 
News  of  Greenville, 
Mich.,  may  buy  local 
stations  WPLB  (AM) 
and  WPLB  (FM)  from 
money-losing  owners. 
The  9,000-circulation 
evening  paper  will  be 
able  to  pump  re¬ 
sources  into  the  tiny 
stations  and  ensure 
their  survival,  the 
FCC  found.  It  said  no 
other  buyer  was  likely 


On  the  presidential  campaign  trail 

Bush,  Gore:  Bepnd  ‘the  huhble’ 


Mixed  grades  for  the  candidates 
in  terms  of  access  to  the  press 

BY  TODD  SHIELDS 

WASHINGTON 

HE  CANDIDATE  IS  SPEAKING  ELSEWHERE  IN 
the  convention  hall,  out  in  the  main  room  be¬ 
fore  thousands  of  noisy  union  members.  The 
reporters  work  beside  an  upstairs  corridor,  in  a 
cheerless  room  that  offers  no  windows,  just  a  closed- 
circuit  hookup  so  they  can  view  the  podium.  When 
Al  Gore  says  he  supports  freer  trade  with  low-wage 
China,  the  journalists  can’t  hear  the  storm  of  boos. 

The  disconnect  in  Pittsburgh  points  up  the  perils 
of  reporting  from  within  the  bubble  —  the  ever- 
morphing  whirl  of  plane  rides,  motorcades,  and 
photo  ops  that  envelops  journalists  following  a  pres¬ 
idential  campaign.  The  bubble  dictates  when  to  j 
move  and  where  to  sit,  and  the  choreography  can  j 
leave  reporters  sidelined.  i 

But  logistical  glitches  aren’t  the  only  frustration 
for  the  handful  of  reporters  following  Gore  during 
the  post-primary,  pre-convention  doldrums.  This 
day  on  the  campaign  trail  will  pass  with  only  the 
briefest  chance  to  question  (Jore,  despite  a  morning-  i 


to-night  schedule  that  includes  appearances  in 
Washington  and  Pittsburgh  and  flights  on  Air  Force 
Two  between  the  cities.  Reporters  make  do  with  lob¬ 
bing  a  few  questions  to  (jore  as  the  vice  president 
stands  by  hard-hatted  workers  at  a  construction  site. 

The  arid  day  reflects  a  pattern  to  the  Gore  cam¬ 
paign,  according  to  some  reporters  who  follow  the 
Democrat  closely.  Simply  put,  they  find  access  to  Gore 
is  limited.  By  one  count,  the  vice  president  earlier  this 
year  went  60  days  without  holding  a  news  conference. 

The  Gore  campaign  disputes  suggestions  that  he  is 
not  widely  available,  and  some  reporters  say  he  has 
taken  questions  more  frequently  in  recent  weeks.  Still, 
Gore’s  interaction  with  the  press  stands  in  parsimo¬ 
nious  contrast  with  the  track  record  compiled  by  his 
likely  Republican  opponent,  Cieorge  W.  Bush.  The 
Texas  governor  seems  to  relish  encounters  with  re¬ 


porters,  holding 
frequent  press 
conferences  and 
coming  a  few 
times  a  week  to 
the  back  of  the 
plane,  where  he 
tells  jokes,  talks 
sports,  joshes 
with  reporters 
about  their  ro¬ 
mantic  lives,  and 
fields  questions. 
“He  thinks  it’s 
part  of  the  busi¬ 
ness  of  running 
for  president  to 
make  himself 
available,”  said 
Bush  spokesman  Ari  Fleischer.  “It’s  a  night-and-day 
difference  compared  to  Vice  President  CJore.”  Howev¬ 
er,  some  reporters  say  Bush’s  affability  belies  the 
tight-lipped  nature  of  a  campaign  loath  to  divulge  the 
insider  nuggets  that  are  gold  to  political  reporters. 

Such  patterns  are  important  because  they  show 
how  the  campaigns  have  molded  themselves  in  prepa¬ 
ration  for  the  fall,  when  attention  will 
be  many  times  greater  than  it  is  now. 

With  the  Republican  convention 
scheduled  for  July  31-Aug.  3  and  the 
Democratic  convention  set  for  Aug. 
14-17,  the  time  for  diy  runs  is  coming 
to  a  close.  By  now,  the  campaigns  have 
gone  far  toward  concluding  how  they 
will  present  their  candidates  to  the 
American  people  —  and  to  the  press. 

Almost  paradoxically,  given  Bush’s  easy  rapport 
with  the  press,  his  campaign  is  more  of  a  closed  shop 
than  Gore’s.  The  Republican’s  people  as  a  rule  don’t 
leak  to  the  press.  Gore’s  will  talk  when  called.  That 
means  reporters  covering  Gore  find  they  can  dredge 
up  the  information  they  need  with  a  barrage  of  tele¬ 
phone  calls  to  K  Street  consultants,  to  the  White 
House,  and  to  Gore  headquarters  in  Nashville, 
Tenn.  Reporters  covering  Bush  say  they  meet  far  less 
success  when  they  seek  off-the-record  insights  into 
strategy,  background  on  emerging  policy  state¬ 
ments,  or  even  gossip  about  who’s  up  and  who’s 
down  within  the  campaign. 

“Bush  as  a  candidate  is  more  accessible,”  said  Mark 
Z.  Barabak,  a  political  reporter  for  the  Los  Angeles 
Times.  “But  I  find,  in  terms  of  getting  information,  the 
Gore  campaign  is  more  accessible.  In  terms  of  divin- 


Patterns  are  important 
because  they  show  how  the 
campaigns  have  molded 
themselves  for  the  fall. 
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ing  the  way  things  work,  the  Bush  camp  is  more  of  a 
closed  operation. ...  There’s  a  greater  accessibility  to 
strategists,  the  brain  trust  in  the  Gore  campaign.” 

Wayne  Slater,  Austin,  Texas,  bureau  chief  for  The 
Dallas  Morning  News,  is  a  longtime 
observer  of  Bush  and  his  aides.  ‘The 
Bush  people  do  not  back-channel. 

They  do  not  operate  [the  way]  many 
Washington  and  Austin  political  op¬ 
eratives  do,”  Slater  said.  ‘They  take 
enormous  pride  about  there  being 
few  leaks. ...  I  respect  how  they  do  it. 

I  don’t  like  it.” 

Slater  and  others  said  the  Bush 
campaign  takes  many  of  its  cues 
from  Communications  Director 
Karen  Hughes.  Formerly  a  TV  re¬ 
porter  and  now  a  campaign  special¬ 
ist,  she  became  widely  known  in 
Texas  politics  in  the  early  1990s  for 
her  same-news-cycle  responses  to 
Democratic  statements.  Considered 
one  of  the  campaign’s  handful  of  true 
insiders,  she  has  been  with  Bush 
since  his  successful  1994  gubernatorial  campaign  in 
Texas.  In  responding  to  a  brief  questionnaire  from 
Campaigns  Cf  Elections  magazine,  Hughes  listed  her 
‘Claim  to  Fame”  as  the  ability  to  stay  on  mes.sage. 

In  the  Gore  campaign,  key  figures  have  been  re- 


Grading  Bush  2000  on  access  to 
the  press:  Candidate  gets  an  “A”; 
campaign  people  don’t. 


placed  in  recent  months.  Longtime  campaign  chief 
Tony  Coelho  left  in  ill  health  last  month  to  be  replaced 
by  former  U.S.  Commerce  Secretary  William  Daley. 
And  Communications  Director  Kathleen  Begala,  a 
public-relations  executive,  left  in 
early  June  to  be  replaced  by  former 
White  House  aide  Mark  Fabiani. 
Such  shifts  may  portend  more  open¬ 
ness.  The  Gore  campaign  is  trying 
to  shift  to  a  more  open,  accessible 
style,”  said  Ceci  Connolly,  a  reporter 
for  The  Washington  Post  who  has 
followed  Gore  extensively.  “But  they 
are  not  exactly  there  yet.” 

The  Gore  campaign  said  the  vice 
president  is  open  to  the  press.  Al¬ 
though  he  may  not  appear  regularly 
before  the  national  traveling  press. 
Gore  makes  it  a  point  to  grant  inter¬ 
views  to  the  regional  press  as  he  trav¬ 
els  the  country,  said  Jano  Cabrera, 
his  deputy  national  press  secretary. 
And  Gore  often  talks  individually 
with  reporters,  Cabrera  said. 

“I  can  understand  why  they  would  like  to  have 
more  access,”  Cabrera  said.  “But  certainly  they  do 
have  access  to  him.  It’s  safe  to  say  practically  eveiy- 
body  on  the  plane  has  had  a  one-on-one  interview 
with  Gore.”  11 


The  Philadelphia  story:  Backgrounder 


For  the  pack  of  national  reporters  and  politI- 
cal  columnists  converging  on  Philadelphia  for 
the  Republican  National  Convention  starting 
next  Monday,  the 
hunt  for  juicy  tidbits 
about  delegates,  both 
major  parties,  and 
prospective  vice  pres¬ 
idential  candidates 
shouldn't  be  difficult. 

But  getting  a  line 
on  the  host  city’s 
population  figures, 
historical  data,  and 
current  issues  nor¬ 
mally  would  not 
come  as  easily.  In 


phillynewsproiftct 


••  i  A  '  ■ 
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N-g.-'T  Vow  of  or  a-'fl  H 


we  are  trying  to  give  them  an  easy  way  to  get 
unbiased  information,”  said  Terry  Gillen,  director 
of  the  project  that’s  being  funded  through  a 
$250,000  Pew  Char¬ 
itable  Trusts  grant. 
“This  allows  them  to 
write  stories  that  have 
some  depth.” 

A  variety  of  informa¬ 
tion  for  journalists  is 
available  via  a  free 
50-page  booklet  and 
at  http://www.philly 
newsproject.org.  Pres¬ 
ented  on  the  Web  site 
along  with  a  list  of 
books  about  Phila- 


ePhiladelphi? 


Providing  comprehensive 
information  on  Philadelphia 
issues  for  use  by  the  media 
reporting  on  the  2000 
Republican  Rattonal 
Convention  in  Philadelphia. 


p  View  the 
|«  g  Briefing 
I  S  Papers 


this  case,  however,  there  is  the  Philadelphia 
News  Project.  A  nonprofit  initiative  of  the  Pels 
Center  of  Government  at  the  University  of 
Pennsylvania,  the  project  provides  reporters 
and  editors  with  a  slew  of  information  about  the 
City  of  Brotherly  Love,  ranging  from  the  average 
annual  rainfall  (40  inches)  to  the  city’s  bond 
rating  (BBB). 

“Reporters  will  be  writing  about  the  city,  and 


delphia,  city  financial  facts,  and  links  to  other 
locally  based  sites  is  a  collection  of  21  media 
briefing  papers  created  by  the  project’s  staff. 
They  provide  insights  on  issues  that  include 
housing  development,  crime  statistics,  and  wel¬ 
fare  reform. 

“[Journalists]  can  get  a  real  sense  of  what  is 
going  on  here,”  Gillen  said.  “They  will  know  what 
the  issues  are.”  —  Joe  Strupp 


to  surface.  In  its  12- 
page  decision,  the 
FCC  pointed  out  that 
waivers  are  possible 
under  the  rule  ban¬ 
ning  cross-ownership. 
The  Michigan  case  is 
the  fourth  such  waiv¬ 
er.  -TODD  SHIELDS 

‘ELTIEMPO’ 


Having  killed  or 
terrorized  into 
exile  many  of  the  na¬ 
tion’s  top  journalists, 
left-wing  Colombian 
guerrillas  are  now  tar¬ 
geting  circulation 
drivers  —  and  news¬ 
paper  copies  them¬ 
selves. 

The  Committee  to 
Protect  Journalists  re¬ 
ports  that  since  this 
spring,  the  guerrilla 
groups  known  as  the 
FARC  and  ELN  have 
several  times  stopped 
delivery  trucks  for  the 
Bogota  daily  El  Tiem- 
po,  threatened  the 
drivers,  and  confis¬ 
cated  or  burned  the 
copies.  In  a  single 
day,  FARC  and  ELN 
rebels  acting  sepa¬ 
rately  confiscated 
7,000  copies  of  the 
newspaper  in  two 
towns. 

-  MARK  FITZGERALD 


PAPER  com 

When  buying 

newsprint,  it’s 
good  to  be  small  — 
but  not  too  small. 
Dailies  around 
25,000  circulation 
paid  an  average  of 
$570.09  a  metric  ton 
from  1990  through 
1999,  an  Inland 
Press  Association 
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analysis  of  418  pa¬ 
pers  shows.  During 
the  same  period,  a 
10,000-circulation 
paper  paid  $590.84 
a  ton,  a  50,000-cir¬ 
culation  paper  paid 
$577.33,  and  a 
100,000-circulation 
paper  paid  $572.49. 

It’s  unclear  why 
25,000-circulation 
papers  paid  less,  said 
inland  Business  Re¬ 
search  Manager  Jen¬ 
nifer  Zeman,  adding 
that  good  waste-man¬ 
agement  practices 
and  group  ownership 
may  be  factors. 

-  LUCIA  MOSES 

WILIEUAKES 

POSTATeYU 

Mark  H.  Willes, 
former  presi¬ 
dent,  chairman,  and 
CEO  of  the  Times 
Mirror  Co.,  who  left 
following  its  takeover 
by  the  Tribune  Co., 
will  serve  as  a  distin¬ 
guished  visiting  pro¬ 
fessor  at  Brigham 
Young  University,  ac¬ 
cording  to  The  Asso¬ 
ciated  Press.  Willes, 
59,  will  teach  busi¬ 
ness  strategy  and 
policy,  along  with 
media  management, 
at  BYU,  according  to 
the  university. 

A  former  executive 
of  General  Mills  Inc., 
Willes’  five-year  ten¬ 
ure  at  Times  Mirror 
was  noteworthy  for 
the  1999  Staples 
Center  scandal,  which 
brought  the  Los  Ange¬ 
les  Times  criticism  for 
splitting  profits  from  a 
special  Sunday  maga¬ 
zine  issue  devoted  to 
the  new  sports  arena 
with  the  arena  itself. 

-  JOE  STRUPP 


S.A.  scribe  scored  on  sourciny 


A  misappropriation  of  material 


BY  JOE  STRUPP 

SHORTLY  AFTER 

The  Boston  Globe 
suspended  a 
columnist  for  four 
months  after  he  failed  to 
give  attribution  to  an 
outside  source, 
the  San  Antonio 
Express-News 
admitted  that  its 
sports  editor  im¬ 
properly  lifted 
elements  of  a  sto¬ 
ry'  from  another 
newspaper’s  columnist. 

But  instead  of  sus¬ 
pending  Sports  Editor 
Mitchell  Krugel  for  his 
actions,  Express-News 
Editor  Robert  Rivard  re¬ 
sponded  by  writing  a 
column  e.\plaining  the 
issue  to  readers,  issuing 
a  letter  of  reprimand. 


and  creating  an  in-house 
committee  to  study  the 
paper’s  policies. 

Krugel  drew  criticism 
for  a  sports  .section  front 
story  two  weeks  ago  on 
U.S.  Open  champion 


tion  was  incomplete. 

“A  simple  in-text  ac¬ 
knowledgment  that  the 


E&P,  Krugel  said  that 
similar  lifting  from 
other  stories  is  corn- 


material  was  the  writing  !  mon.  “I  think  we  would 


of  [another]  columnist 
would  have  avoided  any 
appearance  of  plagia¬ 
rism,”  Rivard  wrote  in 
his  column  to  readers. 

Krugel,  a  former  Star- 


“I  think  we  would  be  kidding 
ourselves  if  we  thought  this 
didn’t  happen  all  the  time.” 

—  MITCHELL  KRUGEL 

SPORTS  EDITOR,  SaN  AnTONIO  ExPRESS-NeWS 


Tiger  Woods  that  in¬ 
cluded  material  taken 
verbatim  from  a  column 
by  Gil  LeBreton  of  the 
Fort  Worth  (Tex.)  Star- 
Telegram.  Although  the 
storj'  included  a  tag  line 
citing  “wire  service  re¬ 
ports”  used  in  the  story, 
Rivard  said  the  attribu- 


Telegram  deputy  editor 
w'ho  joined  the  Express- 
News  six  months  ago, 
wrote  his  owm  note 
about  the  incident  to 
readers  in  the  paper’s 
July  15  issue,  agreeing 
the  attribution  should 
have  been  clearer. 

But  in  comments  to 


be  kidding  ourselves  if 
we  thought  this  didn’t 
happen  all  the  time,” 
he  said. 

The  Krugel  incident 
occurred  in  the  wake  of 
two  similar  cases: 
ng  One  involves 
g  Boston  Globe 

columnist  Jeff  Ja¬ 
coby,  who  wrote  a 
July  3  column  on 

JGEL 

^  the  signers  of  the 

Declaration  of 
Independence  incorpo¬ 
rating  material  appear¬ 
ing  on  the  Web  and  in 
other  sources;  the  other 
involves  New  York 
Times  staff  writer 
Douglas  Martin,  w'ho 
used  passages  from  The 
Times  of  London  for 
an  obituary.  11 


Not-so-special  sections 

‘Star’  tells  readers  it  flunked  2  ethies  tests 


And  The  Wall’  came  tumbling  down 

BY  JOE  STRUPP 

The  Indianapolis  Star  told  readers  last 
week  that  it  w'as  responsible  for  an  ethical 
breach  by  allowing  the  subjects  of  tw  o  special 
sections  to  sell  ads  for  the  sections  and  guaranteeing  a 
“fixed  level  of  coverage”  in  the  newspaper  for  a  tennis 
tournament  spotlighted  in  one  of  the  sections. 

In  a  lengthy  column  published  July  16,  Ted  E. 
Daniels,  associate  editor  for  reader  relations,  de¬ 
scribed  the  ethical  mistake  that  occurred  when  the 
newspaper  allowed  representatives  of  the  annual 
RCA  Championships  tennis  tournament  and  the  Indy 
Jazz  Fest  to  sell  advertising  in  sections  devoted  to 
their  respective  events  within  the  past  month.  “While 
it  didn’t  affect  our  coverage  [of  either  event],  the  situ¬ 
ation  still  represents  an  ethical  lapse,”  Daniels  wrote. 

The  tennis  tournament  deal  included  a  side  agree¬ 
ment  under  which  the  Star  was  named  an  associate 


i  r^9|^H||||^  ]  sponsor  of  the  RCA  Champi- 
!  onships  in  exchange  for  prom- 

■  ising  the  “fixed”  coverage. 

I  Daniels  stated  that  discus- 

sions  among  advertising  and 
newsroom  staff  about  the  two 
special  sections  led  editors  to 
provide  a  detailed  explanation 
^  '  to  readers.  He  wrote  that  the 

I  Inn  rrsnKlin  organizers  of  the  RCA  Cham- 

!  pionships  had  offered  to  terminate  the  tournament’s 
agreement  with  the  Star  if  it  would  help  reduce  the 
appearance  of  a  conflict,  a  situation  that  the  news¬ 
paper  is  reviewing. 

I  Editor  Tim  Franklin  said  the  paper  chose  to  dis¬ 
close  the  situation  to  readers  in  an  effort  to  “come 
clean. ...  Our  readers  need  to  know  that  we  don’t,  as 
j  a  matter  of  practice,  enter  into  these  kinds  of 
i  arrangements.”  Franklin  said  the  newspaper  re- 
I  viewed  other  existing  contracts  with  advertisers  and 
;  found  no  similar  agreements.  II 
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Dirks,  Van  Essen  &  Murray 


IDAHO 

Mark  Allison  to  managing  editor  of  the 
Coeur  d’Alene  Press  from  assistant  editor 
at  the  Connecticut  Post  in  Bridgeport.  Al¬ 
lison  succeeds  Mike  Feiler,  now  editor  and 
publisher  of  the  daily  Post  Falls  Press. 


MISSOURI 

Dennis  Wofford  to  pre-print  manager  at  the 
St.  Louis  Post-Dispatch  from  vice  president 
at  Western  Color  Print  Co.  in  Denver. 


BY  JAMIE  SANTO 


NEWSPEOPLE  @  EDITORANDPUBLISHER.COM  i 


MONTANA 

Becky  Bohrer  to  correspondent  in  The 
Associated  Press’  newly  created  bureau  in 
Billings  from  AP  newswoman  in  Des 
Moines,  Iowa. 


FLORIDA 

Marty  Petty,  publisher  and  CEO  of  The 
Hartford  (Conn.)  Courant  since  1997,  has 
IS  been  named  executive  vice  president  of  the 
St.  Petersburg  (Fla.)  Times.  She  will  join  the 
rimes’boardofdirectors  and  be  in  charge 
of  human  resources,  production,  finance, 
technology,  and  Web  publishing.  In  her  17 
A  ’  years  at  the  Courant,  Petty  serv^ed  as  man¬ 
aging  editor,  vice  president  of  operations,  vice  president  of  sales 
and  marketing,  and  senior  vice  president  and  general  manager. 


SOUTH  CAROLINA 
Lisa  Hughes  to  human  resources  director 
at  The  Sun  News  in  Myrtle  Beach  from 
business  manager  for  IKEA  Home 
Furnishings  in  Tustin,  Calif. 

Jan  Pallares  to  vice  president  for  finance 
and  new  business  development  from 
business  manager  of  The  Monterey 
County  (Calif.)  Herald. 


VIRGINIA 

Edwin  J.  Hughes  to  general  manager  of  the 
Free  Lance-Star  Publishing  Co.  in  Freder¬ 
icksburg.  Hughes  was  formerly  director  of 
operations  at  Newsday  in  Melville,  N.Y. 


CORRECTION 
Geneva  Overholser,  who  has  been  appoint¬ 
ed  to  the  newly  created  Curtis  B.  Hurley 
chair  in  public  affairs  reporting  at  the 
University  of  Missouri’s  Columbia  School 
of  Journalism  [ECJP,  July  3,  p.  13],  will 
continue  to  write  for  the  Washington  Post 
Writers  Group.  Her  semiweekly  syndicat¬ 
ed  column  appears  in  50  papers. 


CHK  TEXAS 

David 

Mercier 

I  [  to  president 

and  publisher 
oi^e  Abilene 

Reporter-News  from  vice  presi¬ 
dent  of  sales  and  marketing. 
Mercier  succeeds  Frank  Puck¬ 
ett,  president  and  publisher 
since  1981,  who  is  retiring. 


Ampersand  Holdings,  LLC 

has  agreed  to  buy 

Santa  Barbara  News-Press 

(45,000  dciily  circulation) 
from 

New  York  Times  Co. 

We  are  proud  to  have  represented 
Ampersand  Holdings,  LLC,  in  this  transaction. 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  875OI  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
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OBITUARIES 


nal-Tribune  and  the  Okmulgee  Daily 
Times,  and  general  manager  at  the 
semiweekly  Pawhuska  Joumal-Capitol. 


David  L.  Butler 


42,  Died  July  15 

ASSISTANT  MANAGING  EDITOR  AT  THE  STARS  AND  STRIPES 


Robert  E.  Reed 

76,  Died  July  4 

FORMER  SEATTLE  POST-INTEUICENCER  REPORTER 

Reed  joined  the  Post-Intelli- 
t^cncer  as  a  reporter  in  1948, 
where  he  met  his  future  wife,  Asa, 
when  assigned  to  write  a  story  about 
her.  He  left  the  P-I  in  1958  to  serve  as 
press  secretary  for  Washington  Gov. 
Albert  Dean  Rosellini.  Reed  became 
public-information  officer  for  the 
Bonneville  Power  Administration  in 
1962,  leaving  to  be  owner,  editor,  and 
co-publisher  (with  his  wife)  of  The 
Lewis  R  iver  News,  a  weekly  in  Wood¬ 
land,  Wash.  Reed  served  as  a  U.S. 
Army  paratrooper  during  World  War 
II  and  was  awarded  the  Bronze  Star. 


An  EDITOR  WHOSE  VARIED  TALENTS  AND  DEVO-  ! 

tion  to  newspapering  involved  him  in  almost  i 
every  facet  of  the  Stars  and  Stripes,  David  Butler  was  — ''m 

found  dead  July  15  at  approximately  2  a.m.  near  his  y. 

home  in  Arlington,  Va  An  autopsy  was  performed 
last  Monday.  Although  the  official  cause  of  Butler’s  I 
death  has  not  been  released,  Cpl.  Justin  McNaull,  a  j  7 
police  spokesman,  said  it  is  being  treated  as  a  homi- 
cide.  Police  have  not  yet  determined  a  motive. 

Butler,  the  assistant  managing  editor  of  the  Stars  and  Stripes  Pacific  edition,  first 
worked  for  the  paper  in  the  late  1960s,  delivering  it  door  to  door  at  a  U.S.  Air  Force 
base  in  Torrejon,  Spain,  where  his  father  was  assigned.  After  delivering  the  now-de¬ 
funct  Light  by  bicycle  in  his  native  San  Antonio,  Butler  went  on  to  serve  as  a  sports 
copy  editor  at  the  Houston  Post  until  it  folded  in  1995.  Butler’s  love  of  newspapers 
then  took  him  to  Darmstadt,  Germany,  where  he  served  as  copy  editor  for  the  Stars 
and  Stripes  European  edition.  He  moved  to  the  paper’s  office  in  Washington  when 
the  European  and  Pacific  editions  were  centralized.  Whether  redesigning  entire 
pages  to  include  weather  reports  from  a  few  more  hometowns  of  service  personnel 
or  protecting  the  news  hole  from  an  onslaught  of  ads,  Butler’s  passion  for  precision 
and  desire  to  serve  aptly  reflected  those  who  constitute  the  Stars  and  Stripes  reader- 
ship.  Said  Joe  Gromelski,  Stars  and  Stripes  electronic  edition  editor  and  a  longtime 
colleague:  “Any  newspaper  in  the  country  would  have  been  proud  to  have  him.” 


Lucille  Russell 

80,  Died  July  12 

COLUMNIST  FOR  THE  ALBANY  (GA.)  HERALD 

Russell,  a  retired  editor  of 
the  “Living”  section,  had  returned 
to  the  Herald  in  January  to  write  a 
semimonthly  piece  for  the  “Sunday 
Living”  section.  Russell’s  column  fea¬ 
tured  the  history  of  “All-benny,”  often 
told  from  a  personal  perspective,  such 
as  her  memories  of  childhood  neigh¬ 
bor  Hamilton  Jordan,  who  grew  up  to 
be  chief  of  staff  for  President  Jimmy 
Carter.  Her  final  column  ran  June  25. 


Thomas  James  Lassiter 

88,  Died  July  19 
FORMER  EDITOR  AND  PUBLISHER 
OF  THE  SMITHFIELD  (N.C.)  HERALD 

ASmithfield  native,  Lassiter 
graduated  in  1932  from  Duke  Uni¬ 
versity  in  Durham.  After  a  postgraduate 
year  spent  playing  trombone  in  the  Jel¬ 
ly  LeftvNich  jazz  orchestra,  he  returned 
to  Smithfield  to  work  at  his  family’s 
newspaper,  the  semiweekly  Herald. 
Lassiter  received  wide  recognition  for 
his  editorials,  which  championed  racial 
equality.  He  taught  journalism  at  the 
University  of  North  Carolina  at  Chapel 
Hill  from  1948  to  1953,  and  served  as 


president  of  the  North  Carolina  Press 
Association  in  1951.  Lassiter  was  induct¬ 
ed  into  the  North  Carolina  Journalism 
Hall  of  Fame  in  1982. 


Larry  Louis  Lucas 

39,  Died  July  14 

FORMER  PUBLISHER  OF  THE  SWEETWATER 

(TEXAS)  REPORTER 


Lucas,  who  had  been  publisher 
of  the  Reporter  since  1997  until  he 
took  a  disability  retirement  in  February, 
died  of  (xincer.  Before  moving  to  Sweet¬ 
water,  Lucas  worked  at  a  number  of 
newspapers  in  Oklahoma,  serving  as  ad¬ 
vertising  director  for  the  Blackwell  Jour- 


John  Philip  Sousa 

65,  Died  June  30 

FORMER  NEWSMAN  FOR  THE  ASSOCIATED  PRESS 
AND  TRAVEL  EDITOR  OF  THE  SAN  DIEGO  UNION 

A  NATIVE  OF  Rosario,  Argentina, 
Sousa  became  an  American  citizen 
in  his  late  teens.  Afterward,  he  changed 
his  last  name  from  Guerrico  to  Sousa. 
He  worked  at  AP  bureaus  in  Sacramen¬ 
to,  San  Diego,  and  Los  Angeles.  Sousa 
joined  the  Union  in  1971  as  a  reporter, 
and  was  named  travel  editor  two  years 
later.  Sousa  left  the  paper  in  1992  after 
it  merged  with  The  San  Diego  Tribune. 
Besides  appearing  in  newspapers, 

Sousa  (under  his  stage  name,  Phil  Mar¬ 
cos),  also  appeared  on  screen,  with 
small  parts  in  “Some  Like  It  Hot”  and 
“I’he  Buccaneer.”  He  had  a  small  role  in 
the  upcoming  Turner  Network  Televi¬ 
sion  movie  “Running  Mates.” 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


yl'L'Oxe.  than  two  decades  successfully  recruiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


1605  Colonial  Parkway.  Suite  200 
847.991.6900  •  Fax  847.934.6607 


Inverness.  Illinois  6(K)67-4732 
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League’s  suit  against  The  New  York  Times’  threatens 
all  newspapers.  Best  solution:  Organized  resistance. 


The  NBA’s  got  game  —  there’s 
no  argument  about  that.  But 
the  game  and  the  bushel  bas¬ 
kets  of  money  it  generates  are 
apparently  no  longer  enough  for  the  Na¬ 
tional  Basketball  Association.  Now  the 
league  wants  to  reach  into  newspapers 
and  specify  exactly  when  and  how  they 
can  use  photographs  that  newsrooms  as¬ 
signed,  shot,  processed,  and  paid  for. 

In  a  lawsuit  filed  earlier  this  month  in 
New  York  State  Supreme  Court,  the  NBA  is 
claiming  The  New  York 
Times  has  no  right  to  sell  a 
collection  of  five  photo¬ 
graphs  taken  during  last 
year’s  basketball  playoffs. 

The  league’s  legal  argu¬ 
ment  hangs  on  a  rather 
thin  reed;  the  small  print 
that  lies  unread  on  the 
back  of  the  NBA  news  ^ 

photographer  press  ere- 
dential.  The  NBA’s  view  — 
in  court,  anyway—  is  that 
this  amounts  to  a  binding  ^ 
contract  limiting  “use  of 
NBA  photographs  to  news 
coverage  of  the  specific 
games  for  which  the  cre¬ 
dential  was  issued.”  8° 

That’s  a  rather  dubious  P^perty  right  \ 
proposition,  but  it’s  really  beside  the  point. 

What  the  NBA  wants  to  do  is  to  take 
control  or,  more  accurately,  to  take  a  fi¬ 
nancial  cut  of  every  professional  basket¬ 
ball  image  that  the  print  media  publishes. 
That’s  the  subte.xt  of  all  the  NBA  blather 
about  protecting  their  “intellectual  prop¬ 
erty'.”  League  lawyers  are  unable  to  ex¬ 
plain  exactly  what  legal  alchemy 
transforms  a  newspaper  journalist’s  pho¬ 


Yo,  NBA!  We  got  your  “intellectual 
property”  right  here! 


tograph  into  NBA  property,  intellectual 
or  otherwi.se.  Time  apparently  has  some¬ 
thing  to  do  with  it.  Game  shots  published 
the  next  day  are  OK,  the  league  seems  to 
be  saying,  but  the  same  photograph  pub¬ 
lished  at  season’s  end  somehow  belongs 
to  the  NBA. 

It  is  a  nonsensical  argument  from  a 
league  that  would  still  be  fielding  teams 
in  Syracuse,  N.Y.,  or  Fort  Wayne,  Ind., 
were  it  not  for  the  in-depth  coverage  the 
game  gets  from  newspapers  and  other 
media.  The  NBA,  like 
any  other  professional 
sport,  depends  on  news 
and  feature  coverage  for 
its  very'  existence  —  and 
neither  the  league  nor 
newspapers  should  for¬ 
get  that. 

That’s  why  we  were 
disappointed  to  see,  in 
Joe  Strupp’s  account  of 
the  lawsuit  in  last  week’s 
issue,  that  some  photo 
editors  think  the  NBA 
has  the  right  to  dictate 
how’  newspapers  use 
their  ow'n  photographs. 
Newspapers  wouldn’t 
your  “intellectual  let  a  government  entity 
control  its  product,  and 
I  it  ought  not  cede  authority  to  a  jockocracy'. 
!  The  NBA  suit  isn’t  the  first  such  incur- 
I  sion  from  sports  and  it  surely  won’t  be  the 
j  last.  The  good  news  is  that  leagues  invari- 
j  ably  back  off’ tbeir  rash  plans  when  faced 
with  unified  media  resistance.  With  the 
NBA  now  try'ing  to  set  itself  up  as  news¬ 
paper  photo  czar,  this  is  no  time  to  be 
I  “reasonable”  or  “understanding.”  It’s  time 
'  for  newspapers  to  post  up. 
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Most  news  stories  are  fit  to  print, 
but  with  photos  a  different  standard 
applies.  For  example:  no  snakes. 


BY  DAVID  WALKER 

IN  A  VACUUM,  PERHAPS,  PICTURE  EDITING  IS 

about  content  and  composition.  In  a  newspaper, 
it’s  about  taste,  too.  But  lurking  in  many  news¬ 
rooms  these  days  are  some  quirky,  unpre¬ 
dictable  rules  intended  to  protect  the 
sensibilities  of  the  “gentle  reader.” 

We’re  talking  here  about  rules  such  as:  no  images  of 
anyone  in  a  bedroom,  no  pictures  of  people  eating,  no 
photos  of  snakes,  no  blur,  no  pictures  that  might  give 
anyone  heartburn  (or,  God  forbid,  an  erection)  while  he’s 
eating  his  Wheaties.  The  list  goes  on. 

Photo  editing  tends  to  be  the  place  where  high-minded 
principles  about  freedom  of  the  press  and  editorial  inde¬ 
pendence  clash  with  puritanism,  PCism,  and  fear  of 
“cancel  my  subscription”  letters. 

Take,  for  example,  the  case  of  the  dog  that  peed  on  the 
priest.  In  1990,  The  Knoxville  (Tenn.)  News-Sentinel  dis¬ 
patched  photographer  Fritz  Hoffmann  to  photograph 


Dog  day  afternoon:  In  one  of  the  more  noteworthy  examples  of  nearly  buried 
photos,  Fritz  Hoffmann's  image  (left)  never  appeared  in  his  own  paper,  The 
Knoxville  (Tenn.)  News-Sentinel,  but  went  on  to  win  a  “Pictures  of  the  Year” 
award.  He  had  been  assigned  to  cover  the  “blessing  of  the  hounds”  before  an 
annual  fox  hunt,  but  captured  a  dog  anointing  a  priest  instead.  At  his  paper, 
it  failed  “The  Breakfast  Test.”  (Above)  A  full-frame  version  of  our  cover  shot. 
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This  image  of  a  black  man,  taken  through  a  window  in  his  jail  cell,  was  shot  for  a  story  in  The 
Miami  Herald  on  social-service  cuts  forcing  mentally  ill  patients  into  the  streets.  The  photo  editor 
believed  it  illustrated  the  story  “beautifully”  and  lobbied  for  publication,  but  it  never  made  it. 
Among  the  stated  or  unstated  concerns  were  issues  of  nudity,  race,  and  whether  “the  fact  that  this 
person  was  not  in  charge  of  his  mental  faculties”  meant  the  photo  was  “taking  advantage”  of  him. 


the  bles.sing  of  the  hounds  before  an  annu¬ 
al  fox  hunt.  He  captured  a  dog  relieving  it¬ 
self  on  the  priest’s  robes  while  the  blessing 
was  in  progress. 

It  was  a  hilarious  picture.  After  Hoffmann 
sent  it  to  The  Associated  Press,  newspapers 
all  over  the  country’  published  it.  The  picture 
also  appeared  in  Life,  Stem,  and  other  mag¬ 
azines,  and  went  on  to  win  first  prize  in  the 
renowned  “Pictures  of  the  Year”  competi¬ 
tion.  In  1996,  Life  published  it  a  second  time 
as  part  of  a  “Best  of  Life  60th  Anniversarj- 
Collector’s  Special.”  But  it  never  appeared  in 
Hoffmann’s  owm  paper.  That’s  because  the 
News-SentineFs  photo  editors  assumed  a 
dog  urinating  on  a  priest  wouldn’t  pass 
muster  with  Editor  Harr>'  Moskos. 

“I  first  knew'  about  the  picture  when  the 
priest  asked  me  for  a  print  of  it  several  days 
later,  and  I  didn’t  know'  what  he  was  talking 


about,”  recalls  Moskos.  “He  said  it  moved 
on  the  AP,  and  when  I  went  hack  and  asked 
(other  editors  in  the  newsroom),  ‘Why  did¬ 
n’t  we  run  this  picture?’  they  said,  ‘We 
thought  you  wouldn’t  like  it.’  And  I  said, 
‘But  nobody  showed  it  to  me!’” 

Hoffmann’s  picture  w  as  a  v'ictim  of  what’s 
knowm  in  the  newspaper  business  as  the 
“Breakfast  Test.”  It’s  the  silent  killer  of  news¬ 
paper  pictures.  A  photo  editor  simply  asks,  “Is 
this  picture  going  to  ruin  somebody’s  break¬ 
fast?”  (If  the  question  occurs  to  the  photo  ed¬ 
itor,  the  answer  is  likely  going  to  be,  ‘Yes.”) 

“It’s  self-censorship,”  says  Joe  Elbert,  di¬ 
rector  of  photography  at  The  Washington 
Post,  “but  nobody  talks  about  it  explicitly 
because  we’re  supposed  to  be  journalists, 
and  we  don’t  want  to  be  perceived  as  cen¬ 
soring  ourselves.” 

A  set  of  pictures  by  Post  photographer 


Dudley  Brooks  recently  failed  the  Breakfast 
Test,  Elbert  admits.  Brooks  was  shooting  for 
the  Post's  Sunday  magazine  in  Uganda  when 
he  photographed  some  people  who  had 
burned  themselves  alive.  “They  were  too 
graphic  for  the  magazine.  It  was  like  a  bar¬ 
becue  pit,”  says  Elbert.  ‘The  photojournal¬ 
ism  community  w'ill  be  able  to  see  the 
pictures  in  Perpignan  [France,  at  the  annual 
Visa  Pour  L’lmage  festival  of  photojournal¬ 
ism],  but  Post  readers  will  never  see  them.” 

While  the  Breakfast  Test  is  subjective, 
there  are  other  more  explicit  rules  for  pho¬ 
to  editing  at  some  papers.  Not  to  pick  on 
the  News-Sentinel  too  much,  but  it  hap¬ 
pens  to  have  one  of  the  most  unusual  photo 
restrictions  of  all. 

j  “I  don’t  like  snakes,”  says  Moskos  w'ith- 
I  out  apologj'.  “I  think  they’re  ugly.  And  I 
think  a  lot  of  readers  find  them  offensive 
and  not  in  good  taste.”  So  the  News-Sen¬ 
tinel  has  a  rule:  no  photos  of  snakes  in  the 
newspaper.  Once  Moskos  made  an  excep¬ 
tion  —  for  a  stor>'  about  a  snake-handling 
religion  —  that  only  proved  the  validity  of 
the  rule.  “We  got  complaints  about  it,” 

Moskos  says. 

Most  papers  have  rules  about  how  people 
i  can  be  photographed.  “I’ve  had  pictures 
rejected  at  a  paper  I  used  to  work  at  because 
someone  in  the  image  looked  fat.  And  they 
were  fat,”  says  Julie  Elman,  a  designer  at  the 
The  Virginian-Pilot  in  Norfolk. 

Photographer  Johann  Van  Tonder  of 
Cape  Tow'n,  South  Africa,  says  the  editor  of 
Die  Burger,  one  of  the  country’s  largest 
dailies,  will  not  allow  pictures  of  anyone 
eating.  “Photographers  learned  this  after  a 
picture  of  an  eating  subject  w'as  used,  and 
the  next  day  the  department  received  a  let¬ 
ter  from  the  editor’s  desk  that  no  one 
should  be  photographed  while  eating,”  Van 
Tonder  reports. 

At  the  Columbia  Missourian,  Managing 
Editor  George  Kennedy  kept  a  tender  pic¬ 
ture  of  a  lesbian  couple  and  their  baby  out 
of  the  paper  by  invoking  a  rule  against  pic¬ 
tures  of  anyone  in  a  bedroom  or  bathroom. 
The  picture,  by  Susana  Vera,  was  part  of  a 
stoiy  called  “Bringing  up  Baby.”  It  showed 
the  couple  lying  in  bed,  with  one  of  the 
women  breast-feeding  the  baby. 

“I  w'ould  have  been  really  happy  not  run¬ 
ning  any  other  photos  and  only  running 
that  one  because  I  think  that  one  summa¬ 
rized  eveiything,”  says  Vera,  now  a  staff 
photographer  at  The  News  &  Observer  in 
Raleigh,  N.C.  She  believes  Missourian  edi¬ 
tors  “were  using  their  own  prejudices  to 
speak  for  the  public,”  and  she  dismisses  the  \ 
I  bedroom  rule  as  a  cop-out.  “We  all  know  S 
that  there  are  certain  things  that  are  essen-  5 
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tial  to  human  beings  that  happen,  some¬ 
times  in  bedrooms,  sometimes  in  bath¬ 
rooms,  sometimes  in  living  rooms, 
everywhere.  That  photo  could  have  hap¬ 
pened  anyv'here  in  the  house.” 

Perhaps  to  the  Breakfast  Test  should  be 
added  the  “Squirm  Test.”  At  most  papers,  I 
photos  that  so  much  as  suggest  sexuality  or 
intimacv'  are  deemed  off-limits,  no  matter 
how  well  the  photos  tell  a  stoiy.  Consider,  for  j 
instance,  a  picture  by  Dayna  Smith  of  The  \ 
Washington  Post  showing  a  woman  under-  | 
going  an  abortion  by  a  74-year-old  female  i 
doctor  who  was  traveling  over  large  areas  of 
Minnesota  to  perform  these  procedures  be-  | 
cause  no  other  doctors  would  do  them.  I 

“I  thought  it  was  a  wonderful,  illustrative  | 
image,”  says  Elbert.  But  it  never  ran.  ‘There  j 

Beth  Bergman  Nakamura’s  photo  (right) 
captured  a  moment  at  a  weekend  retreat  for 
singles,  but  editors  at  The  Virginian-Pilot 
in  Norfolk  killed  it.  They  apparently  felt  the 
words  on  the  sign  were  too  graphic.  Showing 
a  lesbian  couple  and  their  baby,  Susana  Vera’s 
image  (below)  was  banished  by  the  Columbia 
Missourian,  purportedly  because  of  its  policy 
against  showing  anyone  —  gay  or  straight  — 
in  a  bedroom  doing  anything.  Vera  believes 
the  editors  “were  using  their  own  prejudices 
to  speak  for  the  public.” 


was  a  meeting  of  10  editors  —  all  male 
except  for  one  —  and  it  made  them  squirm. 
[Then-Executive  Editor]  Ben  Bradlee  was 
really  uncomfortable.  It  was  a  generational 
and  a  gender  thing.  What  it  conveyed  was 
too  overwhelming  for  all  the  men.” 

More  recently,  at  The  Miami  Herald, 


Donna  Natale  Planas  photographed  a  story 
about  mental  patients  turned  out  into  the 
streets  because  of  cuts  in  social  services. 
One  of  the  best  images,  says  Director  of 
Photography  Maggie  Steber,  shows  an 
African-American  man  lying  naked  —  his 
back  to  the  camera  —  on  the  floor  of  a  jail 
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cell.  “It  illustrates  the  stor>'  beautiftilly," 
says  Steber.  But  the  photo  raised  concerns 
with  many  editors.  First,  there  was  the 
problem  of  showing  nudity,  “though  you 
only  saw  his  back  and  hip  and  feet,”  says 
Steber.  “Then  there  was  a  discussion  of  the 
fact  that  this  person  was  not  in  charge  of 
his  mental  faculties,  and  if  this  picture  was 
taking  advantage  of  that.”  Steber  also  sus¬ 
pects,  though  it  was  never  discussed,  that 
the  subject’s  race  was  an  issue.  “We  trj’  to 
be  sensitive  to  the  way  we  portray  people 
from  all  the  diverse  communities  we  seiv'e. 
Without  censoring  yourself,  how  do  you 
balance  the  problem  of  showing  the  reality 
of  a  situation  with  [the  risk  of]  sending 
another  message  about  this  community,  a 
message  that  we  don’t  want  to  send,  which 
is  racist?” 

No  amount  of  lobbying  for  tbe  picture, 
even  by  the  reporter  who  wrote  the  stoiy, 
would  get  the  photo  published,  but  Ste¬ 
ber  says,  “I  managed  to  get  it  a  little  ways 
up  the  ladder,  and  I  got  close.  I  think  if  it 
had  been  a  picture  of  a  nude  woman,  I 


wouldn’t  have  gotten  that  far.” 

At  some  newspapers,  the  rules  about 
certain  pictures  e.xtend  beyond  content  to 
photographic  technique.  Certain  tech¬ 
niques  are  the  bugaboo  of  editors  w'ho 
don’t  understand  —  or  fear  that  readers 
won’t  understand  —  anything  but  tbe 
most  conventional  images.  Hands,  arms, 
and  legs  that  cut  into  the  edges  of  a 
frame,  for  instance,  “can  be  a  no-no  for 
many  editors,  even  if  the  image  complete¬ 
ly  tells  the  story,”  Elman  observes. 

At  The  Oregonian  in  Portland,  Execu¬ 
tive  Editor  Peter  Bhatia  doesn’t  like  what 
a  member  of  his  photo  staff  calls  “that 
blur  s — .”  Bhatia  himself  is  quick  to  assert 
that  he  hasn’t  completely  banned  photo¬ 
graphs  with  motion  blur,  but  he  sure  put 
the  chill  on  them. 

“We  are  not  satisfied  with  the  quality  of 
reproduction  in  the  paper  day  in  and  day 
out,”  he  explains.  “We  want  to  make  sure 
that  everything  we  offer  our  readers  is  as 
qualitatively  and  journalistically  as  good 
as  it  can  be.  The  capturing  of  motion. 


combined  with  reproduction  issues,  may 
lead  us  to  think  twice  about  putting  some 
of  those  pictures  into  the  paper.” 

Oregonian  photo  staffers:  You  got  that? 
Tape  those  shutter  speeds  at  1/500  of  a 
second.  You  never  know  when  a  dog 
might  mistake  a  priest  for  a  fire  plug,  lal 
—  Additional  research  by  Julie  Elman 

Walker  is  senior  editor  at  Photo  District 
News,  xi'here  this  story  first  appeared. 

PDN  is  launching  a  neu'  monthly  column 
devoted  to  shou'casing  strong,  provoca¬ 
tive,  beautifid,  or  otherwise  compelling 
news  photographs  that  weren’t  published. 
Do  you  have  unpublished  photos  to  sub¬ 
mit?  Nominations  may  be  e-mailed  to 
dwalker@epijc.net  (image file  attach¬ 
ments  less  than  100k)  or  mail  to  “Unpub¬ 
lished  News  Photos,” c/o  PDN,  770 
Broadway,  New  York,  NY 10003.  Each 
photograph  (no  originals)  should  include 
a  caption  and  a  brief  explanation  about 
why  the  photograph  was  not  published. 
All  submissions  will  be  considered. 


Dudley  Brooks’  image  of  burned  villagers  in  Uganda  was  deemed  by  The  Washington  Post  to  be  “too  graphic”  for  a  general  audience. 
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They’re  still  winners,  in  a  photo  finish 


BY  ROBERT  J.  SALGADO 

Frank  Giacken  doesn’t  make  prints  anymore. 

His  world  now  consists  of  scanners,  computers,  and 
automated  film  processors.  Yet  this  former  “inside 
printer”  can  remember  the  days  when  photographers, 
working  the  same  shift,  crowded  around  banks  of  en¬ 
largers  in  the  darkroom  at  the  time  he  started  working  for  The 
Philadelphia  Inquirer  four  decades  ago.  And  Glacken  can  still  get 
his  hands  wet  if  he  wishes.  Unlike  most  newspapers  today,  the  In¬ 
quirer  maintains  a  black-and-white  darkroom,  a  one-person 

anachronism  built  at  the  special  request  of  i  occasional  photos  for  the  Inquirer's  maga- 
the  paper’s  photographers  and  director  of  j  zine  and  for  photo  documentary'  work, 
photography,  Clem  Murray,  during  renova-  Murray  calls  it  a  “toehold”  in  the  past, 

tions  of  the  Inquirers  center-city  building  In  a  sense,  so  is  Glacken,  a  man  whose 

in  1997-  The  darkroom  is  primarily  used  for  first  job  in  the  Inquirers  photo  depart- 


Photo  synthesis:  Frank  Glacken  holds  picture 
of  old  Inquirer  darkroom  (left),  and  entrance  to 
the  new  one  (above),  a  true  anachronism. 


ment  in  1962  was  developing,  fixing,  and 
washing  wire-photo  prints  exposed  on  a 
light-emitting  drum  device  connected  to  a 
phone  line.  He  also  mixed  chemicals, 
swept  the  floors,  and  washed  the  sinks. 


U-: 
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He  still  recalls  which  photographers  ;  ing  film  33  years  ago.  “The 

made  the  biggest  mess  in  there.  |  next  step  up  was  printing,” 

Back  then,  inside  printers  were  a  luxuiy'  |  he  recalls.  Now  he  and  oth- 
most  newspapers  couldn’t  afford  and  were  er  former  inside  printers 
usually  only  found  on  newspapers  with  are  “not  printing,  hut  we’re 

large  photo  staffs.  On  a  smaller  paper,  the  still  around,  scanning, 
head  of  the  photography  department  would  burning  CDs.” 
make  those  difficult  prints  that  others  Glass  anticipated  the  day 

couldn’t.  Sometimes,  a  paper’s  inside  print-  he  would  no  longer  be  asked 
er  was  an  experienced  photographer  fleeing  j  to  print  and  requested  trips 
the  rigors  of  assignments  —  “coming  off  the  !  to  the  National  Press  Pho- 
street,”inthejargonoftheday.  tographers  Association’s 

The  role  of  inside  printer  became  more  Electronic  Photo  Workshops 

important  at  the  Inquirer  when  Gary  in  1992  and  1993,  where  he 

Haynes  became  the  director  of  photogra-  learned  about  scanning  and 
phy  in  1974.  Even  when  photographers  :  electronic  publishing.  He 
printed  their  own  images,  Haynes  often  i  doesn’t  have  the  luxury  of  an 
had  Glacken  reprint  them  before  they  ap-  :  in-house  darkroom  to  re¬ 
peared  in  the  newspaper.  And  rather  than  i  mind  him  of  the  “good  old 
let  Glacken  become  a  staff  photographer  |  days,”  though,  since  the 
when  a  slot  opened  up,  Ha^mes  offered  him  Times  no  longer  has  a  black- 
a  photo  editor’s  pay  to  keep  on  printing.  and-white  wet  lab. 

And,  as  he  printed,  Glacken  witnessed  Dan  Murano,  a  former  in- 

the  transition  from  the  time  when  even  side  printer  for  The  Wash- 

wire  photos  had  to  be  developed  in  wet  ington  Post  who  now  works 

chemicals  to  today’s  increasing  reliance  on  for  the  Post's  Web  site  as 

digital  cameras  for  spot-news  photography.  photo-assignment  editor, 

A  well-worn  printer’s  apron  on  the  enlarger  in  the  new  Inquirer  darkroom  (right) 
is  link  to  its  past.  Bob  Glass  (below),  former  printer,  now  works  at  a  computer. 


They’re  “not  print¬ 
ing,  but  we’re  still 
around,  scanning, 
burning  CDs.” 

—  BOB  GLASS 

TkE  New  York  Times 

Today,  as  at  most  newspapers,  all  of  the  In-  also  made  the  transition  from  wet  chemi-  j  the  Philadelphia  Bulletin  in  1975  and  was 

quirer’s  pictures  are  shot  in  color,  either  ;  cals  to  scanning  “pretty  fast”  because  he  promoted  to  the  photo  department  of  that 

digitally  or  on  color  negative  film,  even  j  considers  himself  “a  computer  person.”  The  newspaper  two  years  later.  There  he 

those  that  later  appear  in  the  paper  as  black  Post  recently  dismantled  its  wet  lab  to  make  learned  the  inside  printer’s  trade  from 
and  white.  Color  and  black-and-white  i  way  for  more  computers  and  scanners.  James  Saragino,  the  inventor  of  the  “ma- 

prints  have  been  replaced  by  film  scanners  ;  Not  all  inside  printers  moved  from  the  chine-gun  camera”  that  produced  play- 

that  digitize  images  from  negatives.  j  darkroom  to  scanning  and  toning  images,  j  by-play  football  photos  on  70  mm  film. 

But  the  transition  from  one  form  of  I  Some  moved  into  other  supporting  roles.  !  When  the  Bulletin  folded  in  1982,  Don- 

printing  to  the  next  wasn’t  exactly  seamless,  j  Tim  Donnelly,  photo  support  manager  |  nelly  moved  to  the  AP  in  New  York  as  an 
“I  had  never  used  a  computer  in  my  life  j  for  The  Associated  Press,  is  in  charge  of  [  inside  printer  and  later  became  darkroom 

before  we  started  scanning,”  says  Glacken.  !  the  computers  and  cameras  the  AP  uses  j  manager.  Of  his  transition,  Donnelly  says. 

For  a  while,  printing  was  done  half-and-  '  at  special  events,  such  as  the  Super  Bowl,  i  “Everyone  was  sort  of  learning  at  the 

half  style,  wet  printing  and  scanning.  |  the  World  Series,  and  political  conven-  same  time.  We  had  to  learn  on  the  fly.” 

The  changeover  came  a  little  more  j  tions.  His  job,  he  explains,  is  to  “make  But  from  chemicals  to  computers,  former 

easily  for  The  New  York  Times’  Bob  Glass,  !  sure  it  works.”  inside  printers  have  shown  that  ‘learning 

who  started  as  a  lab  technician  develop-  '  Donneliy  started  out  as  a  copy  boy  at  on  the  fly”  isjust  what  they’re  good  at.  11 
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with  links  to  the  obit  sites  of  about  a  dozen 
newspapers,  from  The  Charlotte  (N.C.) 
Observer  to  the  Fairbanks  (Alaska)  Daily 
News-Miner.  But  its  emphasis  is  on  famous 
people.  AVe  receive  significant  traffic  when 
someone  in  the  public  eye  passes  away,” 
said  spokeswoman  Sarah  Starr. 

Another  portal  site,  HeavenlyDoor.com 
(http://heavenlydoor.com)  prowdes  infor¬ 
mation  on  everything  from  funeral  homes 
to  vault  dealers.  It  has  a  front-page  link  to  a 
“Newspaper  Obituaries”  section,  which  on 
Wednesday  had  links  to  the  obit  pages  of 
140  newspapers,  many  of  them  dailies. 

The  most  ambitious  online  obit  opera¬ 
tion,  however,  may  be  Legacx'.com 
(http://www.legacy  .com),  with  investors 
such  as  Tribune  Ventures  and  CNI  Ven¬ 
tures,  investment  units  of  the  Chicago- 
based  Tribune  Co.  and  PhoenLx-based 
Central  Newspapers  Inc.,  respectively. 

Legacy  .com  has  a  proprietary  search  en¬ 
gine  called  “ObitFinder”  that  links  to  the 
obit  pages  of  more  than  1,000  newspapers. 
It  also  has  partnerships  with  about  1,500 
funeral  homes,  according  to  Bill  Paige,  its 
director  of  communications. 

Legacy.com  sees  itself  as  a  complement 
to  newspaper  death  notices  and  obituaries. 
A  newsroom  focusing  entirely  on 
obits,  and  longer,  paid-for  “memori¬ 
als,”  is  part  of  the  company,  accord¬ 
ing  to  Paige,  a  former  journalist 
with  United  Press  International. 

Legacy.com  hopes  to  become 
profitable  by  selling  its  “memorials,” 
1,000-word  life  stories  that  can  be 
augmented  with  photographs,  eulo¬ 
gies,  poems,  and  tributes  posted  on 
the  site  in  theoretical  perpetuity. 
(The  price  for  a  Legacy  .com  “memo¬ 
rial”  is  $145;  newspapers  or  funeral 
homes  selling  “memorials”  receive 
some  of  the  revenue.) 

When  ftmered  homes  submit  their 
death  notices  to  local  newspapers, 
they  also  send  notices  to  Legacy 
.com.  (Its  Web  address  is  given  in  the  news¬ 
paper  death  notice.)  Legacy.com  posts  a 
free  death  notice  with  a  guest  book  so  that 
friends  or  relatives  of  the  deceased  can 
e-mail  condolences. 

In  any  case,  online  obituaries  —  whether 
from  newspapers,  aggregators,  or  stand¬ 
alone  sites  —  are  likely  to  be  a  booming 
business  as  baby  boomers  age.  "The  people 
who  wrote  their  own  w  edding  vows  in  the 
1960s  love  to  personalize  and  take  control,” 
said  Paige.  “This  is  just  another  way  to  use 
technology  to  facilitate  a  stage  in  life.”  11 


The  last  word  in  newspapers 


Publishing  a  paper  without  them  would  be  a  grave  mistake 


BY  WAYNE  ROBINS 

Mark  Twain  was  at  no  loss  for  words  when 
he  read  his  own  obituary  on  June  2,  1897- 
The  great  wit  and  former  newspaperman 
took  full  advantage  of  the  setup,  making  the 
immortal  observation:  “The  report  of  my 
death  was  an  exaggeration.” 

But  it’s  no  exaggeration  to  say  that  a  newspaper  without  obitu¬ 
aries  might  as  well  do  away  with  sports,  advice  columns,  and  let¬ 
ters  to  the  editor:  They’re  fun-  in 

damental.  A  contributor  to  a  re-  !  CIZZII^ 
cent  online  discussion  group 
wondered  if  any  newspapers  wMBOS 

were  offering  digital  obit  news- 
letters  as  a  means  of  drawing  ei-  B|SB| 
ther  paying  subscribers  or  Kjsggjg 

advertisers  from  the  ob\ious  se- 
lection  of  florists,  funeral  KSSSiS 

homes,  and  estate  lawy^ers. 

‘Where  is  the  market  for  this 
kind  of  interactive  media?” 
newspaper  consultant  Peter 
Zollman  asked  rhetorically.  “It’s 
the  diaspora  of  people  who  used 
to  live  [in  a  town],  have  moved 
away,  and . . .  want  to  know:  [  ■MmH 

Who  was  bom,  who  got  mar-  * - 

ried,  who  died?” 

Some  newspaper  Web  sites  and  other  on¬ 
line  outlets  are  finding  that  you  can  make  a 
living  dealing  with  dying.  The  appeal  seems 
especially  strong  for  suburban  weeklies  and 
small-city  dailies. 

The  Bismarck  (N.D.)  Tribune’s  site 
(http://w'ww.ndonline.com)  has  a  search¬ 
able  database  of  more  than  9,000  obits  dat¬ 
ing  back  to  1996.  Births  and  deaths  for  the 
current  month  are  accessible  by  the  date 
they  appeared  in  the  print  edition. 

The  obit  link  for  the  online  edition  of  the 


WWW.  gfobegaxette. 
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Health 


North  Ipva  Obittonei  pobitfaed  b  2000 


Globe-Gazette  (http://www.globegazette 
.com)  of  Mason  City,  Iowa,  is  listed  imme¬ 
diately  after  “News”  on  the  home  page  and 
before  “Sports,”  “Opinion,”  “Nation/ 
World,”  “Financial  News,”  “Classified  Ads,” 
and  other  major  subjects. 

Specialized  Web  sites  dedicated  to  obitu¬ 
aries  are  emerging  and  even  forging  strate¬ 
gic  alliances  with  newspaper  companies. 

A  company  with  portal  ambitions  called 
4Anything.com  (http://www.4anything 
.com)  has  a  popular  4obituaries.com  chan¬ 
nel  (http://4obituaries.4anything.com). 
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Question 


How  much  money  is  in  your  present  budget 

to  digitise  the' entire  ^ 

history  of  your  newspaper  c 


To  use  this  powerful  utility,  visit  the 
site  at  http://www.grassroots.com,  where 
the  introductory  screen  has  a  score  of 
issues  —  such  as  “Abortion,”  “Guns,”  and 
“Race  &  Ethnicity”  —  in  a  hyperlinked  list 
in  the  left  column. 

If  you  decide  to  write  about  the  site,  your 
readers  might  be  interested  in  the  ‘Talk  It 
Out”  section  at  the  left  of  that  screen.  It 
provides  links  to  in-depth  articles  and  relat¬ 
ed  discussion  groups,  as  well  as  online  facil¬ 
ities  for  contacting  elected  representatives, 
polling  other  visitors  and  finding  out  where 
political  candidates  stand  on  the  issue. 

Considerations  in  using  Grassroots.com 
in  your  writing  and  editing: 

IThe  Democracy  Network,  linked  via 
an  “Elections”  tab  at  the  top  of  the  in¬ 
troductory'  page,  is  an  information  and 
candidate  debate  Web  site  developed  by 
the  Center  for  Governmental  Studies  and 
the  League  of  Women  Voters  Education 
Fund.  To  use  it,  enter  a  ZIP  code  to  review 
information  from  that  area’s  federal,  state 
and  local  candidates. 

2Grassroots.com  also  is  host  to  a 
number  of  radio  commentaries  by 
Emil  Guillermo,  a  former  host  of  National 
Public  Radio’s  “All  Things  Considered” 
w'ho  frequently  contributes  columns  to 
the  San  Francisco  Examiner.  To  check 
them  out,  click  the  “Radio”  tab  at  the  top 
of  the  home  page. 

3  To  sample  columns  and  commen¬ 
taries  around  the  country',  click  the 
“Opinion”  tab  at  the  top  of  any  of  the 
Grassroots.com  screens.  This  links  you  to 
the  work  of  columnists  Molly  h'ins,  Robert 
Novak,  Tony  Snow,  Walter  Williams,  and 
others,  as  well  as  an  assortment  of  editorial 
cartoonists.  11 


Digital  How-To 


Mapping  the  political  landscape  from  left  to  right 


BY  CHARLES  BOW  EN 

A  FEW  YEARS  AGO,  I  WROTE  A  BOOK  CALLED  “MoDEM 

Nation:  The  Handbook  of  Grassroots  Activism  On¬ 
line.”  For  that  project,  I  scoured  the  Internet  for  sites, 
big  and  small,  that  covered  not  only  mainstream  poli¬ 
tics  but  also  out-of-the-way  issue-oriented  venues. 
That  work  would  have  been  so  much  easier  if  Grassroots.com  had 
been  around  in  those  days.  This  is  a  wonderfully  structured  home 
page  for  homespun  politics.  No  matter  what  the  issue  —  from  abor¬ 
tion  to  gun  control,  from  education  to  columnist  or  editorial  page  editor  dealing 

transportation—  this  nonpartisan  site  !  with  the  issues  of  the  day,  here’s  a  site  you 
provides  news,  chat  rooms,  and  mes-  |  need  in  your  electronic  tool  kit. 
sage  boards.  The  private,  nonpartisan  site  was 

For  instance,  you  can  use  it  for  re-  |  launched  last  autumn,  with  major  invest- 
search,  checking  out  congressional  voting  |  ments  by  Advanced  Technolog>’  Ventures, 
records  and  finding  organizations  and  j  Knight  Ridder  Ventures,  and  AIG  Devel- 
federal  agencies  that  live  on  the  firing  line  j  oped  Markets  Private  Equity  Fund.  It  fea- 
of  each  emotional  campaign.  j  tures  a  blend  of  original  and  syndicated 

WTiether  you’re  a  w'riter  covering  this  content  with  an  emphasis  on  the  local  per- 
year’s  election  campaign  scene,  an  editor  spective,  all  of  which  can  be  customized  by 
handling  political  copy  from  the  field,  or  a  i  the  user  to  highlight  issues  of  interest. 


If  your  answer  is  zero,  zilch 
goose  egg,  nada,  have  we  got  a 
solution  for  you! 


<ipf  r  of  ^ecorb 


Paper  of  Record  will  be  the  world's  largest  internet  database 
of  newspapers  presented  in  their  original  published  form. 


Cold 

North 

Wind 


If  you  heard  the  buzz  at  Nexpo  2000,  but  missed  the  booth,  contact  Jeff  Nelson,  Director  of 
Strategic  Development  at  613-722-9886  or  jeff.nelsonOpaperofrecord.com 
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Company  invests  more  than  $20  million  in  auto  audio  device 
to  ‘broadcast’  newspapers  to  commuters  with  no  time  to  read 


BY  JOE  NICHOLSON 


An  Atlanta-based  startup  is  preparing  to  offer  an 
automobile  audio  device  that  will  read  your  local 
newspaper  to  you  on  the  commute  between  home 
and  work. 

American  Autocast  Corp.  (AAC)  has  invested  more 
than  $20  million  over  the  last  3V2  years  to  develop  software  and 
hardware  in  the  belief  the  new  system  will  generate  millions  in  glob¬ 
al  advertising  revenue,  said  Jerry  Hoffman,  the  startup’s  president. 

Before  being  given  presenta-  [  _  =  ■  S? 

tions,  some  50  large  U.S.  news- 
papers  signed  four-page 

confidentiality  agreements  that  ' 

protected  AAC  from  a  risk  that 

proprietary' information  would  be  1  ' '' 

passed  on  to  potential  competi-  j  ^  ‘‘I'-  '  i  ^ 

The  next  step^isge^ng  news- 

The  system  would  cost  about  Would-be  autocast  pioneer  Jerry  Hoffman  at  the  wheel. 
$100  a  car,  which  means  that  a 

large  metro  newspaper  that  seeks  to  Hoflman.  He  declined  to  identify  the  news- 

equip  a  million  vehicles  would  face  $  100  paper,  but  said  the  size  of  its  market  indi¬ 

million  in  initial  costs,  estimated  Hoff-  cated  AAC  and  the  newspaper  would  have 
man,  who  plans  to  split  the  cost  with  his  to  split  a  commitment  of  about  $50  million, 

newspaper  partners.  Autocast  will  be  browseable  and 

In  addition,  a  newspaper  partner  prob-  searchable,  said  Hofiftnan. 
ably  would  have  to  provide  eight  to  10  Hoffman  conceded  the  system  is 

staffers  to  operate  a  data  center  where  files  j  untested.  He  also  declined  to  identify  the 
of  newspaper  content  would  be  trans-  50  papers  that  have  signed  confidentiality 

mitted  to  automobiles’  audio  devices.  agreements,  citing  the  confidentiality 

“We  have  reached  a  financial  agreement  agreement  itself, 
with  a  newspaper  to  roll  this  out,  and  we  Hoffman’s  system  does  have  the  out- 

are  now  doing  the  feasibility  study,”  said  i  spoken  backing  of  a  prominent  newspa¬ 


per  industry  executive  who  has  been  serv- 
I  ing  as  a  Hoffman  consultant.  “It  is  revolu- 
:  tionaiy,”  said  S.W.  “Sammy”  Papert  III, 
chairman  and  CEO  of  Dallas-based 
Belden  Associates,  the  well-known 
newspaper  market  research  firm. 

Paf)ert,  whose  family  operated  a  newspa¬ 
per  rep  firm  for  decades,  has  been  advising 
Hoffinan  on  a  daily  basis  for  several 
months.  Papert  said  he  doesn’t  know  the 
likelihood  of  success  for  the  system,  adding, 
“If  it  doesn’t  succeed,  [the  reason  might]  be 


Me 


Would-be  autocast  pioneer  Jerry  Hoffman  at  the  wheel. 

0  Hoflman.  He  declined  to  identify  the  news- 

$  100  paper,  but  said  the  size  of  its  market  indi- 

off-  cated  AAC  and  the  newspaper  would  have 
;h  his  to  split  a  commitment  of  about  $50  million. 

Autocast  will  be  browseable  and 
prob-  searchable,  said  Hoffinan. 

10  Hoffman  conceded  the  system  is 

jre  files  j  untested.  He  also  declined  to  identify  the 
IS-  50  papers  that  have  signed  confidentiality 

s.  agreements,  citing  the  confidentiality 

;ment  agreement  itself. 

1  we  Hoffman’s  system  does  have  the  out- 

;aid  i  spoken  backing  of  a  prominent  newspa- 
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a  technology  problem  or  a  culture 
problem,  [such  as]  newspapers’  reluctance 
to  change.  My  belief  is  some  newspapers 
will  jump  all  over  this  and  succeed 
enormously  while  others  won’t  recognize 
the  potential.” 

After  E^P  asked  the  Newspaper 
Association  of  America  (NAA)  for 
a  comment  on  the  AAC  concept, 

NAA  President  and  CEO  John  F. 
■Bw  I  Sturm  replied  with  a  statement: 

I  “Instead  of  looking  interesting, 
i  this  idea  sounds  interesting.” 
j  Vin  Crosbie,  president  and 
WKj  !  chairman  of  Greenwich,  Conn.- 

based  Digital  Deliverance  LLC,  an 
[  '  ^  online  circulation  consulting  firm, 
said  AAC’s  concept  was  “all  doable 
now”  and  “not  particularly”  diflfi- 
i  cult  to  achieve  technically. 

Further,  Crosbie  said  the 
Microsoft  and  General  Motors 
corporations  have  been  working  i ; 
on  products  that  could  browse  i  j 

such  content  as  e-mail  and  provide  ; ' 
audio  presentation.  Neither  of  those  com¬ 
panies  has  indicated  it  planned  to  use 
newspaper  content. 

But  Crosbie,  a  former  business  journalist, 
doubted  whether  enough  commuters 
would  tune  into  AAC  broadcasts  “to  make  a 
business  of  it,”  adding,  “I  would  be  betting 
against  this  company.” 

Hoffinan  said  that  a  newspaper  ought  to 
be  able  to  recoup  its  investment  within 
three  to  five  years.  He  anticipates  a  local 
newspaper  will  sell  local  ads  and  AAC  will 
sell  national  ads.  He  hoped  the  system 
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I  would  be  operating  in  at  least  one  city  by 
I  the  end  of  the  year. 

David  B.  Bonfield,  publisher  of  The  Tren- 
tonian  in  New  Jersey,  told  E&P  he  has 
spoken  to  Hoffman  twice  and  passed  on  his 
proposal  to  executives  at  his  paper’s  parent 
Journal  Register  Co. 

While  Bonfield  did  not  attempt  to 
assess  the  likelihood  of 
AAC  technology’s  viability, 
he  estimated  successful 
Autocastlike  systems  could 
help  newspapers  take  as 
much  as  $5  billion  of 
radio’s  projected  $20- 
billion  local  and  national 
ad  haul  annually. 

I  “One  of  the  things  you 

would  want  to  understand  is  the  barriers  to 
radio  coming  in  and  doing  the  same  thing,” 
said  Bonfield.  “So  the  questions  are,  ‘How 
I  good  is  the  proprietaiy  technology?’  and 

j  ‘How  easy  would  it  be  to  duplicate?’  ” 

1  Bonfield,  a  27-year  veteran  of  the  news- 

!  paper  business,  added  that  even  if  radio  sta- 

I  tions  began  competing  with  Autocast, “They 

i  would  face  the  problem  of  cannibalizing 

j  their  own  broadcast  signal.” 


Newspaper  consultant  and  economist 
Miles  E.  Groves  said  AAC  is  correct  in  as-  i 
I  suming  newspapers  are  seeking  to  expand  j 
reach  and  would  especially  like  to  grow  it  in 
I  a  way  that  might  give  them  greater  leverage  ' 
I  in  competing  for  advertising  with  radio, 
j  “It’s  a  very  interesting  model,”  said 

i  Groves,  senior  vice  president  and  chief  i 


economist  of  the  Bethesda,  Md.-based  Bar-  l 
ly  Group,  a  newspaper  marketing  consult-  1 
ing  firm.  “But  I’m  intrigued  by  newspapers 
having  to  put  up  so  much  labor  and  capital,  i 
I’m  not  sure  that  part  of  the  business  model 
will  work.”  Groves  said  that  newspapers 
probably  wouldn’t  mind  providing  existing  j 
content,  but  are  likely  to  think  twice  about  ^ 
the  substantial  startup  costs.  Hoffman’s 
plan  could  help  newspapers  compete  with 


radio  in  a  way  that  would  make  the  cross-  | 
ownership  issue  moot,  observed  Groves. 

Newspapers  are  ideal  AAC  partners  be¬ 
cause  they  are  “media  factories”  with  store-  j 
houses  of  content,  said  Hoffman,  who  has 
hedged  his  bets  by  signing  confidentiality  I 
agreements  with  about  15  TV  companies  i 
and  15  radio  companies.  Hoffman,  who  is  | 
in  his  late  50s,  grew  up  in  j 
St.  Louis  and  graduated  ! 
from  the  city’s  Washing-  j 
ton  University  with  a  de¬ 
gree  in  business.  He  later  j 
spent  20  years  as  director  | 
of  new  business  develop-  | 
ment  with  Coastal  Off-  I 
shore,  an  Austin,  Texas-  | 
based  firm  that  did 
business  for  decades  before  discontinuing 
operations  about  six  years  ago. 

Hoffman,  who  has  a  stake  in  the  new 
firm,  said  he  has  obtained  most  of  his  fi-  i 
nancing  from  the  Telecommunications  | 

Fund,  a  Nassau,  Bahamas-based  interna-  j 
tional  venture  capital  fund,  which  he  said  j 
“funds  a  lot  of  startups.”  Hoffman  has  trav-  | 
eled  to  “probably  20”  other  countries  to  stir 
up  interest  in  his  project,  he  said.  11 


“If  it  doesn’t  succeed,  [the 
reason  might]  be  a  technology 
problem  or  a  culture  problem, 
[such  as]  papers’  reluctance 
to  change.”  —  s.w.  “sammy”  papert  hi 

Belden  Associates 
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How  car  audio  can  offer  ‘no  excuses’  newspaper 


IF  YOUR  LOCAL  NEWSPAPER  SETS  UP  AN 

autocast  system,  you  could  partici¬ 
pate  by  obtaining  a  free  audio  device  i 
from  your  newspaper.  i 

The  6-by-6-by-l-inch  gadget  has  been 
code-named  Spike  by  manufacturer 
American  Autocast  Corp.  (AAC)  because 
one  end  is  inserted  into  the  port  of  a  car 
cigarette  lighter.  Spike's  speaker  swivels 
so  it  can  be  heard  most  easily. 

A  current  Spike  prototype  has  six  but-  I 
tons.  “It’s  like  you  dial  with  a  cellular 
phone;  you  can  manipulate  to  bring  up  j 
content,  to  discard  content,  to  search,”  ! 

said  AAC  President  Jerry  Hoffman. 

Spike  enables  listeners  to  select  differ¬ 
ent  newspaper  features,  ranging  from 
front-page  news  to  sports  and  obits. 
Columns  will  probably  be  limited  to  syn¬ 
opsis  form,  which  will  encourage  listen¬ 
ers  to  buy  the  paper  as  well. 

Spike  is  expected  to  earn  its  keep  by 
broadcasting  advertising,  probably  most¬ 
ly  classified  advertising  and  ads  that  offer 
electronic  coupons.  Like  radio,  said  Hoff¬ 
man,  Spike  would  probably  provide  12  to 
15  minutes  of  advertising  an  hour. 


Hoffman  believes  Spike  can  be  pro¬ 
grammed  to  announce  to  a  commuter 
when  his  or  her  car  is  low  on  gas,  iden¬ 
tify  upcoming  gas  stations,  and  offer  an 
electronic  coupon  with  a  unique  number 
that  can  be  used  to  purchase  discounted 

“I’m  sure  others  will 
follows” 

—  JERRY  HOFFMAN 

American  Autocast  Core. 

gas  at  upcoming  stations.  Spike  would 
provide  advertisers  with  the  number  of 
customers  who  hear  each  ad,  as  well  as 
demographic  information  about  listeners. 

Spike  permits  browsing  through  a  pa¬ 
per  or  searching  for  an  article.  “This  does 
what  radio  can't  do:  It’s  searchable  and 
browsable,”  declared  Hoffman,  who 
added  that  future  Spike  generations  will 
be  interactive.  Spike’s  audio  features  will 
be  provided  by  computer  files  that  are 
loaded  onto  the  device  from  a  data  cen¬ 
ter  at  a  local  newspaper  headquarters, 
according  to  Hoffman. 


The  files  may  be  sent  by  various  trans¬ 
mission  means,  including  satellite  and  a 
method  similar  to  cellular  phone  trans¬ 
missions.  Hoffman’s  company  plans  to 
study  each  geographic  area  and  install 
the  system  best  suited  to  the  terrain. 

The  three  parts  of  the  system  will  be 
Spike,  which  is  being  produced  by  main¬ 
land  Chinese  contractors  in  China;  a  data 
center  at  the  local  newspaper,  and  a  net¬ 
work  for  wireless  transmission  of  Internet 
audio  files  to  Spike. 

Spike’s  programming  is  expected  to 
consist  of  six  separate  audio  Internet  files 
in  each  metropolitan  area.  In  addition  to 
the  local  newspaper,  the  files  will  offer 
hourly  audio  updates  from  national  news¬ 
papers;  continuously  updated  local  and 
national  sports;  local  and  national  invest¬ 
ment  programming;  local  and  national 
columnists  and  commentators;  regularly 
updated  weather,  road  navigation,  and 
shopping  information. 

“I  don’t  know  of  anybody  else”  current¬ 
ly  trying  to  create  a  newspaper-based 
system,  said  Hoffman.  “I’m  sure  others 
will  follow.”  —  Joe  Nicholson 
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The  TV  network  hopes  the  long-delayed  show  will  be 
a  'see-section’  of  its  schedule  starting  this  Friday 

BY  DAVE  ASTOR 

JERRY  Scott  and  Rick  Kirkman  were  in  labor  for 
more  than  four  years  after  the  “Baby  Blues”  TV  series  was 
conceived.  Yes,  they  worked  long  and  hard  helping  to 
turn  their  “Baby  Blues”  comic  into  an  animated  sitcom 
that  will  finally  make  its  debut  this  Friday. 

The  show  is  based  on  the  decade-old  strip  that  appears  in  more 
than  650  newspapers,  but  there  are  differences.  For  one  thing,  the 

series  returns  the  MacPherson  family  to  a  time  of  their  lives  news¬ 
paper  readers  haven’t 
seen  for  several  years. 

Daughter  Zoe,  who  is  5 
in  the  comic,  is  4-6 
months  in  the  show. 

Hammie,  age  2  in  the 
strip,  hasn’t  been  bom 
in  the  TV  version. 

“It  made  sense  to 
start  Darryl  and  Wan¬ 
da  off  as  new  parents 
in  a  new  show,”  said 
Scott,  who  writes  the 
“Baby  Blues”  comic 
while  Kir'Kman  handles 
the  art.  “Should  there 
be  subsequent  seasons 
—  God  and  Nielsens 
willing  —  Zoe  will  age 
like  she  does  in  the 
strip,  and  I  expect  that 
Hammie  would  be  re¬ 
born,  too.” 

Also,  the  program  has 
several  new  characters  who  do  not  appear 
in  the  newspaper  version.  “You  need  an  ex¬ 
panded  world  in  order  to  take  up  22  min¬ 
utes  rather  than  the  seven  to  10  seconds  it 
takes  to  read  a  comic,”  noted  Kirkman. 

New  characters  include  a  neighboring 
family,  a  Dariyi  co-worker,  and  Zoe’s 


The  “Blues”  crew  includes  MacPherson  persons  and  other  characters. 


teen-age  baby  sitter  Bizzy,  whose  pres¬ 
ence  is  not  surprising  on  a  network 
known  for  “Felicity,”  “Dawson’s  Creek,” 
and  other  series  that  appeal  to  teen  girls. 

Apparently,  one  reason  why  the  show 
took  so  long  to  air  was  that  WB  had  trouble 
finding  a  slot  for  “Baby  Blues”  that  would 


work  thematically  in  its  schedule.  “It  was  a 
lot  different  than  anything  they  did  before,” 
said  Kirkman. 

The  harried  suburban  couple  of  Wanda 
and  Darryl  is  voiced  by  Julia  Sweenej^  (for¬ 
merly  of  “Saturday  Night  Live”)  and  Mike 
O’Malley  (“Deep  Impact”).  E.G.  Daily  (the 
voice  of  Tommy  in  “Rugrats”  and  Babe  the 
movie  pig)  handles  Zoe,  while  Nicole  Sulli¬ 
van  (“Mad  TV”)  does  Bizzy.  Guest  voices 
will  include  sitcom  star  Drew  Carey  and 
sportscaster  Bob  Costas,  among  others. 

Kirkman  and  Scott,  as  co-executive 
producers,  had  input  into  the  cast  selec¬ 
tion  and  various  other  aspects  of  the  show 
—  whose  executive  producers/head  writ¬ 
ers  are  Jeff  Martin  (“The  Simpsons,” 
“David  Letterman”)  and  Peter  Ocko  (TV’s 
“Dinosaurs”).  Scott  offen  worked  with  the 
program’s  writers  while  Kirkman  was  of¬ 
ten  involved  with  the  art  and  animation, 
but,  as  is  the  case  with  the  comic,  their 
roles  weren’t  strictly  divided. 

“The  workweeks  were  prett)-  insane,” 
recalled  Scott,  45,  who  devoted  numerous 
hours  to  the  show  while  also  waiting  the 
“Baby  Blues”  and  “Zits”  strips  for  King 
Features  Syndicate. 

Kirkman,  46,  worked  80 
hours  a  week  on  the  show 
and  comic  for  several  months. 
“It  was  like  having  two  full¬ 
time  jobs,”  be  said.  “I  was 
wiped  out.” 

Scott  and  Kirkman  know 
about  collaboration,  but  work¬ 
ing  with  each  other  on  a  com¬ 
ic  is  much  different  than 
working  with  dozens  of  others 
on  a  TV  series. 

The  financial  stakes  are 
higher,  too.  Each  of  the  13  com¬ 
pleted  episodes  cost  approxi 
mately  $1  million  to  produce. 

\VB  plans  to  air  six  of  the 
episodes  during  the  first  three 
weeks  (two  on  July  28,  two  on 
Aug.  4,  and  two  on  Aug.  11 
from  8  to  9  p.m.  EDT).  Then, 
one  new  episode  and  one  re¬ 
peat  will  run  each  of  the  next 
three  weeks.  The  other  four 
episodes  might  be  broadcast 
in  2001  if  the  series  is  renewed. 

Of  course,  the  showy’s  fate  depends  on 
ratings.  Any  clue  how  big  the  audience 
might  be?  “Who  knows?  I’m  a  cartoonist,” 
Scott  quipped. 

He  and  Kirkman  also  said  it’s  hard  for 
them  to  judge  the  quality  of  the  show,  be- 
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cause  they’ve  seen  each  episode  10  to  15 
times  in  various  stages.  “There  are  parts  I 
love,  and  there  are  ‘wince’  parts  that  I  wish 
we’d  fixed  or  that  we  got  outvoted  on,” 
Scott  stated.  “Some  parts  are  better  than 
Rick  and  I  would  have  done  on  our  own. 
TV  is  a  business  of  compromise.” 

“Baby  Blues”  isn’t  the  only  Scott-written 
comic  attracting  interest  from  Holl>wood. 
“Zits,”  which  Scott  does  with  The  Cincin¬ 


In  brief 

Global  will 
offer  stories 
and  columns 

C.L.  Morrison,  former  interna- 
tional  editor  at  the  New  York 
Times  Syndicate,  has  started  an 
online  news  organization  with  a  syndica¬ 
tion  unit. 

Morrison  said  CLM  Global  News  Group 
will  launch  a  daily  e-mail  feed  of  articles 
Aug.  14  in  the  categories  of  news  and  cur¬ 
rent  affairs,  military  and  defense,  business 
and  commerce,  medicine  and  health,  sci¬ 
ence  and  technology,  arts  and  culture,  and 
“The  American  Scene.” 

CLM  (clmglobal@nyc.rr.com)  also  plans 
to  distribute  columns  and  serialize  books, 
j  For  instance,  the  company  is  offering  five 

I  e.\cerpts  from  “The  Buying  of  the  President 

i  1  2000”  by  Charles  Lewis  and  the  Center  for 

Public  Integrity. 

IPiPE  INKS  ONLINE  DEALS  WITH 

‘Family’  and  ‘Goose’  comics 

IPipe,  an  Internet  content  and  ad  servic- 
!  i  es  company,  has  signed  one-year  agree- 
I  ments  giving  it  online  distribution  rights  to 

j  ■  two  popular  comics. 

They  are  “The  Family  Circus”  by  Bil 
1  j  and  Jeff  Keane  of  King  Features  Syndi- 
!  cate  and  “Mother  Goose  &  Grimm”  by 
Mike  Peters  of  Tribune  Media  Services. 

;  The  former  appears  in  more  than  1,500 
newspapers  (making  it  the  most  widely 
distributed  panel  in  the  world)  and  the 
latter  in  800-plus  papers. 

Both  are  available  in  color  for  online 
use.  And  both  can  be  posted  the  same  day 
!  they  appear  in  print. 

The  two  comics  are  among  the  features 
i  that  iPipe  already  makes  available  to 
America  Online  (£CfP,  June  19,  p.  90). 


nati  Enquirer  editorial  cartoonist  Jim 
Borgman,  is  in  development  with  Universal 
Pictures  for  a  possible  live-action  movie 
that  would  have  a  theatrical  release. 

The  3-year-old  “Zits,”  which  stars  a 
teen  boy,  already  appears  in  more  than 
900  newspapers.  It  recently  won  the 
Max  and  Moritz  Award,  presented  in 
Germany,  for  best  comic  in  the  world. 

Scott  and  Kirkman  obviously  hope  the 
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“Olympic  Circles” 


New  environmental  column 
MAKES  rr  easier  TO  BE  GREEN 

A  column  that  gives  readers  tips  on  how 
to  incorporate  environmentally  friendly 
habits  into  their  lives  has  been  introduced 
by  United  Feature  Syndicate. 

“Green  Living,”  which  has  a  Q-and-A 
format,  is  from  the  writers  of  “E  —  The  En¬ 
vironmental  Magazine.”  Clients  include  the 
Houston  Chronicle,  the  Minneapolis  Star 
Tribune,  The  Oregonian  of  Portland,  and 
the  Seattle  Post-Intelligencer. 

Retired  AP  bureau  chief 

IS  NOT  LEAVING  LaS  VeGAS 

A  column  called  “Dateline  Las  Vegas”  is 
being  syndicated  by  Robert  Macy,  who  re¬ 
cently  retired  from  The  Associated  Press. 

Macy,  63,  spent  29  years  at  AP,  includ¬ 
ing  the  past  19  as  head  of  the  Las  Vegas  bu¬ 
reau.  His  new  weekly  column  focuses  on 
entertainment  and  Las  Vegas  in  general. 

The  columnist  (telephone:  [702]  228- 
9110)  is  also  writing  a  book  on  some  of  the 


“Baby  Blues”  series  will  succeed,  but 
haven’t  forgotten  how  important  their 
newspaper  work  is. 

“We’re  still  cartoonists  and  still  have 
the  comic  strip  to  go  back  to,”  said  Scott. 
“That’s  our  main  focus.”  11 

For  a  list  of  other  comics  that  have 
spawned  TV  shows,  see  http://www 
.editorandpublisher.com/ephome/news/ 
newshtm/webnews/syn011599.htm. 


250  celebrities  he  has  covered  over  the 
years.  His  AP  story  subjects  included 
Donald  Trump,  Frank  Sinatra,  and  Bar¬ 
bra  Streisand. 

Australian  does  cartoons 
FOR  Australian  Olympics 

With  the  Olympics  coming  to  Syd¬ 
ney,  Australia,  this  September,  Creative 
Comic  Syndicate  (CCS)  is  offering  a  se¬ 
ries  of  26  cartoons  relating  to  the  sum¬ 
mer  games. 

“Olympic  Circles”  —  which  includes 
two  introductory  panels  and  24  others 
focusing  on  past  champion  athletes  —  is 
by  Australian  cartoonist,  sportswriter, 
and  Olympic  historian  Jim  Russell.  He 
has  covered  seven  Olympics,  starting 
with  the  1956  games  in  Melbourne, 
Australia. 

CCS  Owner/Manager  Ken  Alvine 
(telephone:  [605]  336-9434)  said  Rus¬ 
sell  will  also  e-mail  newspapers  “ftm  in¬ 
formation”  about  the  Olympics  that  they 
can  run  with  the  cartoons. 

Tool  to  help  iSyndicate 

CUENTS  MANAGE  CONTENT 

ISjTidicate  has  launched  “Content  Man¬ 
ager,”  a  product  that  allows  client  Web  sites 
to  more  easily  choose  content  they  want 
and  filter  out  content  they  don’t  want. 

Streaming  for  Screaming 

AFTER  ViRAGE  AGREEMENT 

ScreamingMedia  and  Virage  have  made 
an  agreement  that  will  enable  Screaming- 
Media  to  deliver  streaming  video  to  its 
more  than  800  subscriber  Web  sites. 

Buchwald  is  transferred 

TO  REHABILITATION  CENTER 

Political  humor  columnist  Art  Buchwald, 
who  suffered  a  stroke  last  month,  has  been 
transferred  from  Georgetown  University 
Medical  Center  to  a  rehabilitation  facility. 

The  Los  Angeles  Times  Syndicate  con¬ 
tinues  to  distribute  reruns  of  his  column. 
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-FEATURES  AVAILABLE- 


ENTERTAINMENT 

Hollywood  News  and  Gossip  column. 
Fax  request  for  samples  and  rates  to: 
847-446-4804 

FEATURES  AVAILABLE 

DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
WWW  wdfa  rmerplans.com/featu  rehomes 

_ PUZZLES _ 

ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308/(909)  766-7617 

WEEKLY  COLUMN 

NATURAL  HEALTH  MEDICAL  COLUMN 
Weekly  syndicated  column  on  natural 
health  and  alternative  medicine  by  Kent 
DeLong  M.D.,  Medical  Director  of 
Vitamins. com.  No  cost  to  weekly  pub¬ 
lications.  Samples  and  rates. 

Kris  (909)  790-6461 
Or  E-mail  to  idcorp@prodigy.net 


-ANN0UNCEMENTS- 


NEWSPAPER  APPRAISERS 

APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW13th  St,  Suite  214-7 
Boca  Raton,  FL  33432 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 

NEWSPAPER  BROKERS 

DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
13240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


NEWSPAPER  BROKERS 

780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Clearwater  Beach,  FL  34630 

No  obligation  of  course. 

GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale 
of  Community 
Newspapers 


Check  our  References 
(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  rx-sc'o  Dr,  Dalla.s,  TX  73223 
www.rickenbacherniedia.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


EXECUTIVE  SF.ARCH 

EXECUTIVE  SEARCH 

Executive  Search  Consultants 

“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  mefor  aconfidential  discussion  of  your  needs." 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaas@rhaas.com 

. 
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NEWSPAPER  BROKERS 

PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
bolitho.com 


NEWSPAPERS  FOR  SALE 


COUNTY  SEAT  WEEKLY 
WESTERN  MONTANA 
100  years  continuous  publication. 
Fastest  growing  county  in  state.  $90,000 
firm,  includes  building.  Phone: 

(406)  225-3821 ,  Monday  thru  Friday,  days 
(406)  225-4242  evenings  and  weekends 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To  . . . 
www.mediamergers.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


WEEKLY/TMC  4,200  circulation  near 
Eugene,  OR.  Growth  area.  (541)  686- 
5756  evenings.  Orourkecr@aol.com 

NEWSPAPER  APPRAISERS 


PUBLICATIONS  FOR  SALE 

“MANAGERS  REPORT”  is  the  National 
Periodical  for  Community  and  Home 
Owner  Association  Managers.  Estab¬ 
lished  14  years  this  excellent  oppor¬ 
tunity  is  for  sale  for  $350,000.  Call  Wan 
Koch  of  Best  Invest  Realty  (561)  630- 
8997  oralkoch55@aoLcom 


-EQUIPMENTS.  SUPPLIES- 


CAMERA  &  DARKROOM 

NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Caribom  -  CK  Optical 
(310)372-0372 

_ MAILROOM _ 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

FOLD  OR  FUT  TYER 

Cycles  up  to  7200/hour  Onserts  and 
single  folds  up  to  350  pg.  broadsheets 
for  home  delivery  or  onserts  and  ties  flat 
up  to  3“  max.  total  thickness  for  street 
sales.  Only  $1 1,800  Stepper,  Inc. 

Fax  (913)  782-2441 

NEWSTEC,  INC. 

Specializing  in  SLS/'Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 

NEWSPAPER  APPRAISERS 


Confidential  Appraisal  j  Bolitho-Cribb 
for  Estate,  ESOP,  &  ASSOCiatCS 
Partners,  Bank,  Tax,  PubHcation  Brokerage 

Stock,  Assets  A  Appraleete 

_  aet1923 


PP 

We  have  sold 
thousands  of 
publishing  companies  I 
since  1923  i 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  99715 
it.net 


Jhn  Hicka 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  82834 
jfhicks9trib.com 


Tom  Karavakts 
941-403-4133 
268  Edmmere  Way  E., 
Nmles,  FL  341(K 
tokis9mlndspring.com 


For  a  listing  of  publications  for  sate,  go  to  www.ci1tp.cofp 
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-INDUSTRY  SERVICES- 


H  -HELPWANTER 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  Wall ...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (8 18)  764-5372 

NATIONAL /VfWSl'fA/D 

7324  Greenbush  Ave.,  N.H.,  CA  91605 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VISA  V15D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


•  Goss  3:2  Folders  23  9/10",  22  3/4", 
22",  21  1/2”,  21" 

•  New  or  Rebuild  Goss  R.T.R  42"  + 
45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Harris  1650  folder  22  3/4" 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
Newspaper  Presses  Since  1910. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
For  a  complete  list  of  presses. 

(800)  255-6746  or  (913)  492-9050 
www.inlandnews.com 

WANTED  TO  BUY 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)428-5817,  Fax  (770)  590-7267 
C2  EDITOR*  publisher  CLASSIF 


ADVERTISING  SERVICES 


PosT-rt'hlotie  Ad^eirtisifi^  by 

NoteAd&com 

NoteAds.com,  kK.  is  your  source  for  the 
printing  and  placement  of  Post>it*  Note  ads. 

« Proven  to  enhance  readership  and  response 
of  your  print  media  advertising. 

•  Authorized  distributor  of 


CIRCULATION  SERVICES 


YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELF.MARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 
www.metro-news.corn 


CIRCULATION  SERVICES 

The  Prepaid  Subscription  Leader 
Prepaid  Subscription  Sales 
Consumer  Marketing  Data 
Custom  Programming 
Verification  &  Retention 
1-888-343-0470  ext  109 
Learn  More  At: 

www.circulationservices.coni 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aoLcom 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 
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CIRCULATION  SERVICES 


TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 

Contact:  Al  Schreibman:  (800)  830-3776 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


WE  ARE  HEADLINE  MARKETING... 

We  market  your  headline  for  distribution 
to  hotel/motel  rooms.  A  local  headline 
for  a  local  room.  Help  us  to  help  you  to 
win  back  this  market... Thank  you  for  the 
time  and  opportunity  to  serve  you. 
Please  call:  Scott  or  Tim  at: 

(314)731-1948 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing*  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 10 


ACADEMIC 


DENVER  UNIVERSITY  seeks  Full-time 
Director  for  Estlow  Center  for  Journalism 
and  New  Media,  beginning  9/1/00. 
Responsibilities:  implement  programs; 
generate  industry  participation  and 
underwriting;  provide  leadership  to  build 
into  leading  Center  for  advancement  of 
journalism/new  media  understanding; 
teach  3  courses  per  year  (Iquarter). 
Master’s  plus  5  years  professional  expe¬ 
rience  required.  Fund  raising  and 
teaching  experience  desirable.  Send 
application,  resume,  3  letters  of  recom¬ 
mendation  and  teaching  evaluations  to: 
Mike  Wirth,  Director,  School  of  Commu¬ 
nication,  University  of  Denver,  Denver, 
CO  80208.  Applications  encouraged 
from  women,  persons  of  color,  persons 
with  disabilities  and  veterans.  Applica¬ 
tions  due  August  1,  2000. 


ACADEMIC 


SCHOOL  OF  COMMUNICATION 
DIRECTOR 

SAN  DIEGO  STATE  UNIVERSITY 

JOB  DESCRIPTION 

San  Diego  State  University,  Director, 
School  of  Communications,  Full  time 
administrative  position,  terminal 
degree  or  equivalent  status  in  com¬ 
munication,  scholarly  record  com¬ 
mensurate  with  rank  of  full  professor, 
ability  to  secure  outside  support. 
Review  begins  October  1,  2000. 
Contact:  Dr.  Brian  H.  Spitzberg 
Chair  of  Search  Committee: 
spitz@mail.sdsu.edu 
Or  http://rohan.sdsu.edu/dept/ 
schicomm/index.html 
SDSL/  is  an  Affirmative  Action/Equal 
Opportunity  Title  IX  Employer  and 
does  not  discriminate  against 
persons  on  the  basis  of  race,  religion, 
national  origin,  sexual  orientation, 
marital  status,  age  or  disability 


ADMINISTRATIVE 


PUBLISHERS  AND  DEPARTMENT 
HEADS  WITH  PUBLISHER  POTENTIAL 
MEDIA  GENERAL’S  PUBLISHING 
DIVISION  is  seeking  resumes  from  pub¬ 
lishers  and  department  heads  with  pub¬ 
lisher  potential.  The  division  contains 
newspapers  of  varying  sizes,  from  small 
weeklies  to  metropolitan  dailies.  Com¬ 
petitive  pay  and  benefits  are  available, 
with  advancement  opportunities.  Media 
General  is  an  independent,  publicly 
owned  communications  company  situated 
primarily  in  the  Southeast  with  interests 
in  newspapers,  television,  interactive 
media,  recycled  newsprint  production, 
and  diversified  information  services. 

Please  send  resumes  tO: 

Frank  McDonald,  VP  Human  Resources 
Media  General  Publishing  Division 
RO.  Box  85333,  Richmond,  VA  23293 
Email :  f  mcdonald@media-general  .com 


GENERAL  MANAGER 
Brehm  Communications,  Inc.  has  an 
immediate  opening  for  a  general  man¬ 
ager  with  a  strong  suburban  sales  back¬ 
ground  and  experience  in  competitive 
markets.  The  opening  is  at  Roseville, 
CA,  part  of  BCI’s  Gold  Country  Media 
cluster,  comprised  of  several  pub¬ 
lications  including  the  three-times-a- 
week  Roseville  Press-Tribune  and 
weeklies  in  Folsom,  Rocklin  and  Lincoln. 
This  southern  Placer  County  group  in  the 
Sacramento  suburbs  is  located  in  one  of 
California’s  fastest  growing  markets.  In 
exchange  for  your  proven  talents,  we 
offer  a  challenging  yet  positive  team 
atmosphere,  good  potential  for  advance¬ 
ment  and  an  excellent  pay  package  and 
profit  sharing.  For  additional  details,  see 
our  Web  site  at: 

www.BrehmCommunications.com 
Send  resume  and  saiary  history  to: 

General  Manager,  BCI 
RO.  Box  28429,  San  Diego,  CA  92 1 98 

www.editorandpublisher.com 
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ADMINISTRATIVE 


GENERAL  MANAGER 
A  well-established,  privately  held  media 
group  is  experiencing  considerable 
growth.  We  seek  a  general  manager  for 
a  midwestern  publication,  distribution 
20,000-1-.  Highly  developed  sales 
abilities,  sales  planning,  and  marketing/ 
promotions  talents  are  sought.  Well- 
rounded  knowledge  of  operations  a  plus. 
Demonstrated  positive  leadership  and 
the  desire  to  exceed  expectations  regard¬ 
ing  revenue  growth,  customer  service, 
and  community  presence  are  essential. 

Our  company  offers  a  very  competitive 
compensation  package  including  salary 
and  a  substantial  performance-based 
bonus.  A  generous  matching  of  the 
401(k)/profit  sharing  plan  and  a  range  of 
benefits  are  offered  when  you  join  our 
organization.  Relocation  reimbursement 
available,  depending  on  circumstances. 

If  you  would  like  to  make  a  difference 
and  are  looking  for  an  organization  that 
recognizes  "stand-out"  performance,  we 
welcome  your  inquiry. 

Interested  applicants  should  forward  a 
resume  to: 

Box  01299,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PUBLISHER/ADVERTISING  DIRECTOR 
An  award-winning  5-day  daily  newspa¬ 
per  in  Zone  6  needs  an  individual  with 
good  people  skills,  knowledge  of  small¬ 
town  newspapers,  and  extensive  advertis¬ 
ing  sales  management  experience.  This 
4,600  circulation  newspaper  is  part  of  a 
small,  growth-oriented  group.  Com¬ 
petitive  salary  and  compensation  plan. 
Please  send  a  resume  and  cover  letter 
including  income  history,  to: 

Box  01304,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


Western  region  (Zone  9)  rural  five-day 
daily  seeks  publisher  with  strong  retail 
and  classified  background.  Proven  lead¬ 
ership  and  management  skills  required. 
Please  send  resume  and  salary  history  tO: 

Box  01285,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Well  established  niche  publication  in 
Ohio  seeking  a  true  advertising  sales  pro¬ 
fessional  to  lead,  train  and  motivate  a 
staff  of  six  sales  people.  Will  be  part  of 
the  management  team  to  help  develop 
and  implement  marketing  campaigns 
aimed  at  securing  new  advertising  a- 
ccounts  and  expanding  existing  accounts 
in  display  and  classified  advertising. 
Must  be  able  to  handle  multiple  dead¬ 
lines  and  think  on  your  feet.  We  offer  a 
competitive  salary  with  bonus  and  bene¬ 
fits.  Send  confidential  resume  with  com¬ 
pensation  history  to: 

Box 01293,  Editors  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


ACCOUNT  EXECUTIVE 
COMMERCIAL  PRINTING 
If  you  are  entrepreneurial,  ambitious, 
self-directed  and  customer  oriented  this 
exciting  position  will  challenge  your 
sales  abilities.  We  are  aggressively  seek¬ 
ing  an  Account  Executive  to  spearhead 
our  commercial  printing  sales  efforts  in 
the  eastern  regions  of  the  U.S.  The 
qualified  sales  professional  will  develop 
and  maintain  market  plans,  create 
interest  and  partner  with  customers  to 
determine  and  meet  their  printing  needs. 
The  ideal  candidate  will  have  advanced 
education  in  commercial  printing,  mar¬ 
keting,  or  related  field  and  a  proven 
track  record  in  prospecting,  sales  results, 
and  customer  satisfaction;  a  thorough 
knowledge  of  printing  processes  includ¬ 
ing  scheduling  press  windows,  design 
and  working  as  part  of  a  team. 

We  offer  an  excellent  benefits  package 
including  major  medical,  dental  and  vis¬ 
ion,  401(k)  and  pension.  We  are  an 
Equal  Opportunity  Employer.  Please  sub¬ 
mit  your  resume  by  mail  or  fax: 

Gannett  Offset,  Springfield 
6883  Commercial  Drive 
Springfield,  VA  22159 
(703)  642-7392 


ADVERTISING  DIRECTOR 
Established  weekly  in  Northwest  univer¬ 
sity  town  seeks  dynamic  individual  to 
lead  sales  and  marketing  effort,  manage 
display  and  classified  departments, 
develop  new  business.  Must  have  3-i- 
years  in  advertising  sales  management 
and  marketing.  Excellent  career  oppor¬ 
tunity  for  right  person  seeking  quality  of 
life  as  well  as  professional  success.  Send 
letter,  resume  and  salary  requirements 
to:  Publisher,  Eugene  Weekly,  1251  Lin¬ 
coln,  Eugene,  OR  97401. 

ADMINISTRATIVE 


ADVERTISING 


ADVERTISING  DIRECTOR 
We  are  searching  for  an  executive  with  a 
proven  track  record  of  leadership  and 
results.  The  position  is  part  of  the  team 
that  develops  strategies  and  goals  for  the 
overall  organization. 

Applicants  should  have  experience  or  a 
good  understanding  of  all  segments  of 
advertising.  Increasing  market  share  is 
fundamental  to  success  in  the  position, 
especially  growth  of  retail  advertising. 
Customer  focus  is  critical;  applicants 
should  like  to  spend  time  in  the  field 
interacting  with  the  sales  team  and 
advertisers. 

Understanding  the  competition  and 
assuring  the  unit’s  ability  to  compete 
effectively  are  high  priorities. 
Responsibilities  include  the  development 
of  comprehensive  annual  budgets,  goals, 
and  programs  in  revenue  generating 
areas. 

A  college  degree  and  ten  years  experi¬ 
ence  in  advertising  management  is  pre¬ 
ferred. 

If  you  are  interested  please  send  cover 
letter,  salary  requirements  and  resume 
to  Human  Resources: 

The  Abilene  Reporter-News 
RO.  Box  30,  Abilene,  TX  79604 
E-mail  carterr@abinews.com 
Fax  (915)  670-5270 
We’re  an  equal  opportunity  employer 


ADVERTISING  DIRECTOR 
Join  a  privately  held  newspaper  in 
Northern  New  England  where  revenue 
and  linage  have  been  growing.  Write 
Alan  S.  Grigsby,  publisher.  Eagle  Times, 
RR2,  Box  301,  Claremont,  NH  03743. 

Or  E-mail:  ASGrigsby@aol.com 


ADMINISTRATIVE 


ADVTjR’nSING 


ADVERTISING  DIRECTOR 
A  daily  newspaper  in  Zone  9  seeks  an 
ad  director  with  a  proven  track  record  in 
growing  revenue  and  market  share.  Our 
ideal  candidate  will  have  strong  sales, 
management  and  new  revenue  initiative 
(direct  mail,  Internet,  niche  publication) 
experience.  If  you  are  interested  in  a 
challenging  position  in  a  beautiful  set¬ 
ting,  please  send  or  fax  your  resume  to: 

Mary  Jurkonis 

Tahoe  Carson  Area  Newspapers 
RO.  Box  2200,  Carson  City,  NV  89450 
Fax:  (775)  887-2419 


ADVERTISING  MANAGER 
The  Enquirer-Journal,  a  12,500  circula¬ 
tion  daily  in  Monroe,  NC,  seeks  an  indi¬ 
vidual  with  a  proven  record  in  sales, 
achievement  of  goals,  and  great  inter¬ 
personal  skills.  Responsibilities  will  in¬ 
clude  increasing  retail,  classified,  and  anti¬ 
ques  publication  revenues,  and  budgeting. 
This  competitive  market  will  provide  an 
opportunity  to  demonstrate  that  your 
talents  can  make  a  difference.  A  part  of  Pax¬ 
ton  Media  Group,  we  offer  advancement 
opportunities  and  a  competitive  compensa¬ 
tion  package.  Monroe,  a  fast-growing  com¬ 
munity  just  outside  of  Charlotte,  is  about 
three  hours  from  both  the  beaches  and 
the  mountains.  Send  resume  to: 

Marvin  Enderle,  Publisher 
The  Enquirer-Journal 
RO.  Box  5040,  Monroe,  NC28111 
Fax:  (704)  283-4390 
E-mail:  menderle@theej.com 
The  Enquirer-Journal  is  an  Equal 
Opportunity  Employer  and  does  not 
dicriminate  on  the  basis  of  race,  religion, 
color,  sex,  age,  national  origin,  or  dis¬ 
ability. 


ADMINISTRATIVE 


The  Robert  C.  Maynard  Institute  for  Journalism  Education 

President  and  Chief  Executive  Officer 


Headquartered  in  Oakland,  California,  the  Maynard  Institute  is  a  23-year-old  national  non-profit  center  whose  mission  is  to  accelerate 
the  changes  necessary  for  news  media  to  reflect  a  multicultural  America  in  content,  staffing  and  business  operations.  The  Institute 
offers  editing  and  management  training  programs  as  well  as  direct  services  to  newsrooms  coast  to  coast. 

The  President/CEO  is  a  public  advocate  of  the  Institute’s  mission  and  responsible  for  the  Institute’s  financial  health,  program  devel¬ 
opment  and  operations.  The  ideal  candidate  is  a  dynamic,  visionary,  entrepreneurial  executive  with  enthusiasm  for  fund-raising. 

Additional  Qualifications: 

•  Journalism  and  news  industry  management  experience  with  exposure  to  business  side 

•  Well  respected  with  solid  connections  within  the  news  industry 

■  Strong  interpersonal  skills,  including  the  ability  to  work  well  in  a  multicultural  environment 

•  Excellent  communications  skills  -  written  and  oral,  including  public  speaking 

•  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage 

Compensation;  Commensurate  w  ith  qualifications  of  the  candidate.  Contract  offered. 

Application:  Letter  with  resume  and  three  references,  should  be  sent  to: 

Mark  Trahant,  Chairman,  Maynard  Institute  Board  of  Directors 
Regular  Mail:  P.O.  Box  70,  Seattle,  WA  98111 
Express  Delivery  Only:  1120  John  Street,  Seattle,  WA  98109 
Oakland  Office  Voicemail:  (510)  891-9206,  ext.  308 

For  more  details  on  the  opportunity  and  the  Institute,  visit  www.maynardije.org 


www.editorandpublisher.com 
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ADVERTISING  ADVERTISING  ADVERTISING  ADVERTISING 


ADVERTISING  SALES  MANAGER 
We  seek  an  experienced  person  to 
manage  our  display  sales  and  support.  If 
you  are  a  motivating  person  who  enjoys 
customer  interaction,  can  lead  a  quality 
sales  team,  possess  follow-through  and 
organizational  skills,  we’d  like  to  hear 
from  you,  We  offer  a  complete  com¬ 
pensation  package  and  life  in  the  best 
city  in  Massachusetts.  Send  resume  to; 

John  Ebbets,  Advertising  Director 
Daily  Hampshire  Gazette 
115  Conz  Street,  Northampton,  MA  01060 


ADVERTISING  SALES  TEAM  LEADER 
The  Charlotte  Observer,  the  largest 
newspaper  in  the  beautiful  Carolinas, 
seeks  a  Classified  Advertising  team 
Leader.  Lead  a  team  of  inside  telephone 
salespeople  and  support  staff.  The  right 
person  will  have  management  abilities 
including  presentation,  training,  com¬ 
munications,  organizational,  computer 
software  like  MSOffice,  and  Internet 
skills.  This  position  is  charged  with 
product  and  sales  development  to  assure 
goal  attainment,  administration,  problem 
solving,  people  development,  training, 
etc.  Requires  college  degree  or  equiv¬ 
alent  experience  and  six  months  cus¬ 
tomer  service  and  sales  experience. 
Must  have  valid  driver’s  license  and 
access  to  dependable  vehicle.  We  offer  a 
full  benefits.  Drug  screen  required,  EOE. 
Send  your  resume  and  salary  history  tO: 

Fax:  (704)  358-5707 
E-mail:  observerjobs@charlotte.com 
Please  reference  job  HR  #78 


ADVERTISING  SALES  REPRESENTATIVE 
for  Editor  &  Publisher,  the  premiere  trade 
publication  for  the  newspaper  industry. 
Assist  the  Advertising  Sales  Manager  with 
all  direct  sales  and  product  management 
responsibilities.  Position  requires: 
Bachelors  degree,  presentation  skills, 
sales  and/or  client  service  experience,  PC 
and  web  proficiency,  ability  to  travel. 
Office  in  Manhattan.  Email  response  to: 
elong@editorandpublisher.com 

Or  fax: 

E.  Long 

Advertising  Sales  Manager 
(646)  654-5360 


MAJOR  ACCOUNTS 
ADVERTISING  SALES  MANAGER 
Cox  Ohio  Publishing,  publisher  of  the 
Dayton  Daily  News  and  Springfield 
News-Sun,  Is  seeking  a  Major  Accounts 
Sales  Manager. 

Duties  will  include  managing  all  aspects 
of  the  major  accounts  advertising  sales 
staff,  developing  new  strategic  sales 
initiatives  for  newspaper  and  web  pro¬ 
ducts,  budgeting,  goal  setting  and  build¬ 
ing  account  relationships. 

The  ideal  candidate  should  have  strong 
professional  sales  experience  within  the 
major  accounts  area.  Must  be  skilled  at 
staff  motivating,  team  building,  and 
developing  new  business.  A  solid  history 
of  contract  negotiation  is  a  must. 

We  are  an  equal  opportunity  employer 
that  offers  competitive  salary  plus  bonus 
and  benefits  including  401(k).  Career 
development  potential.  Please  send 
resume  and  salary  history  to: 

Andy  Blizzard,  Retail  Advertising  Director 
Dayton  Daily  News 

45  S.  Ludlow  Street,  Dayton,  OH  45402 


DIRECTOR  OF  SALES  AND  MARKETING 
to  oversee  the  retail,  art,  national, 
classified  and  marketing  functions  at  a 
small  (non-group)  daily  newspaper  in  a 
desirable  Zone  2  area,  A  good  team  is  in 
place  looking  for  a  leader  who  is  creative 
in  developing  initiatives  to  grow  revenue 
streams  and  well  rounded  in  all  areas  of 
advertising  sales.  Seeking  a  dynamic 
individual  with  a  strong  desire  to  suc¬ 
ceed.  A  good  compensation  plan  Includ¬ 
ing  a  nice  benefit  package  plus  a 
401(k).  Send  a  confidential  resume  and 
salary  history  tO: 

Box  01296,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING  DIRECTOR 
Immediate  opening  for  Advertising 
Director  for  28K  daily,  30K  Sunday, 
seven  day  plus  TMC  In  the  heart  of  the 
midwest.  A  history  of  growing  revenue  in 
the  daily  plus  niche  publications,  plus 
good  people  skills  and  creativity  a  must. 
Send  resume  and  salary  history  to: 

Box  01306,  Editors  Publisher 
770  Broadway,  7th  Flr„  NY  NY  10003 


CALL  CENTER  SALES  MANAGER 
The  San  Diego  Union-Tribune  is  seeking 
a  Call  Center  Sales  Manager  to  lead  our 
Classified  telephone  sales  team. 

This  manager  will  provide  overall 
supervision  of  personnel  in  the  Classified 
Call  Center  and  in  branch  locations; 
develop  strategic  and  operational  plan¬ 
ning;  assist  with  the  department’s  yearly 
budgeting  processes;  maintain  effective 
sales  staff  by  monitoring  activities  and 
performance;  and  implement  effective 
practices  that  increase  motivation  and 
skill  growth.  This  individual  will  con¬ 
tinually  seek  and  capitalize  on  business 
opportunities  through  relationship  build¬ 
ing  and  new  products  and  services 
development.  This  position  will  report 
directly  to  the  Classified  Advertising 
Director. 

Qualified  candidates  will  have  three 
years  of  management  experience  in  a 
newspaper  Classified  call  center.  Ideal 
candidate  will  have  a  solid  knowledge  of 
classified  systems  and  a  comprehensive 
understanding  of  classified  advertising. 
Candidate  must  have  strong  analytical, 
communication,  and  organizational 
skills.  Must  have  the  ability  to  deal 
effectively  with  all  levels  of  the  organiza¬ 
tion. 

The  San  Diego  Union-Tribune  offers  an 
excellent  benefit  and  compensation 
package  to  include  medical,  dental,  vis¬ 
ion,  401(k),  paid  vacation,  and  more. 

If  you  meet  the  above  qualifications  and 
are  interested,  please  send  resume  and 
salary  history  to: 

Human  Resources  Dept. 

Job  #44-00/ASEP 

RO,  Box  120191 
San  Diego,  CA  921 12-4106 
An  Equal  Opportunity  Employer 


LOOKING  FOR  A  LIFESTYLE  CHANGE? 
Want  to  work  for  an  independently 
owned  newspaper  group  that  has  the  com¬ 
munity  in  mind  first. 

Then  this  may  be  your  opportunity. 

The  Vail  Daily  Is  looking  for  an 
accomplished  individual  to  run  their 
advertising  department  in  the  heart  of 
the  Rocky  Mountains.  This  key  man¬ 
agement  position  will  lead  a  successful 
advertising  department  that  consists  of  a 
staff  of  16  +  . 

This  person  must  have  successful  expe¬ 
rience  in  selling  and  developing  advertis¬ 
ing  revenues.  You  must  possess  the 
ability  to  drive  sales  through  selling 
techniques,  utilizing  client  profiles  and 
immediate  software.  That  along  with 
excellent  communication  skills  and  peo¬ 
ple  management  will  assist  the  right 
individual  to  professional  and  financial 
success. 

Additional  skills  needed  are:  solid  ana¬ 
lytical  skills,  excellent  financial  skills  to 
include  budgeting  and  product  devel¬ 
opment.  Previous  management  experi¬ 
ence  a  must. 

Please  send  resume  to: 

Vail  Daily 

Attn;  Human  Resources 
Ad  Director  Position 
RO.  Box  6607 
Avon,  CO  81620 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ART/GRAPHICS 


GRAPHIC  ARTIST 

The  Beaver  County  (PA)  Times  Is  seek¬ 
ing  a  full-time  artist  for  its  award¬ 
winning  newsroom  team.  Our  artists  do 
it  all  from  small  maps  and  charts  to 
page  design.  Applicants  should  have 
knowledge  of  QuarkXPress,  Freehand 
and  Photoshop,  but  we  will  not  limit  you 
from  working  with  whatever  medium  you 
need  to  best  express  your  vision.  Send 
resume,  work  samples  and  cover  letter 
to  Clif  Page,  Graphics  Editor: 

Beaver  County  Times 
RO.  Box  400,  Beaver,  PA  15009 


CIRCULATION 


CIRCULATION  DIRECTOR 
An  8,000  circulation,  7-day  dally  news¬ 
paper  In  Zone  6  needs  a  professional 
who  can  sell  new  subscribers  and  retain 
the  ones  we  have.  Additional  duties  will 
Include  supervision  of  the  circulation 
functions  of  two  other  newspapers  in  the 
area.  Competitive  salary  and  compensa¬ 
tion  plan.  Please  send  a  resume  and 
cover  letter  Including  Income  history,  to: 

Box  01305,  Editor  &  Publisher 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


CIRCULATION  DIRECTOR 
MId-sIze,  high  growth  company  in  Zone 
2,  daily  and  Sunday,  Is  seeking  a  hands- 
on  professional  with  a  minimum  of  5 
years  circulation  experience.  The  ability 
to  work  in  a  multi-task  environment  and 
capitalize  in  a  mature  market  essential. 
Budgetary,  marketing,  diversified  circula¬ 
tion  experience  and  computer  literacy 
required.  College  degree  preferred. 

This  is  a  challenging  opportunity  for  an 
individual  to  make  a  difference  in  a 
highly  successful  newspaper.  Com¬ 
petitive  salaries,  excellent  benefits  and  a 
progressive  work  environment.  Qualified 
applicants  should  submit  a  resume  and 
cover  letter  to: 

Box01298,  Editor  &  Publisher 
770  Broadway  7th  FI,  NY,  NY  10003 


CIRCULATION  DIRECTOR 
Small  dally  newspaper  in  Zone  2,  pub¬ 
lished  Monday  -  Saturday  with  a  circula¬ 
tion  of  7,800  is  seeking  a  hands-on,  com¬ 
munity  oriented  professional  to  lead 
circulation  department.  Exceptional 
customer  service  skills  and  strong  single 
copy  sales  are  a  must. 

If  you  like  a  challenge  you  may  be  right 
for  us.  Qualified  applicants  should  sub¬ 
mit  a  resume  and  cover  letter  with  salary 
requirements  to: 

Box 01292,  Editors  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
EOE  M/F 

www.editorandpublisher.com 


ADVERTISING 


ADVERTISING 


MONITORWEEK  SALES  REPRESENTATIVE 


The  Christian  Science  Monitor  is  looking  for  a  Sales  Representative  for  MonitorWeek, 
Its  national  news  weekly  and  companion  VYeb  site  for  local  newspapers.  The  Sales 
Representative  will  represent  MonitorVYeek  to  local  newspaper  publishers  for 
inclusion  in  their  publications,  develop  new  sales  strategies,  identify  prospects, 
initiate  customer  contact,  and  maintain  relationships.  This  position  is  based  in  Bos¬ 
ton  and  will  spend  approximately  50%  of  its  time  travelling.  If  you  appreciate  the 
Monitor’s  Pulitzer  Prize-winning  approach  to  the  news,  have  strong  marketing, 
communication,  and  oral  presentation  skills,  combined  with  experience  in  direct 
sales  and/or  the  publishing  industry,  we  would  love  to  hear  from  you. 

Please  contact  us  at: 


-  -  The  Christian  Science  Monitor 

~  People  Services  Department,  A- 130 

175  Huntington  Avenue,  Boston,  MA  02115 
Fax:  (617)  450-3856  E-Mail:  jobs@csps.com 
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CIRCULATION 


CIRCULATION  MANAGEMENT 
Anderson,  Randles  &  Associates  is  often 
asked  by  client  newspaper  to  help  fill  key 
management  positions  in  circulation.  The 
top  need  is  for  people  with  a  solid  experi¬ 
ence  in  circulation  marketing  who  can 
build  paid  circulation  volume  in  a  com¬ 
petitive  environment.  If  you  might  be 
interested  in  a  current  or  upcoming 
opportunity,  please  send  resume,  salary 
needs,  and  other  pertinent  data  to  us.  Com¬ 
plete  confidentiality,  with  no  resume  sent 
to  a  newspaper  without  your  prior 
approval. 

We  currently  have  an  opening  in  the  Great 
Lakes  area  for  which  we  seek  specific  can¬ 
didates.  It  is  an  Assistant  Circulation 
Director  for  an  80,000  daily  and  100,000 
Sunday  newspaper.  The  successful  candi¬ 
date  can  soon  replace  a  director  who  is 
nearing  retirement.  This  is  an  excellent 
opportunity  for  someone  with  competitive 
market  success  in  growing  circulation  and 
home  delivery  management. 

We  also  have  an  opening  for  a  Circulation 
Director  at  a  30,000  AM,  seven  day  news¬ 
paper  in  Kansas.  A  terrific  opportunity  for 
an  experienced  manager  who  is  ready  for 
her  or  his  own  operation. 

Send  resumes  to  Ron  Anderson,  Anderson, 
Randles  &  Associates, 

RO.  Box  300,  Pittsford,  NY  14534 
Or  fax  to  (7 16)  248-9551 
Visit  our  website  at: 
www.andersonrandles.com 


CIRCULATION  MANAGER 
Mid-size  midwest  newspaper  is  seeking 
a  leader  to  join  our  management  team. 
Position  is  responsible  for  all  aspects  of 
circulation  (sales,  service  and  collec¬ 
tions),  as  well  as  management  of  our 
warehouse  facilities  and  transportation 
network  in  a  union  environment. 

The  successful  candidate  must: 

•  Possess  effective  interpersonal  skills 
and  written/oral  communication  skills 

•  Be  able  to  deliver  quality  results  under 
deadline  pressure 

•  Be  able  to  motivate  and  coach 
employees 

•  Have  a  minimum  of  3  years’  suc¬ 
cessful  management  experience  at  a 
weekly  or  daily  newspaper  with  direct 
supervisory  responsibilities  for  least 
five  individuals. 

•  Have  a  strong  commitment  to  cus¬ 
tomer  service 

•  Must  be  self-starter  who  enjoys  a  fast- 
paced  environment 

•  Be  highly  organized  and  enjoy 
numerical  analysis  work 

•  Possess  a  willingness  to  work  variable 
hours,  including  early  mornings  and 
weekends 

•  Be  PC  proficient 

•  Possess  a  Bachelor’s  degree 

We  offer  a  competitive  salary  and  a 
comprehensive  benefits  package.  For  con¬ 
sideration,  please  forward  your  resume 
with  salary  requirements  to: 

Box  01274,  Editors  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
Equal  Opportunity  Employer 
www.editorandpublisher.com 


CIRCULATION  MANAGER 
The  Lancaster  Eagle-Gazette  (16,500 
daily  and  Sunday)  needs  an  excellent 
circulation  executive  that  knows  how  to 
market  and  sell.  The  Eagle-Gazette  is  an 
AP  General  Excellence  award  winning 
paper. 

The  successful  candidate  will  have  a 
strong  history  of  success  in  leading  a 
staff  in  sales  while  maintaining  a  solid 
operation.  The  circulation  manager  will 
work  with  the  managing  editor  to  pro¬ 
duce  a  product  that  readers  want  and 
manage  a  team  of  12. 

The  successful  candidate  will  have  a 
degree  or  equivalent  experience  and  3-5 
years  in  circulation  management.  The 
Eagle-Gazette  is  an  equal  opportunity 
employer  that  offers  an  excellent  benefits 
package  including  health/dental/life  in¬ 
surance,  paid  vacation  and  401(k)  is 
offered. 

Lancaster  is  a  fast  growing  community 
with  a  high  quality  of  life.  It  is  located 
33  miles  from  downtown  Columbus, 
Ohio.  The  Eagle  Gazette  is  a  part  of  the 
Newspaper  Network  of  Central  Ohio, 
which  is  being  acquired  from  Thomson 
Newspapers  by  the  Gannett  Co.  Inc. 

Submit  resumes  by  E-mail,  Fax  or  mail  to: 
greg.ptacin@thomnews.com 
Fax:  (740)  681-4502 
The  Lancaster  Eagle-Gazette 
PO.  Box  848,  Lancaster,  OH  43155 


CIRCULATION  MANAGER 
Sales  is  the  key  to  success  in  this 
challenging  position  with  the  East  Orego¬ 
nian  newspaper  located  in  Pendleton, 
OR.  We’re  looking  for  someone  to  take 
us  over  the  top  as  we  continue  to  pro¬ 
duce  our  award  winning  daily  and 
expand  to  add  a  new  Sunday  paper  in 
September.  Candidate  will  manage 
home  delivery,  single  copy  and  admini¬ 
strative  functions  associated  with  a 
12,000  circulation  daily.  Must  possess 
good  communication  and  organizational 
skills  and  strong  circulation  knowledge. 
Emphasis  is  on  sales.  Send  resume  tO: 

HR  Manager,  East  Oregonian 
RO.  Box  1089,  Pendleton,  OR  97801 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at 
a  few  of  our  36  daily  newspapers.  We 
have  current  openings  in  Circulation, 
Editorial,  Advertising,  Production  and 
more.  Check  out  our  Career  Opportunity 
page  at  www.ogdennews/opportunities 


EDITORIAL 


A  GREAT  SMALL  daily  in  the  Sierra 
Foothills  seeks  an  experienced  (college 
newspaper  OK)  reporter  to  aggressively 
cover  a  general  assignment  beat.  We 
offer  a  chance  to  explore  and  grow  pro¬ 
fessionally  in  a  beautiful  environment. 
Send  cover  letter,  resume  and  a  variety 
of  your  best  clips  to: 

Judy  Brill,  city  editor.  The  Union 
1 1464  Sutton  Way,  Grass  Valley,  CA  95945 
E-mail  judyb@theunion.com 


ARTS  REPORTER 

The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  an  experienced 
journalist  to  help  cover  a  dynamic  and 
growing  arts  community  in  Madison.  The 
ideal  candidate  will  have  knowledge  of  vis¬ 
ual  arts,  architecture,  classical  music, 
dance,  opera  and  theater,  experience  in 
at  least  some  of  these  areas,  and  the 
ability  to  switch  from  one  to  the  other. 
This  position  will  produce  news  stories, 
previews,  performer  profiles  and  reviews. 
A  strong  reporter  with  a  distinctive  style 
is  needed  to  bring  the  arts  world  home 
to  the  daily  reader. 

Please  send  cover  letter,  resume  and 
clips  by  August  2,  2000  to: 

The  Wisconsin  State  Journal 
Attention:  Chris  Juzwik,  HRMM 
1901  Fish  Hatchery  Rd  Madison,  Wi  53708 
AFFIRMATIVE  ACTION/EQUAL 
OPPORTUNITY  EMPLOYER 


DEPUTY  MANAGING  EDITOR 
Day-to-day  operations  at  crime  and  jus¬ 
tice  Web  site.  Need  management,  report¬ 
ing  and  HTML  experience. 

Check  out  http://www.courttv.com 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
Education  Week,  the  nation’s  premier 
newspaper  coverittg  precollegiate  educa¬ 
tion,  seeks  an  outstanding  news  editor  to 
join  a  six-person  team  of  AMEs  responsi¬ 
ble  for  the  paper’s  day-to-day  manage¬ 
ment  and  longer-range  projects.  Must 
have  strong  news  sense,  interest  in 
policy-oriented  journalism,  excellent 
hands-on  editing  skills,  and  ability  to 
work  with  reporters  and  nurture  talent. 
Responsibilities  range  from  conceiving 
and  assigning  stories,  through  substan¬ 
tive  and  copy  editing,  to  headiine  writing 
and  copy  fitting.  Prefer  5  years  experi¬ 
ence  in  a  news  organization,  including 
editing  experience.  Familiarity  with 
QuarkXPress  a  plus.  Excellent  benefits. 
Congenial  office  just  outside  Washing¬ 
ton,  DC.  Send  resume,  work  samples, 
and  salary  expectations  to: 

Education  Week 

Department  GC,  6935  Arlington  Road 
Bethesda.MD  20814-5233 


EDITORIAL  PAGE  EDITOR 
The  Southern  Illinoisan,  the  region’s 
largest  daily  newspaper. 
www.southernillinoisan.com/inhouse/ 
HumanResources/employment.html 


EDITORIAL 


EDITORIAL 


FOR  THE  SELECT  FEW 

Our  46,000-circulation  daily  in  northeastern  New  Jersey,  just  25  minutes  from 
Times  Square,  is  looking  for  a  few  good  Journalists.  If  you’re  committed  to 
excellence  and  enterprise,  we  want  to  talk  to  you.  We’re  looking  for: 


CITY  EDITOR  with  drive  who  will  guide  the  newsroom  as  it  embarks  on  a  tradition¬ 
breaking  path.  Our  community  is  rapidly  changing,  and  the  city  editor  has  to  have  the 
brains,  flexibility  and  skill  to  stay  ahead  of  the  wave.  We’re  interested  in  your  experi¬ 
ence,  but  more  so  in  your  ideas  for  connecting  with  new  readers  of  various  languages 
and  cultures.  We  have  a  staff  of  talented,  well-educated  reporters  who  are  eager  to  do 
ground-breaking  journalism  and  are  yearning  for  guidance.  Fluency  in  Spanish  is  a 
plus.  Write  to  Steve  McCarthy,  Assistant  Managing  Editor. 

ASSISTANT  CITY  EDITOR  to  help  lead  the  city  desk’s  15  reporters  in  crafting  a  hard 
news  and  enterprise  report  that  makes  our  newspaper  a  vital  part  of  our  readers’ 
lives.  We  have  a  rich  diversity  of  cultures  and  customs  and  some  of  the  most  exciting 
opportunities  for  reporting,  writing  and  editing.  We’re  looking  for  an  editor  with  a  pro¬ 
ven  record  of  leading  by  inspiration  and  perspiration.  Fluency  in  Spanish  is  a  plus. 
Write  to  Steve  McCarthy,  Assistant  Managirig  Editor. 

REPORTER  to  cover  the  waterfront  —  we  have  one  —  in  a  county  with  landscapes 
that  range  from  the  gritty  urban  to  the  bucolic.  We’re  looking  for  a  storyteller  with 
experience  who  uncovers  as  well  as  covers  stories.  Fluency  in  Spanish  is  a  plus.  Write 
to  Steve  McCarthy,  Assistant  Managing  Editor. 

COPY  EDITOR  to  join  our  fast-paced,  nine-member  news  desk  that  is  a  productive 
mix  of  seasoned  veterans  and  creative  young  guns  committed  to  producing  a  top- 
notch  newspaper.  We’re  looking  for  a  year’s  daily  experience  but  are  more  interested 
in  creativity,  commitment  and  mastery  of  the  language.  Layout  and  QuarkXPress 
skills  a  plus.  Send  your  resume,  references,  salary  history  and  work  samples  to  Kathie 
Adams,  Assistant  Managing  Editor. 

SPORTS  COPY  EDITOR  to  help  produce  local  and  wire  sports  report.  We’re  after 
QuarkXPress-sawy  editors  with  an  eye  for  design,  a  wordsmith’s  touch  with  copy  and 
a  record  of  meeting  tough  deadlines.  We  prefer  at  least  a  year  of  daily  experience  but 
talent,  creativity  and  commitment  are  welcome  substitutes.  Duties  include  designing 
pages,  writing  headlines  and  editing  copy.  Write  to  Jim  Brennan,  Sports  Editor. 

SPORTS  WRITER  with  versatility  and  an  appreciation  for  high  school  sports.  North 
Jersey  is  a  hotbed  of  local  sports  and  hungry  readers  who  care  about  coverage  of  their 
schools.  We  cover  a  diverse  set  of  communities  within  a  state  that  leads  the  nation  in 
number  of  high  school  sports.  Daily  experience  a  plus,  as  is  fluency  in  Spanish.  Write 
to  Jim  Brennan,  Sports  Editor.The  address: 


s  Herald  News- 
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ASSISTANT  EDITOR,  KIPLINGER.COM 
The  Kiplinger  organization,  one  of  Amer¬ 
ica’s  most  respected  publishers,  seeks 
an  assistant  editor  to  be  in  charge  of  its 
money  management  content  for  Kipl- 
inger.com,  Kiplinger’s  Personal  Finance 
Web  site,  at  our  headquarters  two 
blocks  from  the  White  House. 

Applicant  must  have  an  eye  for  detail,  a 
thorough  knowledge  of  personal 
finances,  and  the  ability  to  work  under 
tight  deadlines. 

Duties  include:  monitoring  and  posting 
up-to-the-minute  news,  editing  magazine 
and  other  personal  finance  material  for 
the  Web,  and  working  with  Kiplinger's 
magazine  staff  to  update  articles  and 
develop  interactive  tools. 

Candidates  should  have  at  least  three 
years'  experience  in  personal  finance  or 
business  journalism.  Knowledge  of 
HTML  and  Web  design  a  plus,  but  not 
required. 

A  terrific  opportunity  at  a  prestigious 
journalism  organization  that  is  one  of  the 
best  employers  in  Washington. 

Company  offers  an  excellent  benefits 
package. 

Qualified  candidates  should  forward 
resume  and  salary  requirement  tO: 
Personnel  Department 
Kiplinger  Washington  Editors,  Inc. 

1729  H  Street,  NW 
Washington,  DC  20006 
FAX;  (202)  496-1817 


ASSOCIATE  EDITOR 

New  Times  is  looking  for  an  associate 
editor  for  its  news  and  entertainment 
weekly  in  San  Francisco.  We  want  an 
editor  who  has  a  fine  touch  with  copy,  a 
firm  grasp  of  the  magazine  style  and  a 
solid  background  in  arts/features. 
Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy 
news  and  feature  articles  and  the  self- 
confidence  needed  to  work  comfortably 
with  a  staff  of  writers  who  routinely  win 
national  journalism  awards.  Interested 
candidates  should  send  a  cover  letter,  a 
resume  and  clips  to: 

John  Mecklin,  Editor 
SF  Weekly 

185  Berry  Street,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 


AT  A  SMALL  PAPER  and  looking  for  the 
next  step?  Or  for  a  bridge  to  a  large 
daily?  The  Winston-Salem  Journal,  a 
90,000  daily  in  North  Carolina,  has  an 
immediate  opening  in  its  one-person 
bureau  in  Wilkesboro,  in  the  foothills  of 
the  Blue  Ridge.  It's  a  chance  to  stretch 
your  wings  and  prove  yourself  in  a  job 
that  calls  for  driven,  creative  writers  with 
an  eye  for  detail  and  an  ability  to  see 
regional  angles  in  local  news.  Send 
cover  letter,  resume,  clips  to: 

Guy  Lucas,  State  Editor 
Winston-Salem  Journal 
RO.  Box  3159 

Winston  Salem,  NC  27102-3159 


BUSINESS  EDITOR 

We're  looking  for  an  editor  to  lead  our 
newly  expanded  AM  business  section 
which  focuses  on  the  economy  of  our  four 
county  region  north  of  Salt  Lake  City, 
Utah,  the  home  of  the  2002  Winter  Olym¬ 
pics.  A  business  degree  or  four  years 
experience  as  a  business  writer/editor  pre¬ 
ferred.  Send  resume,  clips  tO: 

Managing  Editor  Ron  Thornburg 
Standard-Examiner 
RO.  Box  951,  Ogden,  UT  84402 
Or  E-mail:  rthornburg(S)standard.net 


BUSINESS  REPORTER 
Named  "Best  Business  Weekly”  for  past 
three  years  by  Society  of  American  Busi¬ 
ness  Editors  and  Writers,  the  Los 
Angeles  Business  Journal  seeks  enterpris¬ 
ing  reporter  with  2-3  years  experience. 
Daily  and/or  business  reporting  experi¬ 
ence  a  plus.  Send  clips/resume  tO: 

Michael  Stremfel,  Editor 
Los  Angeles  Business  Journal 
5700  Wilshire  Boulevard,  Suite  170 
Los  Angeles,  CA  90036 


BUSINESS  REPORTERS 
The  Sarasota  Herald-Tribune  seeks  2 
business  reporters:  one  to  cover  tech¬ 
nology  and  the  other  to  cover  retail  and 
tourism.  The  Herald  Tribune  is  the 
largest  newspaper  in  the  New  York 
Times  Co.’s  regional  newspaper  group. 
E-mail:  gregory.enns@herald-trib.com 
Write  Business  Editor  Gregory  Enns 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail,  Sarasota,  FL  34236 
Orcall  (941)  957-5191 

BUSINESS/SPORTS  REPORTER 
The  Tampa  Tribune  needs  someone  to 
cover  business  and  organizational 
aspects  of  professional  sports  teams  and 
special  sporting  events.  General  assign¬ 
ment  business  coverage  also  included. 
Requires  experience  in  digging  up  and 
using  public  records,  including  court 
records  and  Securities  and  Exchange  Com¬ 
mission  documents,  and  in  obtaining 
information  from  the  Internet.  Must  also 
have  demonstrated  skill  in  source  devel¬ 
opment.  Five  years  reporting  experience 
preferred,  including  some  in  business  cov¬ 
erage.  If  interested,  send  resume  and 
cover  letter  to  bkohn@tampatrib.com 


CITY  EDITOR  for  16,000  AM  daily  in 
Port  Angeles,  WA.  This  is  a  great  job  for 
an  exceptional  content  editor  and  "peo¬ 
ple  person".  Minimum  5  years  staff 
experience,  including  reporting.  Resume, 
four  clips  of  original  and  edited  stories, 
cover  letter  and  salary  expectations  to: 

John  Brewer,  Editor  and  Publisher 
Peninsula  Daily  News 
RO.  Box  1330,  Port  Angeles,  WA  98362 
For  details  about  this  job,  the  PDN  and 
region,  click  on: 

www.peninsuladailynews.com 


FINANCIAL  REPORTER 
Aggressive  reporter  wanted  for  fast¬ 
growing  online  news  service.  3-5  years 
experience  reporting  breaking  news. 
Finance  or  real  estate  know-how  plus. 
Post  in  Philly  suburbs.  E-mail  resume, 
clips  to  orest.mandzy@ipgdirect.com 


CITY  EDITOR 

Excellent  opportunity  for  multi-talented 
individual  to  direct  an  experienced 
award-winning  staff. 

The  Springfield  (OH)  News-Sun,  a  33,000 
AM  daily  and  40,000  Sunday  is  looking 
for  candidates  who  possess  strong  people 
skills,  planning  and  organizational  skills, 
realize  the  importance  of  local  copy,  have 
experience  in  management,  leadership, 
writing,  enterprise,  and  who  understand 
there’s  more  to  coverage  than  local  gov¬ 
ernment.  If  this  is  a  challenge  you’re 
interested  in,  send  resume  tO: 

Karla  Garrett  Harshaw,  Editor 
Springfield  News-Sun 
202  N.  Limestone  Street 
Springfield,  OH  45503 


CITY  EDITOR 

Idaho  State  Journal,  an  award-winning 
17,500  morning  daily  covering  south¬ 
east  Idaho,  seeks  city  editor  to  lead  day- 
to-day  operations.  Major  emphasis  on 
coaching  and  planning.  Enjoy  state  uni¬ 
versity,  great  cultural  opportunity,  moun¬ 
tains,  forests,  etc.  Send  cover  letter, 
resume/references,  clips  and  latest  edi¬ 
tion  of  your  paper.  Steve  Miller,  manag¬ 
ing  editor,  Idaho  State  Journal: 

RO.  Box  431,  Pocatello,  ID  83204 
For  additional  information,  query  by 
E-mail  at  smiller@journalnet.com 


CLASSICAL  MUSIC  WRITER/ 
GENERAL  ASSIGNMENT 
We’re  looking  for  a  classical  music 
writer/general  assignment  reporter  to 
cover  the  growing  orchestral  scene  in 
sunny  South  Florida.  We  want  some¬ 
body  who  can  review  an  opera  one  night 
and  report  the  next  day  on  plans  to  build 
a  multimillion-dollar  opera  house.  We 
want  somebody  who  can  shift  easily 
from  criticism  to  writing  in-depth  cultural 
and  G.A.  stories  for  both  our  features  sec¬ 
tions  and  lA.  Join  an  award-winning 
staff  that  values  creativity,  smarts  and  a 
sense  of  humor. 

Please  send  10  clips  that  show  your 
range  and  a  resume  to: 

Larry  Aydiette,  Entertainment  Editor 
The  Palm  Beach  Post 
RO.  Box  24700 
West  Palm  Beach,  FL  33416 


COPY  EDITOR  -  REPORTER 
Are  you  a  sharp  copy  editor  who  enjoys 
deadline  pressure?  Are  you  not  quite 
ready  to  give  up  reporting  altogether? 
Would  you  like  your  work  to  have  a 
significant  impact  on  the  nation’s  major 
media?  City  News  Service,  the  largest 
regional  wire  service  in  the  United 
States,,  has  just  the  career  move  for  you. 
CNS  has  an  immediate  opening  in  Los 
Angeles  for  an  experienced  copy  editor 
(preferably  from  a  daily  newspaper)  who 
is  a  college  graduate.  Is  now  living  in  the 
Los  Angeles  area,  "knows  the  town”  and 
Is  ready  for  a  move  up.  Fax  your  resume 
immediately  to  CNS  at  (310)  201-9174. 
Find  out  more  about  us  at: 

www.SoCalNews.com 
CNS  is  an  Equal  Opportunity  Employer 

www.editorandpublisher.com 


personnel.department@kiplinger.com 

EOE 


ASSISTANT  METRO  EDITOR 
40,000  PM  daily  seeks  an  energetic  and 
organized  individual  with  excellent  news 
judgment  and  solid  editing  skills.  We’re 
looking  for  someone  who  thrives  in  a 
fast-paced  environment,  enjoys  working 
closely  with  reporters  and  specializes  in 
turning  good  stories  into  great  ones. 
Musts  include  the  ability  to  juggle  multi¬ 
ple  tasks,  a  commitment  to  the  pro¬ 
fession  and  a  desire  to  continually 
improve.  We're  taking  innovative  app¬ 
roaches  to  dealing  with  circulation 
challenges  and  changing  reader  needs. 
We’re  seeking  a  person  who  wants  to  be 
part  of  that  effort.  Competitive  salary 
and  benefits.  Opportunities  for  growth; 
equal  opportunity  employer.  Send  resume 
and  names  of  three  references  to: 

Steve  Morse,  Metro  Editor 
Jackson  Citizen  Patriot 
214  S.  Jackson  Street 
Jackson,  Ml  49201-2282 


ASSISTANT  TEAM  LEADER 
Excellent  opportunity  for  a  talented 
reporter  or  copy  editor  ready  for  man¬ 
agement  in  our  team-based  newsroom. 
We’re  an  80,000  circulation  (Sunday) 
paper  in  one  of  the  South’s  most  beauti¬ 
ful  cities  and  voted  Georgia’s  best  daily 
twice  in  the  past  three  years.  You’ll 
coach  reporters,  refine  copy  and  work 
with  designers  to  make  sure  packages 
are  complete.  Send  cover  letter,  resume 
and  work  samples  to  Civic  Editor: 

Tuck  Thompson,  Savannah  Morning  News 
RO.  Box  1088,  Savannah,  GA  31402 
C6  EDITOR  &  PUBLISHEH  CLASS 


AWARD-WINNING  community  newspa¬ 
per  (3  times/week)  seeks  experienced, 
aggressive  reporter  (3-5  years  preferred). 
Paper  covers  university  town  within  a 
large  metropolitan  region.  Send  or  E- 
mail  resume  to  Sharon  Campbell,  manag¬ 
ing  editor.  Chapel  Hill  News,  505  W. 
Franklin  Street,  Chapel  Hill,  NC  27516. 
scampbel@nando.com 


AWARD-WINNING  35,000-circulation 
daily  seeks  reporters  for  expanding  news 
staff.  Experience  at  a  weekly  or  smaller 
daily  is  preferable.  We’re  located  in  a 
region  near  Vermont,  Saratoga  Springs 
and  the  Adirondack  Mountains  that  is 
rich  in  cultural  and  recreational 
activities.  Send  resume  and  clips  to: 

Bob  Condon,  City  Editor 
The  Post-Star 

RO.  Box  2 157,  Glens  Falls,  NY  12801 


BUSINESS  EDITOR 

We’re  not  Silicon  Valley,  but  here  in 
southcentral  Pennsylvania  we’ve  got  one 
of  the  region’s  lowest  unemployment 
rates  and  business  is  booming.  We’re 
looking  for  an  experienced  editor  and 
writer  to  oversee  our  business  staff:  a 
business  generalist,  a  consumer  affairs 
writer,  a  city  writer  focusing  on  economic 
development  and  a  tech  writer.  York,  PA, 
is  one  of  America’s  remaining  two- 
newspaper  cities,  with  a  long  history  of 
business  innovation.  If  you  think  you’d 
like  to  take  on  the  challenge  of  becoming 
our  next  business  editor,  please  send  a 
letter,  resume  and  work  samples  to: 

Managing  Editor  Deena  Gross 
The  York  Dispatch/Sunday  News 
RO.  Box  2807,  York,  RA  17405 
Or  E-mail:  dgross@yorkdispatch.com 
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COPY  EDITOR/GRAPHIC  ARTIST  for 
New  York  TImes-owned  daily  newspaper 
in  southeast  Louisiana.  Requires  profi¬ 
ciency  in  page  layout  and  design  using 
QuarkXPress.  Send  resume  and  clips  to: 
Mark  Green,  Copy  Desk  Chief 
The  Courier 

RO.  Box  2717,  Houma,  LA  70361 
Equal  Opportunity  Employer 


COPY  EDITOR; 

The  Berkeley  Daily  Planet  (CA),  6-days/ 
week  hard  news  community  newspaper 
(10,600  circulation  and  growing)  is  seek¬ 
ing  copy  editors  and  reporters  to  join  fast- 
paced  newsroom.  QuarkXPress,  Photoshop, 
and  daily  deadline  experience  a  must 
(Baseview  a  plus).  Competitive  salary  and 
stock  options.  Unparalleled  career  path  up 
to  Editor!  E-mail,  fax,  send  resume,  page 
designs,  clips,  and  salary  history: 

Recruiting,  Berkeley  Daily  Planet 
2076  University  Avenue,  Berkeley,  CA  94704 
(510)  841-5695  (fax) 
newshr@b3rkeleydailyplanet.com 

COPY  EDITOR 

Are  you  good  enough  to  work  for  a 
newspaper  delivered  around  the  world? 
If  so,  we’re  looking  for  you!  European 
and  Pacific  Stars  and  Stripes,  the  daily 
independent  newspaper  published  for 
the  U.S.  military  overseas,  seeks  a  copy 
editor  to  join  a  dynamic,  creative  team 
at  our  central  office  in  the  National  Press 
Building  in  Washington,  DC.  We  will 
hire  a  person  who  can  meticulously  edit 
wire  and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate;  and 
bring  energetic,  original  thinking  to  the 
table  Knowledge  of  the  military  is  a 
plus.  Passion  for  journalism  a  must! 
Salary  range  is  $35,000  to  $50,000. 
Tell  us  about  yourself  in  a  letter  and 
send  a  resume  and  samples  of  your  writ¬ 
ing,  editing  and/or  page  design  to; 

Stars  and  Stripes 

Suite  350,  National  Press  Building 
529  14th  Street,  NW 
Washington,  DC  20045 
Attn:  Sylvia  Webb,  Human  Resources 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 


COPY  EDITOR 

Award-winning  PM  daily  seeks  enthu¬ 
siastic  team  player.  Flair  for  creative 
design  and  headlines,  strong  editing 
ability,  an  eye  for  details  as  well  as  the 
big  picture.  Pagination,  Web  design, 
HTML  knowledge  are  pluses. 

Contact  Don  Kausler  Jr,  AME 
Birmingham  Post-Herald 
RO.  Box  2553,  Birmingham,  AL  35202 


COPY  EDITORS 

The  Dominion  Post  in  Morgantown,  WV 
seeks  2  copy  editors/page  designers. 
One  will  serve  as  lead  designer  and  copy 
editor  in  sports,  the  other  on  our  award¬ 
winning  news  desk.  Some  daily  experi¬ 
ence  preferred,  but  we'll  consider 
talented  weekly  journalists.  QuarkXPress 
skills  are  required.  Send  resume,  page 
samples  to  Tim  Lilley,  Managing  Editor: 

The  Dominion  Post 
1251  Earl  L.  Core  Road 
Morgantown,  WV  26505 

www.editorandpublisher.com 
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COPY  EDITORS 

The  Standard-Examiner  has  openings  for 
copy  editors  on  its  news  and  features 
desks.  We  are  a  65,000-circulation  AM 
newspaper  just  north  of  Salt  Lake  City, 
Utah,  the  home  of  the  2002  Winter 
Olympics.  Send  resume,  clips  to; 

Managing  Editor  Ron  Thornburg 
Standard-Examiner 
RO.  Box  951,  Ogden,  UT  84402 
Or  E-mail:  rthornburg@standard.net 


COPY  EDITOR 

Strong  language  and  page  design  skills 
required.  Experience  with  QuarkXPress 
program  helpful.  Send  resume  and  page 
layout  samples  to  Glenn  Gilbert: 

Executive  Editor,  The  News-Herald 
7085  Mentor  Avenue 
Willoughby,  OH  44094 


The  Huntsville  Times  in  Huntsville,  AL,  is 
looking  for  a  copy  editor.  The  Times  is  an 
afternoon  paper  Monday  through  Friday, 
an  A.M.  paper  on  Saturday  and  Sunday. 
Ideal  candidate  will  have  copy  editing 
experience,  preferably  at  a  daily,  a 
mastery  of  AP  style  and  the  ability  to  write 
sharp,  succinct  headlines  on  deadline. 
Send  resume  and  clips  to  Steve  Byers, 
Copy  Desk  Chief,  Huntsville  Times: 

2317  S.  Memorial  Parkway 
Huntsville,  AL  35801 
E-mail  steveb@htimes.com 
Phone  (256)532-4167 
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EDITORIAL 


The  Cape  Coo  Times,  an  award-winning 
daily  newspaper  located  on  one  of  the 
East  Coast’s  premier  vacation  destina¬ 
tions,  is  seeking  a  sharp  copy  editor. 

Cape  Cod  is  a  gorgeous  sandy  peninsula 
jutting  out  into  the  Atlantic.  It  is  rich  in 
history  and  home  to  many  artists,  CEOs, 
authors,  naturalists  and  celebrities. 
We’re  65  miles  from  Boston  and  a  short 
boat  ride  to  Martha’s  Vineyard  and  Nan¬ 
tucket.  Our  year-round  population  of 
225,000  sells  to  more  than  500,000 
during  the  summer.  Many  of  our  staffers 
have  made  the  move  here  for  a  superior 
quality  of  life. 

Do  you  love  the  challenge  of  writing  a 
great  headline  on  deadline  and  improv¬ 
ing  copy  without  leaving  tracks?  Do  you 
believe  the  integrity  of  the  story  is  impor¬ 
tant?  Write  to  us.  We  want  you  on  our 
night  desk. 

Please  send  work  samples,  a  cover  letter 
and  resume  to: 

Craig  Scott,  Night  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 


DC  BUREAU  CHIEF  for  prestigious  inter¬ 
national  news  agency  serving  the  Jewish 
world.  Candidates  should  have  minimum 
5  years  journalism  experience.  Expertise 
in  Mideast  politics,  Jewish  affairs  and  DC 
reporting  preferred.  Salary  $40K  -  $50K. 
Send  resumes  and  clips  tO: 

JTA  Search 

330  Seventh  Avenue,  1 1th  Floor 
New  York,  NY  10001 
Orfax  (212)  643-8499 


EDITORIAL 


EDITORIAL 


DIRT  AND  DECOR 

If  you  dig  day  lilies,  have  a  serious  furni¬ 
ture  jones  and  would  love  to  remodel  a 
home  and  garden  section,  here's  your 
chance.  The  News  &  Observer,  an 
ambitious  regional  newspaper  in  a  great 
place  to  live,  is  looking  tor  an  acc¬ 
omplished,  energetic  journalist  to  supply 
new  creative  vision  for  our  weekly  Home 
section.  You'll  need  strong  reporting  and 
editing  skills  and  at  least  five  years  expe¬ 
rience  to  produce  cover  stories,  recruit 
and  edit  freelancers  and  produce  a  sec¬ 
tion  that  is  local,  stylish,  informed, 
imaginative.  To  apply,  send  cover  letter, 
resume  including  references,  10  stories 
or  sections  you’ve  produced  and  5  story 
ideas  to  Melanie  Sill: 

Managing  Editor,  The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 


FEATURES  EDITOR 

A  31,000  daily  on  the  shores  of  Lake 
Michigan  needs  a  features  editor.  The 
job  involves  supervising  Features  desk 
and  Obit  desk,  coordinating  feature  cov¬ 
erage,  and  assisting  in  pagination  duties. 
QuarkXPress  experience  required.  We’re 
90  miles  from  Chicago  in  scenic  Sout¬ 
hwest  Michigan.  Send  resume,  cover  let¬ 
ter  and  writing  and  page  samples  tO: 

Dave  Brown,  Managing  Editor 
The  Herald-Palladium 
RO.  Box  128,  St.  Joseph,  Ml  49085 
Fax:  (616)  429-4398 
E-mail:  dbrown@heraldpalladium.com 


EDITORIAL 


Room  at  the  Top 

Cleveland  Scene 

New  Times,  publisher  of  eleven  magazine-style  newsweeklies, 
is  looking  for  an  editor  to  lead  the  award-winning  staff  of  its 
paper  in  Cleveland. 

We  want  an  editor  with  news  and  feature  experience,  someone 
who  can  help  the  staff  generate  superior  magazine-length  stories 
and  guide  beginning  writers  as  well  as  accomplished  ones.  The 
ideal  candidate  will  be  able  to  edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview  process  will  include  an 
extensive  editing  test. 

Qualified  applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 
Re:  E&P/Editor 

RO.  Box  5970,  Denver,  CO  80217 


Y 

NetvTtmes 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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DO  YOU  LOVE  pilsner  and  politics?  If  so, 
you  just  might  be  the  news  editor  we’re 
looking  for.  The  Prague  Post  is  seeking 
an  experienced  journalist  to  guide  its 
news  content.  Duties  include  managing 
news  reporters  and  generating,  assign¬ 
ing,  coordinating  and  editing  news 
stories.  Candidates  must  have  three  to 
five  years  of  newspaper  experience  and 
must  be  able  to  relocate  to  Prague 
before  the  IMF/World  Bank  meetings  in 
September.  For  more  information: 

Contact  humanres@praguepost.cz 


EDITOR  &  REPORTERS 
The  Columbia  Daily  Tribune  (Missouri) 
has  openings  for  an  editor  to  direct 
investigations  and  in-depth  reporting  pro¬ 
jects  and  for  two  general  assignment 
reporters.  Benefits  include  401(k),  vaca¬ 
tion  and  sick  pay  and  use  of  company 
gym.  Send  resume  and  clips  to: 

Jim  Robertson,  Managing  Editor 
Columbia  Daily  Tribune 
RO.  Box  798,  Columbia,  MO  65205 
Equal  Opportunity  Employer 


EDITOR-IN-CHIEF 

Stars  and  Stripes  Omnimedia,  Inc.,  pub¬ 
lisher  of  The  Stars  and  Stripes  and 
backed  by  the  venture  firm  Redleaf 
Group  -  www.redleaf.com  -  is  seeking  a 
KILLER  EIC  to  lead  the  company's  print/ 
internet  ops  in  concert  with  a  highly 
talented  publisher.  We  are  targeting  the 
$300B  veteran  market  and  will  be 
leveraging  various  forms  of  media.  To 
learn  more  about  this  exciting  opp¬ 
ortunity,  please  E-mail: 

eic-ep-class@stripes.com 


EDITORIAI. 


EDITOR 

Business-to-Business  feature  magazine 
seeks  high-level  editor  with  strong  edit¬ 
ing,  story-development,  assigning,  man¬ 
agement  skills.  Works  with  staff  writers, 
freelancers,  art  department,  website 
staff,  other  editors.  Glood  grasp  of  busi¬ 
ness  fundamentals  a  must.  Wow  us  with 
your  cover  letter.  Send  cover  letter,  res¬ 
ume  and  salary  requirements  to- 

Director  of  Human  Resources  (EE) 

Bill  Communications 
770  Broadway,  New  York,  NY  10003 
Or  Fax  (646)  654-7212 
Or  E-mail:  HR@billcom.com 


EDITOR 

Dynamic  journalist  sought  for  the  Santa 
Maria  Times,  a  20,000-f  circulation  daily 
newspaper  on  California’s  spectacular 
Central  Coast.  We’re  looking  for  someone 
who  can  motivate  reporters  and  photo¬ 
graphers  to  put  out  a  top-notch  newspa¬ 
per.  Resume  and  clips  to  Executive  Editor 
Wayne  Agner,  Santa  Maria  Times 
3200  Skyway  Drive 
Santa  Maria,  CA  93455 


EXPANDING  DAILY  and  weekly  newspa¬ 
per  operation  accepting  applications  from 
experienced  personnel,  including  reporters. 
The  Dispatch  was  chosen  as  1998  Daily 
Newspaper  of  the  Year  in  Arizona.  Send 
resume,  references  and  salary  expectations 
to  Managing  Editor: 

Casa  Grande  Valley  Newspapers  Inc. 

Box  15002  Casa  Grande,  AZ  85230-5002 
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EDITORIAL  OPENINGS! 
REPORTERS  -  Hiring  Reporters  for  a 
major  expansion  of  our  newspaper. 
Requires  a  minimum  of  reporting  experi¬ 
ence  on  a  college  or  professional  pub¬ 
lication  and  knowledge  of  AP  style. 
Several  openings  on  various  beats  avail¬ 
able. 

BUSINESS  EDITOR  -  Job  Duties  will 
include  managing  the  business  staff, 
planning,  interviewing,  writing,  and  re¬ 
porting  and  occasionally  photography 
and  page  design.  Requires  experience  as 
a  reporter  or  editor,  preferably  with  a 
business  background. 

SPORTS  EDITOR  -  This  individual  will 
manage  the  sports  personnel  and 
schedules,  plan  for  short-term  and  long¬ 
term  goals,  write,  report,  and  edit  copy. 
Qualified  candidates  should  have  two 
years  experience  as  a  section  editor  or 
assistant  section  editor  and  three  years 
experience  as  a  sports  reporter. 

We  offer  excellent  pay  and  a  full  benefits 
package! 

Forward  resume  with  clips  and  salary 
history  to- 

Human  Resources 
The  Morning  News 
RO.  Box  7,  2560  No.  Lowell  Road 
Springdale,  AR  72765 
E-mail:  jeaton@nwaonline.net 
Fax:(501)872-5006 
EOE  Drug  Screen  Required 


EDITORS  WRITERS 

Wow.  Tons  of  awards  equals  tons  of  pro¬ 
motions  within  the  company,  and  now 
we  have  more  openings.  Fun,  fast¬ 
growing,  newsy  paper  in  the  outdoor 
mecca  of  the  Southwest,  The  Daily 
Times  is  the  largest  paper  (almost  20k 
Sundays)  serving  the  colorful  Four  Cor¬ 
ners  region.  We  won  Best  of  Show  in 
New  Mexico,  and  we’re  looking  for 
talent.  Need:  sports  editor,  outdoors 
editor,  assistant  city  editor,  reporter, 
sportswriter.  Send  resume,  clips  tO: 

Troy  Turner,  editor.  The  Daily  Times 
RO.  Box  450,  Farmington,  NM  87499 


EDUCATION  REPORTER 
Wanted  EDUCATION  reporter  for  daily 
newspaper,  to  cover  elementary  and 
high  schools  and  related  legislative  is¬ 
sue.  Job  requires  someone  able  to  han¬ 
dle  a  fast-paced  beat.  Applicants  should 
have  a  degree  in  journalism  or  related 
field  and  at  least  two  to  three  years’ 
experience  in  education  reporting.  Send 
cover  letter,  resume  and  clips  to: 

Antelope  Valley  Press 
Attn:  Jana  Treece,  City  Editor 
RO.  Box  4050,  Palmdale,  CA  93590-4050 


FEATURES  EDITOR 

Our  feature  section  has  long  been  among 
the  most  respected  in  South  Carolina, 
and  we  need  an  experienced  leader  and 
journalist  to  continue  that  tradition. 
Candidates  should  be  creative  and  know 
how  to  make  articles  and  pages  shine. 
Send  clips  and  resume  to: 

Barbara  Martin,  The  Item 
20  N.  Magnolia,  Sumter,  SC  29150 


EDITORIAL 


FEATURES  REPORTER  with  an  empha-  j 
sis  on  arts/entertainment  sought  by  - 
32,000-circulation  McClatchy-owned 
daily  near  Charlotte,  NC.  We  need  a 
strong  writer  with  excellent  organize-  I 
tional  skills  to  cover  entertainment  in  the  | 
region  and  develop  feature  stories,  in-  i 
eluding  pieces  on  local  destinations. 

Ideal  candidate  will  have  at  least  1  year 
experience  at  a  daily.  Excellent  benefits 
and  work  environment.  Send  cover  let¬ 
ter,  resume  and  work  samples  to: 

Jennifer  Becknell,  Lifestyles  Editor 
The  Herald 

RO.  Box  11707,  Rock  Hill,  SC  29730 
Equal  Opportunity  Employer 


FINANCIAL  EDITORS 
Epoch  Partners,  an  online  investment 
bank  located  in  San  Francisco  and  one 
of  Red  Herring  magazine’s  Top  50  pri¬ 
vate  companies,  is  seeking  several 
editors  for  its  expanding  news  and 
research  department.  We  are  developing 
an  editorial  package  built  around  the 
work  of  some  of  the  nation’s  best  finan¬ 
cial  analysts.  We  need  editors  with  a 
strong  interest  in  financial  news,  the 
desire  to  build  an  online  product  from 
the  ground,  and  the  creativity  to  find 
new  ways  of  delivering  information.  Ideal 
candidates  have  a  background  in  busi¬ 
ness  journalism  or  financial  markets 
research  mixed  with  editorial  web  expe¬ 
rience.  Compensation  is  commensurate 
with  experience.  Email  a  resume  tO: 

Tim  Porter,  Editor  in  Chief 
Epoch  Partners 

151  Union  Street,  Icehouse  Two 
San  Francisco,  CA  941 1 1 
(415)315-3118 
www.epoch.com 


GFNERAL  ASSIGNMENTS  WRITER 
Phillips  Business  Information,  Inc.  is 
seeking  a  seasoned  reporter  to  join  its 
fast  growing  Telecom  Group.  Position 
involves  covering  business,  regulatory, 
and  political  news  on  a  daily  deadline, 
cultivating  sources  in  the  telecommunica¬ 
tions  industry  and  writing  with  accuracy 
and  attitude.  Candidates  should  have  at 
least  3-5  years  reporting  experience,  a 
desire  to  uncover  behind-the-scenes 
wheeling  and  dealing  and  a  penchant  for 
writing  from  an  analytical,  as  well  as 
hard  news,  perspective.  Send  resume  to: 

Phillips  Business  Information,  Inc. 

Attn:  EM-GAW-PBI 
RO.  Box  601 11 
Potomac,  MD  20859-01 11 
Fax:  (301)424-2098 
Email:  emodugno@phillips.com 


GENERAL  ASSIGNMENT/SPORTS 
Experienced  reporter  to  cover  local 
sports  and  write  news  and  features  for 
The  Berlin  Daily  Sun,  a  7,800  circula¬ 
tion  daily  in  northern  New  Hampshire 
Send  resume,  clips  tO: 

Rose  Dodge,  The  Conway  Daily  Sun 
177  Main  Street,  Berlin,  NH  03570 
Fax:  (603)  752-4160  Ph:  (603)  752-5858 
E-mail:  bds@ncia,net 

www.editorandpublisher.com 


KSi'n  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL 

GREATER  HARTFORD'S  business  weekly 
newspaper  seeks  managing  editor  to  help 
guide  staff  of  six  staffers.  Duties  include 
overseeing  three  reporters,  a  copy  editor 
and  freelancers;  producing  news  pages 
and  some  special  sections  electronically, 
and  helping  set  newspaper’s  tone.  Look¬ 
ing  for  an  experienced  newsperson  with 
some  managerial  experience  and  a  work¬ 
ing  knowledge  of  QuarkXPress,  Microsoft 
Word,  Excel,  Access  and  the  Internet. 
Send  resume,  clips  to; 

Gary  Larkin,  Editor 
Hartford  Business  Journal 
56  Arbor  Street,  Hartford,  CT  06106 
Orglarkin@hbjournal.com 
Or  fax  to:  (860)236-9561 


ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ings  for  a  Field  Editor  in  our  LaSalle  and 
Bloomington  office.  Seeking  experienced 
reporter,  recent  journalism  or  ag  comm 
graduate.  Ag  background  desirable  but 
not  required.  Photo  experience  a  plus. 
Car  required.  Fax  or  mail  resume  and 
writing  samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 


INTERNATIONAL  BUSINESS  REPORTER 
wanted  for  Miami  biweekly  newspaper. 
Person  should  have  at  least  2  years  expe¬ 
rience,  preferably  in  business.  Knowledge 
of  global  trade,  finance  and  economics 
helpful.  Spanish  a  plus.  Send  resume  and 
5  clips  to  WorldCity  Business,  427 
Biltmore  Way,  #203,  Coral  Gables,  FL 
33134  or  E-mail  johnf@worldcityweb.com 


JOIN  A  WINNER 

The  News- Sentinel,  a  47,000  Knight 
Ridder  daily,  is  looking  to  fill  a  key  posi¬ 
tion  in  its  11 -member,  APSE  award¬ 
winning  sports  department.  An  experi¬ 
enced  leader  is  needed  to  oversee  night 
operations  and  manage  our  four-person 
prep  staff  as  Assistant  Sports  Editor/ 
PrepSports.  We  put  heavy  emphasis  on 
providing  high  quality  high  school  cov¬ 
erage,  publishing  a  12-page  PrepSports 
tabloid  and  several  specialty  pages  each 
week.  We  are  also  in  the  process  of 
dramatically  expanding  our  on-line  pre¬ 
sence.  Candidates  should  have  previous 
management  experience  and  must  be 
familiar  with  QuarkXPress.  Send  resume 
and  five  of  your  best  sections  tO: 

Richard  Griffis,  Sports  Editor 
The  News-Sentinel 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
An  Equal  Opportunity  Employer 


LOCAL  NEWS  EDITOR 
Vail  Dally,  seven-day-a-week  award¬ 
winning  community  newspaper,  seeks 
energetic  and  experienced  journalist, 
coach  and  planner  to  lead  local  news  cov¬ 
erage  and  six  reporters.  Creativity  and 
drive  to  excel  required.  Send  cover  letter, 
resume  and  clips  tO: 

Don  Rogers,  managing  editor,  Vail  Daily 
RO.  Box  81,  Vail  CO  81658 

www.editorandpubllsher.com 


KILLER  FEATURES  EDITOR 
Do  you  have  an  8-octave  range?  Can  you 
satisfy  the  new  bedroomers  and  the 
longtimers?  Our  features  editor  does  and 
can,  but  has  been  recruited  away.  We 
need  a  new  one  to  keep  pushing  in  a  com¬ 
plicated,  competitive  market.  We  don't 
fall  for  every  newspaper  industry 
superficial  trend  of  the  month.  Neither 
do  our  readers.  We  are  a  50,000  com¬ 
munity  daily  recently  bought  by 
Newhouse  to  continue  aggressive  growth 
strategy  of  former  owners.  Want  to  kick 
butt?  (j’mon  over.  Frank  Keegan,  Editor, 
The  Express-Times,  30  N.  4th  Street, 
RO.  Box  391,  Easton,  PA  18044-0391. 
fjkeegan@express-times.com 

KOREA  CORRESPONDENT 

Enterprising  reporter/photographer  sought 
for  a  news  bureau  of  the  Stars  and  Stripes, 
the  editorially  independent  daily  and  Sun¬ 
day  newspaper  for  the  overseas  military  com¬ 
munity.  Based  at  Taegu,  Korea,  the  cor¬ 
respondent  will  produce  compelling 
enterprise  news,  features  and  photo¬ 
graphs.  Duties  include  covering  local  and 
regional  news  of  military  interest  and  may 
entail  travel  within  Korea  and  elsewhere  in 
Asia.  U.S.  citizenship,  three  years  or  more 
experience  as  a  reporter  on  a  daily  news¬ 
paper,  demonstrated  news  writing  ability 
and  at  least  basic  news  photography  skills 
are  required.  Knowledge  of  military  ser¬ 
vices  desirable  but  not  essential.  Com¬ 
petitive  salary  and  excellent  benehts.  Send 
resume  by  August  4,  2000,  tO: 

Pacific  Stars  and  Stripes 
Attn:  Civilian  Personnel,  Unit  45002 
APO  AP  96337-5002 
E-mail:  jobs-pss@stripes.osd.mil 
Fax:  01 1  (81-3)  3403-5493 
An  Equal  Opportunity  Employer 

LIFESTYLE  SECTION  WRITER 
The  Anderson  (SC)  Independent-Mail,  an 
expanding  40,000  daily,  46,000  Sun¬ 
day  Scripps  Howard  newspaper,  seeks  a 
creative,  high-energy  reporter  who  can 
work  independently,  as  well  as  in  a  team 
atmosphere.  Writing  opportunities  in¬ 
clude  daily  Life  section  plus  Sunday 
Homes,  Travel  and  Spectrum  sections 
and  several  editorial  special  sections. 
Anderson  is  a  growing  manufacturing  cen¬ 
ter  of  50,000  on  a  huge  lake  near  the 
Blue  Ridge  Mountains,  Major  state  uni¬ 
versity,  regional  cultural  center  nearby. 

You  need  a  college  degree,  ability  to 
write  well  and  a  passion  for  quality  and 
integrity.  Send  resume  and  clips  to: 

T.  Wayne  Mitchell 
Senior  Vice  President  and  Editor 
Anderson  Independent-  Mail 
RO.  Box  2507,  Anderson,  SC  29622 
Or  fax  to  (864)  260-1276 
Questions?  We’re  at  (800)  859-6397 


RAGE  DESIGNER/COPY  EDITOR 
needed  in  sports  at  the  Birmingham 
Post-Herald  where  creativity  and 
enthusiasm  are  valued  and  APSE  awards 
for  daily  and  special  sections  are  consis¬ 
tently  won.  Resume,  samples  to: 

Sports  Editor  Chet  Fussman 
Birmingham  Post-Herald 
RO.  Box  2553,  Birmingham,  AL  35202 


MANAGING  EDITOR 

Premier  paid  community  weekly  serving 
Philadelphia  Main  Line  since  1930  is 
seeking  a  hands-on  editor  to  lead  the 
editorial  staff  and  direct  editorial  content 
of  our  award  winning  publication.  The 
ideal  candidate  will  have  extensive 
newsroom  experience  and  possess  a 
passion  for  community  newspapers.  A 
thorough  knowledge  of  pagination  and 
budgeting  are  required. 

Send  resume  and  salary  requirements  to: 
Michael  Gebhart,  Publisher 
Main  Line  Times 
31 1  East  Lancaster  Avenue 
Ardmore,  PA  19003 

Or  E-mail:  mgebhart@journalregister.com 


MANAGING  EDITOR 

Fast-growing  business  weekly  in  rapid- 
growth  Nashville  market  seeks  experi¬ 
enced  editor  to  fill  Number  2  post  in 
newsroom.  Ideal  candidate  will  have  at 
least  five  years'  experience  in  newsroom 
management,  a  background  in  business 
journalism  and  a  passion  for  helping 
build  a  better  newspaper.  Excellent 
salary  and  benefits.  Send  resume  to: 

Bill  Lewis,  Editor,  Nashville  Business  Journal 
222  Second  Avenue  North,  Suite  610 
Nashville,  TN  37221 


MANAGING  EDITOR 

Human  Resource  Executive  magazine  is 
seeking  a  managing  editor.  This  is  an 
excellent  opportunity  in  an  entrepreneur¬ 
ial  environment.  Candidates  must 
possess  a  minimum  of  5  years  solid  edit¬ 
ing  experience  plus  superior  writing, 
interpersonal,  and  management  skills. 
Responsibilities  include  editing  stories, 
reviewing  content  and  pages,  and 
coordinating  editorial  workflow.  The 
ideal  candidate  must  possess  excep¬ 
tional  organizational  skills. 

Education  and  other  requirements:  B.S./ 
B.A.  degree  and  five  years  of  experience 
a  must.  Business  writing  experience  is  a 
major  advantage. 

Send  resume  and  salary  requirements 
and  2  clips  tO: 

LRP  Publications 
747  Dresher  Road,  #120/ME 
Horsham,  PA  19044 
Fax:  (215)  784-0936 
Or  E-mail:  work@lrp.com 


REPORTERS: 

The  Berkeley  Daily  Planet  (CA),  6-days/ 
week  hard  news  community  newspaper 
(10,600  circulation  and  growing),  seeks 
experienced  reporters  for  small  and  grow¬ 
ing  staff.  Extremely  fast-paced  newsroom 


Or  by  E-mail  to  blewis@bizjournals.com 

ONE  OF  THE  world’s  largest  publishers 
is  seeking  a  reporter  to  cover  the 
mortgage  industry.  Experience  preferred, 
but  will  train  bright  beginner.  Oppor¬ 
tunities  to  advance,  excellent  benefits. 
Reply  to  Department  MF,  Human  Re¬ 
sources,  Thomson  Financial  Media,  1 1 
Penn  Plaza,  22nd  Floor,  New  York,  NY 
10001.  Fax:  (212)564-8879. 

E-mail:  mark.fogarty@tfn.com 

EDITORIAL 


(7-8  stories/week/reporter).  Looking  for 
persons  with  daily  news  experience  for  non- 
-traditional  newsroom  that  rewards  quality 
reporting.  Photography  and  page  design 
experience  a  plus  (QuarkXPress).  Com¬ 
petitive  compensation  and  stock  options 
plus  unparalleled  career  path  up  to  Editor! 
E-mail,  fax,  send  resume,  salary  history,  5 
clips:  Recruiting,  Berkeley  Daily  Planet: 

2076  University  Avenue,  Berkeley.  CA  94704 
510-841-5695  (fax) 
newshr@berkeleydailyplanet.com 

EDITORIAL 


COVER  THE  EXCITING  WORLD  OF 
PHILANTHROPY 


The  Chronicle  of  Philanthropy,  in  Washington,  DC,  has  several  openings 
for  experienced  journalists. 

The  Chronicle  is  a  biweekly  newspaper  and  Web  site  -  http:// 
philanthropy.com  -  that  covers  the  fast-growing  world  of  charities  and 
foundations.  We  also  run  a  site  call  the  Careful  Donor,  which  includes 
profiles  of  some  of  the  nation’s  major  philanthropists,  as  well  as  other 
resources  of  interest  to  individual  donors. 

We’re  expanding  the  size  of  our  reporting  staff  and  looking  for  reporters 
who  have  strong  analytical  skills,  the  ability  to  identify  cutting-edge 
trends,  and  a  talent  for  writing  about  complicated  issues  in  a  lively  and 
clear  style.  A  background  covering  financial,  tax,  or  legal  issues  is  helpful, 
but  not  required;  feature  writers  are  also  encouraged  to  apply. 

The  Chronicle  provides  excellent  salary  and  fringe  benefits,  plus  generous 
opportunities  for  travel  to  pursue  stories. 

The  Chronicle  is  an  equal-opportunity  employer. 

To  apply,  send  a  cover  letter,  resume,  and  clips  to: 

Stacy  Palmer,  Editor 
The  Chronicle  of  Philanthropy 
1255  23rd  Street,  Washington,  DC  20037 
No  phone  calls,  please 

For  more  information  about  The  Chronicle,  send  an  e-mail  to: 

editor@philanthropy.com _ 
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METRO  EDITOR 

The  Fresno  Bee,  Central  California's  lead¬ 
ing  newspaper,  is  looking  for  a  metro 
editor  to  manage,  lead  and  motivate  a 
talented  group  of  reporters  and  assistant 
editors.  The  Bee  is  a  McClatchy  news¬ 
paper  with  a  tradition  of  public  service 
journalism.  Fresno  is  a  great  news  town 
near  Yosemite  National  Park  in  the  heart 
of  the  San  Joaquin  Valley.  The  ideal 
candidate  will  have  management  experi¬ 
ence,  a  passion  for  news  and  plenty  of 
drive.  Good  news  judgment  and  editing 
skills  a  must.  Competitive  salary.  All 
offers  of  employment  are  contingent 
upon  successful  completion  of  a  drug 
test.  Send  resume  to: 

The  Fresno  Bee 
Attention:  Julie  Porter 
1626  E  Street,  Fresno,  CA  93786 
Or  E-mail:  resume@fresnobee.com 


MOTORCYCLE  WEB  JOURNALIST 
The  American  Motorcyclist  Association, 
a  260,000-i--member  national  motor¬ 
cycling  organization  located  in  Picker- 
ington,  Ohio  is  looking  for  a  motorcycle 
enthusiast  to  write  and  report  for  the 
web. 

Our  expanding  web  site  at: 

www.AMADirectlink.com 
needs  a  motivated  enthusiast  to  report 
on  industry  trends,  racing,  riding,  and 
the  AMA  itself.  Two  years  journalism 
experience,  a  familiarity  with  web  design 
and  a  serious  jones  for  motorcycles 
required.  No  telecommuters,  please. 

Full  time  position,  requiring  relocation  to 
central  Ohio. 

Send  resume,  clips  and  salary  require¬ 
ments  tO: 

American  Motorcyclist  Association 
do  Human  Resources  -  Web  Journalist 
13515  Yarmouth  Drive 
Pickerington,  OH  43147 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 


NEWS  EDITOR 

Develop  daily  and  weekly  news  content 
for  target  legal  audience.  Establish  and 
manage  network  of  news  sources  includ¬ 
ing  freelance.  Edit  daily  wire  news.  Write 
news  and  analysis.  Write  occasional 
features.  Require  English  or  Journalism 
degree.  Require  experience  in  legal  news 
writing/editing.  Require  2-3  years  of 
reporting/editing  experience  in  print  or 
web  publisher  (will  consider  broadcast 
experience).  Must  be  able  to  meet  daily 
deadlines.  Requires  knowledge  of  AP 
style.  E-mail/mail  resumes  to: 

dawn.gremer@renp.com 

LexisONE 

121  Chanlon  Road,  North  1 
New  Providence,  NJ  07974 


REPORTERS  WANTED  for  New  York  office 
of  Forbes  Magazine.  Responsibilities 
include  fact  checking,  research,  and  writ¬ 
ing.  Business  and  daily  experience  pre¬ 
ferred.  Send  cover  letter,  clips,  and 
resume  to  Doug  Donovan,  Deputy  Man¬ 
ager  of  Reporters,  Forbes,  60  Fifth  Ave¬ 
nue,  New  York,  NY  10011. 


EDITORIAL 


NEWS  EDITOR 

Located  in  the  Great  NW  with  views  of 
Mt.  St.  Helens  and  Mt.  Hood,  The  Col¬ 
umbian  is  looking  for  a  top  rate  News 
Editor.  We  are  a  57,000  daily  located 
just  across  the  river  from  Portland  in  Van¬ 
couver,  WA.  The  successful  candidate 
will: 

•  Be  comfortable  working  the  night  shift 

•  Do  much  more  than  supervise 

•  Have  a  working  knowledge  of  QuarkX¬ 
Press 

•  Strong  design  skills 

•  Excellent  time-management  and 
scheduling  skills 

If  you  are  a  leader  who  embraces  both 
empowerment  and  engagement,  send  us 
your  resume  and  cover  letter  stating  why 
you’re  the  best  person  for  this  job. 
please  include  salary  expectations. 

The  Colombian,  HR  Department 
News  Editor  Position 
RO.  Box  180,  Vancouver,  WA  98666 


NEWS  REPORTERS 

The  Fayetteville  Observer,  a  75,000 
morning  daily  in  North  Carolina,  is  look¬ 
ing  for  reporters.  City  government,  re¬ 
ligion  and  regional  bureaus  are  among 
the  options.  We’re  looking  for  people 
who  work  well  in  a  team  environment, 
have  a  talent  for  enterprise  and  know 
that  compelling  stories  are  based  on 
good  reporting.  We  offer  an  in-house  writ¬ 
ing  coach.  Send  resume  and  clips  to: 

Mike  Adams,  Assistant  Managing  Editor 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 
E-mail:  mdadams@fayettevillenc.com 

NEWSROOM  OPPORTUNITY 
OPPORTUNITY  for  self-starter  who 
wants  to  learn  the  news  business.  This 
ground-floor  job  provides  support  for  sec¬ 
tion  editors  and  is  heavy  on  gathering  com¬ 
munity  news,  with  plenty  of  chances  to 
write.  Must  be  able  to  juggle  numerous 
tasks.  Applicants  may  have  a  degree  in 
journalism,  related  field  or  equivalent 
experience.  Send  a  cover  letter,  resume 
and  clips  to: 

Antelope  Valley  Press 
Attn:  Jana  Treece,  City  Editor 
RO.  Box  4050,  Palmdale,  CA  93590-4050 


THE  CHICAGO  SUN-TIMES,  a  great 
newspaper  in  a  great  city,  is  accepting 
resumes  from  experienced  writers, 
reporters,  editors  and  copy  editor/de¬ 
signers.  Contact  in  writing: 

Managing  Editor  Joycelyn  Winnecke 
Chicago  Sun-Times 
401  N.  Wabash,  Chicago,  IL  60611 
Or  E-mail:  jwinnecke@suntimes.com 


NEWS  DESK  POSITION 
The  Macon  Telegraph,  Georgia’s  second 
largest  daily  newspaper,  is  looking  for 
someone  to  join  its  news  desk.  The  posi¬ 
tion  requires  copy  editing,  headline  writ¬ 
ing  and  page  layout.  Zoning  experience  a 
plus.  Please  send  resume  and  clips  to: 

Kathy  Nelson,  News  Editor 
The  Macon  Telegraph 
120  Broadway,  Macon,  GA  31208 
Or  E-mail  to:  KNelson@macontel.com 


EDITORIAL 


NIGHT  CITY  EDITOR 

The  Island  Packet,  a  growing  McClatchy- 
owned  daily  on  beautiful  Hilton  Head 
Island,  SC,  is  interviewing  candidates  for 
the  position  of  night  city  editor.  The 
Packet,  a  daily  serving  an  area  that’s 
rich  both  culturally  and  environmentally, 
is  a  consistent  state  and  regional  award 
winner. 

The  Night  City  Editor  handles  copy  for 
the  next  day’s  edition,  supervises  the 
night  news  gathering  and  editing  opera¬ 
tion,  helps  plan  the  Sunday  newspaper 
and  sees  it  through  to  publication. 

The  ideal  candidate  will  have  at  least 
five  years  experience  reporting  and  edit¬ 
ing,  including  supervisory  experience. 
Knowledge  of  page  design  is  desirable. 
Send  cover  letter  and  resume  to: 

Fitz  McAden,  Executive  Editor 
The  Island  Packet 
RO.  Box  5727 

Hilton  Head  Island,  SC  29938 
E-mail:  fmcaden@islandpacket.com 


NIGHT  CITY  EDITOR 

The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,000  Sunday 
circulation,  seeks  a  night  city  editor  to 
direct  coverage  of  late-breaking  news, 
help  decide  play  of  local  and  regional 
stories,  zone  copy  for  two  editions  and 
work  with  four  other  city  desk  editors  to 
edit  stories.  Applicants  should  be  able  to 
edit  quickly  and  accurately,  work 
effectively  on  deadline,  exercise  sound 
and  ethical  news  judgment  and  com¬ 
municate  well  with  colleagues.  Preferred 
experience:  a  minimum  of  five  years  in 
daily  journalism  with  at  least  two  years 
as  an  editor.  The  State  Journal  is  the 
morning  newspaper  in  Madison,  which 
is  consistently  rated  one  of  the  best 
places  in  the  nation  to  live.  Send  a 
resume,  cover  letter  and  three  references 
by  August  4th  tO: 

Wisconsin  State  Journal 
Joyce  Dehli  -  HRMM 
RO.  Box  8056 
Madison,  Wl  53708 
Fax:  (608)  252-6082 
E-mail:  jobs@madison.com 
AFFIRMATIVE  ACTION/ 

EQUAL  ORPORTUNITY  EMPLOYER 


SENIOR  COPY  DESK  EDITOR 
The  Marietta  Daily  Journal  is  seeking 
candidates  for  the  position  of  Senior 
Copy  Desk  Editor.  Previous  experience 
on  newspaper  copy  desk  required.  Col¬ 
lege  degree  preferred.  Strong  news  judg¬ 
ment  essential.  Proficient  in  QuarkX¬ 
Press,  pagination  and  page  design.  The 
position  requires  working  evenings  and 
weekends.  Comprehensive  benefits 
package  including  company  matched 
401(k)  and  profit  sharing.  Please  fax 
resume  to  Human  Resources  Coordinator, 
(770)  428-5375,  referencing  above  posi¬ 
tion,  or  send  to: 


EDITORIAL 


ONLINE  NEWS  EDITOR 
HoustonChronicle.com  is  seeking  an 
Online  News  Editor  to  oversee  its  online 
nows  operations  -  from  working  with  the 
newsroom  and  other  editorial  areas  to 
identifying  subjects  for  daily  online 
development  to  outlining  coverage  plans 
for  significant  news  events,  such  as  the 
Olympics.  Experience  working  with  Web 
sites  helpful,  but  significant  news  and 
management  experience  more  essential. 
The  Houston  Chronicle  has  just  inte¬ 
grated  the  content  of  its  Web  operations 
with  its  editorial  division.  Working  with 
other  site  editors,  the  Online  News 
Editor  will  play  a  key  role  in  developing 
both  the  staff  resources  and  the  news  con¬ 
tent  of  the  site,  including  increasing  use 
of  multimedia,  interactivity  and  online 
databases  of  local  information. 

E-mail  a  cover  letter  outlining  your 
qualifications  and  interest  in  the  job 
along  with  a  current  resume,  to: 

scott.clark@chron.com 
Or  mail  to: 

Scott  Clark,  Assistant  Managing  Editor 
Houston  Chronicle 
RO.  Box  4260,  Houston,  TX  77210 


REAL  ESTATE  EDITOR 
Experienced  editor  with  background  in 
real  estate  is  sought  to  produce  The 
Washington  Times’  Friday  Home  Guide  as 
assistant  editor  of  special  sections.  Can¬ 
didates  must  be  able  to  use  QuarkXRress 
to  paginate  on  deadline  as  well  as  closely 
edit  copy  and  manage  free-lancers.  Duties 
include  weekly  column.  Send  resume, 
cover  letter,  clips  and  five  story  ideas  tO: 

Maria  Stainer,  Editor  of  Special  Sections 
The  Washington  Times 
3600  New  York  Avenue,  NE 
Washington,  DC  20002 
No  phone  calls,  please 


REGIONAL  EDITOR 

Here’s  your  chance  to  lead  a  team  of 
talented  reporters  charged  with  covering 
regional  issues  for  five  dailies  (over 
200,000  circulation)  the  San  Francisco  Bay 
Area.  Environment.  Health.  Transportation. 
Criminal  justice.  Education.  Science  and 
technology.  Politics  and  government.  If  you 
value  enterprise  and  know  how  to  deliver  com¬ 
pelling  project  packages,  send  your  resume 
and  samples  to: 

Norm  Bell,  managing  editor/news 
ANG  Newspapers 
401  13th  St.,  Oakland,  CA  94612 


REGIONAL  EDITOR 

Beaches,  ’burbs  and  boondocks.  The 
Regional  staff  of  the  Mobile  (Ala.)  Regis¬ 
ter  covers  it  all,  and  needs  a  Regional 
editor  to  lead  the  way.  We’re  a 
100,000-plus  newspaper  known  for 
tough  enterprise,  big  projects  and 
excellent  writing.  We’re  a  Newhouse 
newspaper,  too.  Contact  Dewey  English, 
managing  editor.  Mobile  Register: 

RO.  Box  2488,  Mobile,  AL  36630 


Marietta  Daily  Journal 
RO.  Box  449,  Marietta,  GA  30061 


Rates  are  per  line,  per  issue,  3  lines  minimum,  count  approximately  34 
characters  and/or  spaces  per  line,  no  abbrevations. 


CIO  EDITORS!  publisher  CLASSIFIEDS  JULY  24.  2000 


www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CLiniFIED  HBVEBlISINe  -  Fax :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


EDITORIAL 


NIGHT  COPY  EDITOR  wanted  for 
23,000  circulation  daily  located  40 
miles  northwest  of  Baltimore.  We’re  look¬ 
ing  for  a  wordsmith  and  experienced 
paginator  to  help  us  tackle  a  redesign. 
Must  be  adept  at  AP  sty'e  and  comforta¬ 
ble  working  closely  with  reporters.  QuarkX¬ 
Press  experience  preferred.  Send  resume 
and  clips  to  Dave  Dentel,  Desk  Chief: 
Carroll  County  Times 
201  Railroad  Avenue 
Westminster,  MD  2 1 1 58 
Fax:  (410)857-8749 
Good  benefits  and  opportunity 
for  advancement. 


PHOTO  EDITOR 

Directs  photo  coverage  and  provides  day 
to  day  leadership  and  management 
throughout  Pennsylvania.  Sets  goals  and 
priorities  for  the  state  photo  report; 
determines  use  of  resources.  Works 
closely  with  the  Chief  of  Bureau  and  Assis¬ 
tant  (ihief  of  Bureau  in  handling  member 
needs  throughout  the  state.  Maintains 
daily  communication  with  New  York 
supervisor  to  ensure  national  coverage. 
Qualification:  Must  have  experience. 
Works  accurately  under  pressure.  Must  be 
self-motivated  and  well  organized  and 
flexible.  Please  E-mail  your  resumes  tO: 
apjobs@ap.org 


REPORTER  TO  COVER  transportation 
and  technology  beats.  One  of  the  most 
interesting  jobs  in  the  Norfolk-Virginia 
Beach-Newport  News  MSA  is  open  for 
immediate  occupancy.  The  requirements: 
some  business  education,  or  experience, 
intelligence,  curiosity,  determination,  and 
diligence.  If  you  are  good  with  people 
and  can  think  for  yourself,  write  a  letter 
to  the  Editor  (do  not  call)  describing  what 
else  you  have  to  offer. 

Dolan's  Virginia  Business  Observer 
300  East  Main  Street 
Norfolk,  VA  23510 


REPORTER 

American  Medical  News  (AMNews),  is 
seeking  an  individual  with  experience  cov¬ 
ering  the  judicial  system  and  legal 
issues.  Position  entails  reporting  and 
writing  news  and  feature  articles  for  a 
weekly  physician-oriented  newspaper. 
Requirements  include  a  Bachelor's 
degree,  preferably  in  journalism,  strong 
writing  and  interviewing  skills,  and  the 
ability  to  work  under  deadline  pressure. 
At  least  3  years  of  experience  as  a  full¬ 
time  writer/reporter  is  essential.  Previous 
health  care  reporting  experience  is  desira¬ 
ble. 

Please  send  resume  including  salary 
requirements  tO: 

AMA,  Division  of  Placement 
Attn:  #296GMM 

515  N.  State  Street,  Chicago,  I L  60610 
Fax:  (312)464-5871 

E-mail: 

gabriel_maldonado@ama-assn.org 
Equal  Opportunity  Employer 


REPORTER 

Mediaweek  magazine  seeks  an  a- 
ggressive,  self-directed  newshound  to 
cover  local  television.  Candidate  should 
have  at  least  one-year  full-time  experi¬ 
ence  as  a  hard-news  reporter.  Experi¬ 
ence  on  a  daily  newspaper  and  an 
interest  in  television  a  plus.  Send  resume, 
clips  and  salary  requirements  to: 
Mediaweek,  TV  Editor 
770  Broadway,  7th  Floor 
New  York,  NY  10003 
No  phone  calls,  faxes  or  E-mail,  please 
EOE 


REPORTER 

Northeast  Colorado  5,500  daily  news¬ 
paper  needs  a  general  assignment 
reporter.  Good  writing  and  photography 
skills  necessary.  Will  consider  recent 
graduates.  Send  resume,  salary  require¬ 
ments,  five  clips  to: 

Todd  Hepler,  Editor,  Journal-Advocate 
RO.  Box  1272,  Sterling,  CO  80751 
Phone:  (970)  522-1990  Fax:  522-2320 
E-mail:  editor@journal-advocate.com 


REPORTERS 

National  acclaim  and  prizes  have 
followed  the  Mobile  (AL)  Register’s  rise 
to  prominence  as  one  of  the  South's  best 
dailies.  We’re  a  100,000-plus  Newhouse 
newspaper  known  for  big  projects,  fine 
writing  and  tough  investigation.  We 
believe  that  greatness  starts  at  the 
reporters'  desks  and  we  have  some  of 
those  desks  open  right  now,  on  our  busi¬ 
ness,  city  and  suburban  staffs.  Contact: 

Dewey  English,  ME,  Mobile  Register 
RO.  Box  2488,  Mobile,  AL  36652 


REPORTERS 

Tired  of  nights,  weekends  and  newsroom 
politics?  Then  we’ve  got  two  jobs  that 
might  interest  you.  Crain’s  Cleveland 
Business,  a  weekly  business  paper,  is 
seeking  two  hard-news  reporters,  one  to 
cover  marketing  and  education  and  the 
other  to  cover  finance  and  courts.  Send 
resume  and  clips  to  Editor  Mark  Dodosh, 
700  W.  St.  Clair  Avenue,  Suite  310, 
Cleveland,  OH  44113.  Information  also 
can  be  sent  via  fax  at  (216)  522-0625. 


REPORTER 

The  Vindicator,  an  award-winning  daily 
newspaper  in  northeastern  Ohio,  is  look¬ 
ing  for  an  experienced  journalist  with  a 
desire  for  self-improvement  to  tackle  the 
highly  energized  news  environment  of 
the  Mahoning  Valley.  If  you’ve  got  solid 
reporting  and  writing  skills,  send  cover 
letter,  resume  and  clips  to  Anthony  G. 
Paglia,  Senior  Regional  Editor,  The  Vin¬ 
dicator,  RO.  Box  780,  Youngstown,  OH 
44501-0780.  No  phone  calls,  please. 


THE  MONTEREY  COUNTY  HERALD  is 
looking  for  two  skilled  copy  editors;  DTI 
experience  a  plus.  We’re  a  Knight  Ridder 
paper,  35K  daily,  38K  Sunday,  looking 
to  grow  in  a  competitive  market.  Join  us 
in  one  of  the  most  beautiful  places  on 
the  California  coast.  Send  resume  to 
Reter  Young,  executive  editor,  RO.  Box 
271,  Monterey,  CA  93942  or 

pete@montereyherald.com. 


EDITORIAL 


REPORTER 

Tired  of  grinding  out  short  newspaper  or 
dot.com  stories  without  being  able  to 
spell  out  what  they  mean  for  the  reader? 
Come  join  us  and  work  on  a  new  section 
of  our  five-day-per-week  financial  news¬ 
paper  devoted  to  pending  issues  and 
trends  in  Washington  involving  housing, 
health  care,  highways,  mass  transit, 
schools,  airports,  public  utilities  and  the 
multitude  of  other  infrastructure  projects 
being  undertaken  by  states  and  lo¬ 
calities.  We  not  only  want  to  write  in- 
depth  stories  about  the  projects,  but  the 
people  and  policies  behind  them  and 
how  they  are  financed.  We  need  a 
curious,  aggressive  reporter  with  3-5 
years  experience  and  offer  a  very  good 
salary  and  benefits.  Please  send  resume 
and  five  clips  to: 

Craig  T.  Ferris,  Bureau  Chief 
The  Bond  Buyer  Newspaper 
#900, 1325  G.  Street,  NW 
Washington,  DC  20005 
Fax:  (202)  393-4966 
Or  E-mail:  Craig.T.Ferris@tfn.com 


SENIOR  WRITER  for  Golfweek’s  Superin¬ 
tendent  News,  a  twice-a-month  trade 
publication  focusing  on  golf  course  main¬ 
tenance,  development  and  design.  Appli¬ 
cants  must  have  five  years  of  reporting 
experience  in  daily  news  environment. 
Knowledge  of  golf,  turfgrass  science  and 
business  are  crucial.  Send  resume  and 
examples  of  writing  to: 

Dale  Gardner,  Deputy  Editor/Business 
GOLFWEEK 

1500  Park  Center  Drive,  Orlando,  FL  32819 


EDITORL\L 


SPORTS  EDITOR 

The  Fayetteville  Observer,  a  75,000  morn¬ 
ing  daily  in  North  Carolina,  needs  an 
experienced  sports  editor  to  lead  a  staff  of 
10  in  covering  sports  in  the  community, 
preps,  small  colleges  and  the  ACC.  Top 
candidates  know  how  to  inspire  and  have 
a  record  of  producing  good  enterprise 
stories  and  breaking  news,  Fayetteville  is 
in  southeastern  North  Carolina,  40 
minutes  from  Pinehurst  and  two  hours 
from  the  beaches.  Send  resume  and  ex¬ 
amples  of  sections  to: 

Mike  Arnholt,  Managing  Editor 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 
E-mail:  marnholt@fayettevillenc.com 


THE  GAZETTE  is  seeking  news  editors  to 
join  its  multi-media  news  desk,  which 
oversees  local  and  regional  news  cov¬ 
erage  for  print  and  Internet  news  pro¬ 
ducts.  Editors  assist  in  directing  and 
planning  coverage,  editing  and  preparing 
content  for  two  daily  editions  and  for 
Gazette  Online.  At  least  two  years 
exprience  in  reporting,  writing,  editing 
desired.  Online  news  services  back¬ 
ground  a  plus.  If  you  are  creative,  re¬ 
sourceful  journalists  with  solid  editing 
skills  and  news  judgment  and  strong  com¬ 
mitment  to  provide  high  qualify  news  cov¬ 
erage  for  multiple  news  mediums,  send 
resume  to  RA.  Thoms. 

The  Gazette 
RO.  Box  511 
Cedar  Rapids,  lA  52406 
Drug  testing  required 
EOE 


EDITORIAL 


EDITORL4L 


BridgeNews  is  expanding  its  company  news  operation  after 
becoming  an  established  force  in  that  market,  with  major  clients 
and  distribution  channels.  A  number  of  positions  are  also  open¬ 
ing  now  in  other  sectors.  If  you’d  like  to  become  part  of  one  of 
the  world’s  top  news  organizations  and  crave  the  speed  of  real¬ 
time  financial  news  in  a  fast-growing  company,  we’re  looking 
for  the  following: 

■  GENERAL  ASSIGNMENT  REPORTERS  •  New  York;  Handle  the  day’s 
top  stories  as  well  as  add  to  early  spot-news  coverage  and  cover  where 
specialist  reporters  are  unavailable.  Requires  timeliness  and  solid  finan¬ 
cial  news  judgment:  financial  news  background  is  preferred. 

.EQUITIES  WRITERS  (Entry-Level)  -  New  York:  Compile  hourly  sum¬ 
maries,  handle  company  announcements  and  ratings  in  a  fast-paced 
environment.  Experience  in  business  journalism  preferred  but  not 
required.  If  you  are  seeking  an  opportunity  to  cultivate  your  career  as  a 
journalist,  look  no  further. 

.  RE-WRITE  EDITOR  -  New  York:  Edit  key  business  stories  of  the  day 
for  distribution  to  Web  sites  and  newspapers.  Several  years  experience 
as  a  business  reporter  or  editor  requir^. 

.  SENIOR  EDITOR  -  India:  Based  in  Mumbai  or  New  Delhi  -  Oversee  30 
financial  news  editors  in  India  arxd  other  Asian  bureaus.  Position  requires 
solid  financial  and  general  news  judgment,  supervisory  skills,  ingenuity  zind 
the  ability  to  rapidly  create  news  products  for  growing  markets. 

When  applying,  applicants  must  reference  position  title  and  location.  For 
immediate  consideration,  email  your  cover  letter  and  resume  text  only  (no 
attachments)  to:  vrau@bridge.com,  fax  to  (212)  372-7431  or  via  mail  to 
Human  Resources,  Bridge  Information  Systems,  28th  Floor,  3  World 
Financial  Center,  NY,  NY,  10281  EOE  M/F/D/V. 
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EDITORIAL 


SENIOR  REPORTER 

Located  in  suburban  Washington,  DC, 
America’s  premier  publisher  of  business- 
to-business  newsletters  seeks  a  highly 
motivated  journalist  to  join  its  fast-paced 
Aviation  Group.  This  is  a  key  position 
requiring  ability  to  research,  write 
stories,  articles,  and  special  supple¬ 
ments  for  an  8-10  page  weekly  newslet¬ 
ter  focusing  on  the  financial  performance 
of  the  airline  industry.  Candidates  must 
be  able  to  (1)  draw  insights  and  con¬ 
clusions  from  a  flood  of  data;  (2)  stay  off 
the  path  beaten  by  pack  journalists;  (3) 
conduct  thoughtful  analyses;  (4)  work  in 
a  team-oriented  environment;  and  (5) 
meet  tight  deadlines.  Qualified  candi¬ 
dates  must  have  strong  writing,  proof¬ 
reading,  and  reporting  skills.  The  perfect 
candidate  will  have  experience  in  finan¬ 
cial  or  business  reporting  as  well  as 
knowledge  of  the  aviation  industry.  Also, 
candidate  should  be  proficient  in 
Microsoft  Word  and  the  Internet.  The 
ability  to  create  computer-generated 
graphics  (e.g.,  use  of  PowerPoint  and/or 
Excel)  is  a  definite  plus.  Some  company- 
paid  travel  required.  Send  resume  and 
work  samples  tO; 

Phillips  Business  Information,  Inc. 
Attn;JR-SR-PBI 
RO.  Box  601 11 
Potomac,  MD  20859-01 11 
Email:  jrogers@phillips.com 


SPORTS  REPORTER/EDITOR;  6,000 
circulation  daily  with  strong  emphasis  on 
community  sports.  State-of-the  art 
equipment.  Macintosh  computers.  Quark 
Express  and  Word.  Challenging  work; 
pleasant  working  conditions.  11- 
member  newsroom.  Family-owned  and 
operated.  Small-town  atmosphere. 
Located  on  island.  Opportunity  for  advan¬ 
cement.  Profit  sharing  plan,  paid  vaca¬ 
tion,  medical/dental  insurance  plan,  and 
40 IK.  Send  letter,  resume  and  clips  to 
Scott  Bowlen,  Managing  Editor, 
Ketchikan  Daily  News,  501  Dock  St., 
Ketchikan,  Alaska  99901;  e-mails  may 
be  sent  to  Scott’s  attention  at: 
tena@ktn.net 


SYNERGY  AND  NASCAR 
Help  Media  General  expand  its  internal 
news  wire  into  nights  and  weekends  as 
an  assistant  editor.  You’ll  handle  Web 
site  updates,  edit  copy  and  work  closely 
with  our  daily  newsrooms.  In  your  other 
role,  editor  of  our  LapbyLap  NASCAR  pro¬ 
ducts,  you’ll  develop  interactive  content 
and  coordinate  our  theme  page  and  wire 
service.  Five  years  of  daily  newsroom 
experience  required.  Contact; 

Bruce  Potter 

bpotter@media-general.com 
Media  General  Inc. 

3P.0.  Box  85333 
Richmond,  VA  23293-0001 


use.  Time’s  “College  of  Year  2000" 
seeks  top  writer  who  can  pitch  media. 
Cover  arts,  sciences,  write  articles  and 
releases,  run  press  briefings.  Need  3-1- 
years  as  daily  reporter,  know  univer¬ 
sities.  Experience  in  press  office  a  plus. 
Contact  Al  Kildow: 


EDITORIAL 


THE  DAILY  DEAL,  America’s  Newspaper 
for  Business  Dealmakers,  is  expanding 
distribution  throughout  New  York,  New 
Jersey  and  Connecticut.  We  are  seeking 
an  experienced  Circulation  Manager 
based  in  the  tri-state  area.  Responsibilities 
include  daily  contact  with  distributors  to 
ensure  the  highest  level  of  service, 
expand  delivery  areas,  work  closely  with 
our  printer  and  hauler  and  respond  to  sub¬ 
scriber  inquiries.  The  candidate  must 
have  a  minimum  of  two  years  circulation 
experience,  a  proven  track  record  of  suc¬ 
cess  and  experience  in  office  delivery. 
Candidate  must  have  a  car.  Position  will 
include  early  morning  visits  to  dis¬ 
tributors  as  needed.  Extremely  attractive 
salary  and  benefits  package  offered.  Fan¬ 
tastic  growth  opportunities  available  for 
the  right  candidate.  Please  send  cover  let¬ 
ter,  resume  and  salary  requirements  tO: 

Alan  Ratal,  The  Daily  Deal 
105  Madison  Avenue,  4th  floor 
New  York,  NY  10016 
Fax  at  (212)  545-8442 
Or  E-mail:  arafal@thedailydeal.com 


THE  MONTEREY  COUNTY  HERALD  is 
looking  for  a  business  editor  who  can 
reach  non-biz  readers.  We’re  a  Knight 
Rider  paper,  35K  daily,  38K  Sunday, 
looking  to  grow  in  a  competitive  market. 
Join  us  in  one  of  the  most  beautiful 
places  on  the  California  coast.  Send 
resume  tO;  Peter  Young,  executive  editor, 
RO.  Box  271,  Monterey,  CA  93942  or 
pete@montereyherald.com. 


THE  NEW  YORK  DAILY  NEWS 
has  two  openings  tor  assistant  news 
editors.  Candidates  should  have  strong 
editing  and  layout  ability.  Experience 
with  Atex,  Unisys  operating  systems  a 
plus.  Rlease  send  clips  and  resume  with 
at  least  three  references  to: 

Alexander  Jones,  Executive  News  Editor 
New  York  Daily  News 
450  W.  33rd  Street,  New  York,  NY  10001 
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THE  LAS  VEGAS  Review-Journal,  a 
172,000  circulation  daily,  is  seeking 
candidates  for  positions  in  its  well-read 
business  section. 

ASSISTANT  BUSINESS  EDITOR 
Candidates  for  this  position  should  have 
managerial  and  layout  experience.  The 
successful  applicant  will  be  responsible 
for  helping  direct  a  staff  of  10  covering 
the  booming  and  exciting  business  com¬ 
munity  in  Las  Vegas  and  Nevada. 

COPY  EDITOR 

Candidates  should  have  at  least  three 
years  of  newspaper  experience,  strong 
copy  editing  and  headline  writing  skills, 
and  a  good  command  of  English  and  AP 
style.  Pagination  experience  is  an  advan¬ 
tage. 

BUSINESS  WRITER 

This  writer  will  be  assigned  to  a  team  of 
reporters  who  cover  the  gaming  industry. 
Candidates  should  have  at  least  three 
years  of  reporting  experience.  Skills  In  com¬ 
puter-assisted  reporting  are  a  definite 
plus. 

Interested  applicants  should  send  a 
resume,  work  samples  and  a  list  of 
references  to  Business  Editor  Michael 
Hiesiger,  Las  Vegas  Review-Journal: 

RO.  Box  70,  Las  Vegas,  NV  89125 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  tO; 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  a  page 
designer.  The  6-day-a-week  newspaper, 
located  in  the  beautiful  Shenandoah 
Valley,  offers  a  creative,  team-oriented 
environment. 

Using  QuarkXPress,  designers  create 
layouts  for  local,  state,  national,  interna¬ 
tional  and  business  pages,  and  write 
headlines  and  cutlines.  Flexibility, 
creativity  and  being  a  team  player  are 
the  main  requirements  for  this  job. 
Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  tO; 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to  nvd@shentel.net 


WORK  IN  TUCSON 

Wick  Communications  needs  a  full-time 
reporter  for  its  business  weekly,  and  a 
full-time  news  reporter  for  its  alternative 
weekly.  One  to  three  years  of  newspaper 
experience  desired.  Respond  to: 

accounting@azbiz.com 
Wendi  Rountree,  Territorial  Newspapers 
RO.  Box  27087,  Tucson,  AZ  85726-7087 


EDITORIAL 


VERMONT 

The  Rutland  Herald,  the  state  newspa¬ 
per  of  mid-Vermont,  has  two  positions 
available.  Join  a  respected  and  energetic 
staff  at  this  well-regarded  independent 
newspaper  in  the  heart  of  ski,  maple  and 
foliage  country.  Close  to  NYC,  Boston, 
Montreal.  Check  us  out  at: 

www.rutlandherald.com 
Benefits  include  health,  dental,  eye,  401(k). 

DESIGNER/COPY  EDITOR 
Be  a  part  of  our  seasoned  copy  desk. 
Design  pages  and  edit  stories.  Work  with 
reporters  and  other  editors  to  develop  con¬ 
cepts.  Knowledge  of  team,  QuarkXPress, 
Photoshop,  Northeast  desired.  Send  let¬ 
ter,  resume  samples  to  John  Van 
Hoesen,  Managing  Editor  or  E-mail  same 
tojvh@vermontel.net 
COPS,  COURTS  and  the  LAW  REPORTER 
A  fast-paced.  Interesting  beat  on  our  City 
Desk.  Cover  the  breaking  news  and  dig 
into  the  issues.  Many  opportunities  for 
big  picture  story.  Experience  desired; 
strong  internships  considered.  Send  let¬ 
ter,  resume,  clips  to  Jo-Anne  Mackenzie, 
City  Editor. 

Rutland  Herald 

RO.  Box  668,  Rutland,  VT  05702 


WANTED:  COPY  EDITORS 
Would  you  like  to  work  at  a  newspaper 
in  a  competitive  market  that  is  in¬ 
novative  in  its  approach  to  the  news?  Do 
you  have  at  least  five  years’  experience 
on  a  copydesk,  with  some  slotting  expe¬ 
rience?  The  Palm  Beach  Post  has  open¬ 
ings  for  individuals  who  love  words  and 
the  art  of  copy  editing.  Design  and 
Macintosh  experience  are  a  plus.  If 
you’re  interested,  please  contact: 

Holly  Baltz 
The  Palm  Beach  Post 
RO.  Box  24700 

West  Palm  Beach,  FL  33416-4700 
E-mail:  hbaltz@pbpost.com 
(please  do  not  send  resumes 
as  attachments) 


WANTED:  VERSATILE  REPORTER 
An  innovative,  employee-owned  newspa¬ 
per  seeks  reporter  to  cover  a  growing  area 
near  Yellowstone.  We  want  a  reporter  with 
an  eye  for  enterprising  government  stories, 
an  ear  for  surprising  people  stories  and  a 
knack  for  thoughtful  growth  stories.  Send 
clips  and  resume  to: 

AME  Margaret  Wimborne,  Post  Register 
RO.  Box  1800,  Idaho  Falls,  ID  83403 


WEISS  RESEARCH,  a  national  newslet¬ 
ter  and  publisher,  seeks  bright  and  pro¬ 
lific  writer  for  newsletter,  special  reports 
and  more.  Must  have  good  knowledge  of 
economy  and  investments.  Broad  over¬ 
view  of  all  markets.  Previous  experience 
researching,  and  producing  financial  or 
investment  oriented  product  counts. 
Good  benefits,  EOE.  Please  fax  resume  to: 
(561)625-6685 
Or  E-mail:  tracey@weissinc.com 

www.editorandpublisher.com 


(213)  740-7894  or  kildow@usc.edu 
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EDITORIAL 


WEB  CONTENT  EDITOR 
Human  Resource  Executive  seeks  a  Web 
Content  Editor  for  its  HR  portal  - 
Workindex.com  -  This  includes  integrat¬ 
ing  specific  content  from  HRE,  and  iden¬ 
tifying  new  content  and  partnership 
opportunities  for  the  site.  Candidate 
must  be  highly  organized,  and  a  solid 
writer  with  Internet  experience.  Ideal 
candidate  must  be  highly  organized,  and 
a  solid  writer  with  Internet  experience. 
Ideal  candidate  will  have  a  minimum  of 
1  year  Website  content  experience. 
Some  travel  required.  Send  resume  with 
salary  requirements  and  two  writing  sam¬ 
ples  to  LRP  Publications,  747  Dresher 
Road,  #120,  Horsham,  PA  19044. 

Fax:  (215)784-0936 
Or  E-mail:  work@lrp.com  EOE 


WRITER 

Strong  feature  writer  sought  by  twice- 
monthly  business  magazine.  Your  prose 
must  entertain  as  well  as  inform,  building 
on  stellar  reporting,  solid  business  knowl¬ 
edge.  Feature  clips  a  must.  Send  cover  let¬ 
ter,  telling  us  why  we  should  hire  you, 
with  resume  and  salary  requirements  to: 

Director  of  Human  Resources  (W) 

770  Broadway,  New  York,  NY  10003 
Orfax  (646)  654-7212 
Or  E-mail:  HR@billcom.com 


HUMAN  RESOURCES 


DIRECTOR  OF  HUMAN  RESOURCES 
The  Florida  Times-Union,  located  in 
Jacksonville,  Florida  is  in  search  of  a 
Director  of  Human  Resources  to  manage 
department  of  12  and  provide  excellent 
service  to  its  more  than  1000  employ¬ 
ees.  Candidate  will  have  a  college 
degree  with  minimum  of  8-10  years  HR 
management  experience  in  providing 
management  guidelines  in  employee 
relations,  recruitment,  benefits  adminis¬ 
tration,  organizational  development  and 
forecasting  future  trends  that  will  benefit 
the  company  and  its  employees.  Individ¬ 
ual  will  consult  with  management  on 
appropriate  resolutions  concerning  ad¬ 
ministration  of  company  policies  and 
procedures.  Knowledge  and  compliance 
of  employment  laws  and  federal/state 
regulations  is  a  must.  Experience  in  pub¬ 
lishing  environment  and  PHR  or  SPHR 
certification  preferred.  If  interested, 
please  send  salary  requirements  with 
cover  letter  and  resume  to: 

The  Florida  Times-Union 
Attn:  Sherwin  Pulmano 
Employment  Manager 
RO.  Box  1949,  Jacksonville,  FL  32231 
Fax  (904)  359-4695 
E-mail:  pulmano@tu.infi.net 
We  are  an  equal  opportunity  employer. 
We  consider  applicants  for  all  positions 
without  regard  to  race,  color,  religion, 
sex,  national  origin,  age,  marital  status, 
or  the  presence  of  a  disability,  which 
would  not  prevent  the  performance  of 
essential  job  duties  with,  or  without  rea¬ 
sonable  accommodation  of  any  other 
protective  status. 

We  are  a  DRUG-FREE  WORKPLACE 


MAILROOM 


NEWSPAPER 

DISTRIBUTION  CENTER  MANAGER 
We  have  an  immediate  opening  for  a 
person  to  supervise  our  distribution  cen¬ 
ter.  The  ideal  candidate  should  have  at 
least  five  years  distribution  center 
(newspaper  mailroom)  experience.  Expe¬ 
rience  with  Harris  inserting  equipment, 
stitch  and  trimmers,  labeling  machines 
and  associated  equipment.  Must  be 
familiar  with  second  and  third  class  mail¬ 
ings.  Must  be  able  to  work  a  flexible 
schedule  to  meet  deadlines.  Pre¬ 
employment  drug  screen  required. 
Excellent  salary  and  benefits.  Candidates 
can  write,  call,  fax  or  E-mail: 

Beverly  A.  Jurgensen 
Director  of  Human  Resources 
Wilmington  Star-News 
RO.  Box  840,  Wilmington,  NC  28402 
Rhone:  (910)343-2383 
Fax:  (910)343-2280 
Beverly.Jjrgensen@wil.mingtonstar.com 
Equal  Opportunity  Employer 
Drug  Free/Smoke  Free  Workplace 


MARKETING 


DATABASE  MARKETING  ADVERTISING 
COORDINATOR 

The  Sun-Sentinel,  a  division  of  Tribune 
Company,  is  seeking  an  individual  to 
provide  database-marketing  consulta¬ 
tion;  leadership  and  support  to  the 
advertising  sales  division  in  developing 
and  implementing  database-marketing 
programs.  The  position  is  located  in  Ft. 
Lauderdale,  Florida. 

This  individual  will  be  responsible  for 
coordinating  cross-divisional  projects 
between  Direct  Marketing,  Major  Ac¬ 
counts  and  Database  Marketing.  Also 
acts  as  project  manager  responsible  for 
developing  and  implementing  database 
marketing  programs  for  major  accounts 
and  supervises  database  analysts  in  Ft. 
Lauderdale  that  are  assigned  to  support 
advertising  and  direct  marketing  pro¬ 
grams. 

The  successful  candidate  will  have  a 
degree  in  Business,  Marketing  with  a 
minor  in  Computer  Science  or  equivalent 
experience.  Five  to  eight  years  experi¬ 
ence  in  Direct  Marketing,  Database 
Marketing  and/or  Marketing  Research, 
preferably  in  the  publishing  industry. 
Must  be  familiar  with  database  market¬ 
ing  applications  -  Geographical  Informa¬ 
tion  Systems  (G.I.S.),  Relational  Data¬ 
base  Systems,  Lifestyle  Segmentation 
systems,  and  be  proficient  in  MS  Office 
Suite. 

The  Sun-Sentinel  offers  a  competitive 
salary  and  excellent  benefit  package.  To 
apply,  please  send  resume  attn: 

Sun-Sentinel 
Human  Resources 
333  SW  12th  Avenue 
Deerfield  Beach,  FL  33442 
Fax:  (954)425-1518 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  We  support  a  smoke-free, 
drug-free  work  environment.  EOE 


MARKETING 


CONFERENCE  PLANNER  CONSULTANT 
A  leader  in  the  media  industry  is  looking 
for  a  part-time  consultant  to  assist  in 
developing  and  executing  a  sales  and 
marketing  conference.  This  individual 
will  be  responsible  for  helping  to 
determine  the  content  of  the  program,  to 
identify  and  recruit  speakers,  and  to 
assist  in  the  marketing  and  promotion  of 
the  event.  Candidate  will  report  directly 
to  media  company  executive. 

Candidate  must  have  thorough  knowl¬ 
edge  of  the  newspaper  industry  — 
marketing,  advertising  and  circulation. 
Also  must  be  familiar  with  the  industry’s 
Internet  endeavors.  Send  replies  to: 

Box  01295,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 

I  The  newspaper  industry's  Mf.F.TIS(i  place.  | 


MARKETING 


MARKETING  RESEARCH 


SENIOR  ANALYST, 

MARKET  RESEARCH 

The  Orange  County  Register  is  seeking  a 
Senior  Analyst  in  its  Market  Research 
Department.  Position  involves  analysis 
and  dissemination  of  primary  and  sec¬ 
ondary  research  data,  creation  and  main¬ 
tenance  of  GIS  mapping  system. 

Ideal  candidate  should  have  bachelor’s 
degree  or  equivalent  2  or  more  years 
experience  in  market  research 
(preferably  in  the  newspaper  industry), 
be  proficient  in  PowerPoint,  Word  Excel. 
Familiarity  with  mapping  software, 
especially  Map  Info  is  a  plus.  Send 
resume  and  cover  letter  to: 
resumes@link.freedom.com  or  mail:  The 
Orange  County  Register,  625  N.  Grand 
Ave,  Santa  Ann  CA  92701  and  include 
job  #00-348 


MARKETING 


Marketing 


Managers 


PCF  is  an  acknowledged  leader  in  national  newspaper  cir¬ 
culation  services  with  clients  including  The  New  York 
Times.  We  are  currently  seeking  a  Marketing  Manager 
based  out  of  Florida.  Candidate  will  be  responsible  for  cov¬ 
ering  Florida  and  the  Caribbean.  We  also  have  a  position 
available  in  the  Boston  area.  Candidate  will  be  responsi¬ 
ble  for  covering  New  England,  Eastern  Canada  and 
Northern  New  York. 

This  position  will  be  accountable  for  sales  team  and  client 
development,  implementing,  managing  and  evaluating 
marketing  plans  to  increase  retail,  education,hotel,  and 
home  delivery  sales.  Key  responsibilities  include  develop¬ 
ment  and  implementation  of  regional  marketing  plans  as 
they  relate  to  clients  initiatives,  and  develop  college  reader- 
ship  programs  and  sales  presentations. 


Qualifications  include  a  minimum  of  five  years  marketing 
and  sales  management  experience.  BS/BA  degree  in 
Marketing  preferred.  Must  be  PC  literate  and  possess 
newspaper  experience.  Extensive  Travel  Requirecl. 

Please  send/fax/email  resume  and  salary 
requirements  to:  Publishers  Circulation 
Fulfillment,  Inc.,  PO  Box  241,  Oxford, 

NJ  07823,  Fax:  (908)  453-4395  Email:  . 
pcfwedeliver(g)worldnet.att.net 


Classified  Advertising  Call  Hazel  Preuss  at  888-825-9149 
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-HELP  WANTED- 


NEW  MEDIA 


SENIOR  NEWS  PRODUCER 
The  News  &  Observer 
www.newsobserver.com  seeks  a  creative 
journalist  to  help  merge  its  groundbreak 
ing  new  media  operation  with  a  top- 
notch  print  newsroom.  Any  successful 
candidate  must  have  a  solid  news  back¬ 
ground  along  with  the  ability  to  think 
beyond  print  as  The  News  &  Observer  con¬ 
tinues  to  develop  rich  new  media  pro¬ 
ducts.  The  quality  candidate  should  also 
have  some  management  experience, 
exceptional  communication  skills  and 
excellent  organizational  ability.  Candi¬ 
dates  should  send  an  introductory  letter, 
resume,  and  500-word  essay  articulat¬ 
ing  a  solid  vision  of  new  media  journal¬ 
ism  to  Content  Manager: 

John  J.  Jordan  at  johnj@nando.com 


PHOTOGRAPH\' 


SENIOR  PHOTOGRAPHER:  The  Odessa 
American  is  looking  for  a  senior  photo¬ 
grapher.  This  person  will  have  considera¬ 
ble  shooting  responsibility  and  minor 
leadership  duties.  The  American  has  a 
fully  digital  photography  department  pro¬ 
viding  Digital  Kodak  DCS520  equipment 
with  lenses.  Send  cover  letter,  resume 
and  portfolio  (NOTE:  Portfolios  must  be 
hard  copy  or  on  PC  CD  only)  to: 

Debra  A.  Parker,  night  editor 
The  Odessa  American 
RO.  Box  2952,  Odessa,  TX  79760-2952 


PREPRESS 


PAGINATION 

PRODUCTION  MANAGEMENT 
We  seek  a  manager  who  can  carry  us  to 
full  pagination,  manage  all  prepress 
operations  and  assume  other  production 
management  responsibilities.  This  posi¬ 
tion  reports  directly  to  Production  Dir¬ 
ector.  Successful  candidate  will  establish 
efficient  pagination  workflow  that  will 
accept  outside  materials  in  “industry 
standard”  formats.  Goal:  output  100%  to 
film,  allowing  direct-to-plate  technology  to 
be  introduced.  Assist  the  pagination  task 
force  and  management  to  complete 
pagination  of  all  products,  including  tying 
in  remote  receivable  copy.  Prepare,  main¬ 
tain  documentation  for  project  tracking 
and  operations  manuals. 

Candidates  need  pagination  track  record, 
and  solid  knowledge  of  networking, 
Adobe  prepress  products  including  PDF 
workflows.  Preps,  Color  Central  or  other 
DPI  and  preflight  technology.  Effective 
leadership  and  communication  skills  and 
5-7  years  mid-level  management  skills 
needed.  Prepress,  production  experience; 
3-5  years  successful  project  manage¬ 
ment;  and  detailed  project  results  are 
essential.  Able  to  work  with  multifunc¬ 
tional  disciplines/areas. 

Excellent  benefit  plan  includes  medical, 
life  and  LTD  insurances;  401(k)  plan, 
and  defined  benefit  pension  plan. 

Please  send/fax  your  resume  and  salary 
requirements  in  confidence: 

Patricia  D.  Nagle,  Personnel  Department 
Waterbury  Republican-American 
389  Meadow  Street,  Waterbury,  CT  06702 
Fax:  (203)  573-9432 


PRESSROOM 


HEAD  PRESSMAN  sought  for  AM  daily 
with  experience  on  Community  or 
Urbanite  press.  Contact  Bill  Horner  III, 
The  Sanford  Herald,  RO.  Box  100,  San¬ 
ford,  NC  27331.  E-mail  or  fax  resume: 
bhorner3@sanfordherald.com 
(919)774-4269 
The  Herald  is  an  EOE 


PRESS  MANAGER 

30,000  daily  in  the  Pacific  Northwest 
needs  experienced  hands-on  manager  for 
press  operations.  Responsibilities 
include  managing  14  press  operators 
over  two  shifts  and  overseeing  main¬ 
tenance/operation  of  10-unit  Urbanite 
press.  Must  possess  excellent  people 
skills,  mechanical  ability  and  technical 
knowledge  of  press  configurations.  Expe¬ 
rience  in  assisting  with  packaging  opera¬ 
tions  a  plus.  Reply  to: 

Eastside  Journal 
RO.  Box  90130 
Bellevue,  WA,  98009-9230 
Attn:  HR-EP 

Or  E-mail:  hr@eastsidejournal.com 
Orfax:  (425)  450-1238  EOE 


PRODUCTION/TECH 


PRODUCTION  DIRECTOR 
In  fully  paginated,  21,000  circulation, 
p.m.  daily  in  Mount  Vernon,  WA.  Man¬ 
ages  Pre-press,  Press,  Packaging, 
Information  Systems  and  Plant  Main¬ 
tenance.  Successful  candidate  will  be  a 
strong  team  player,  customer  service- 
oriented,  savvy  in  Mac  environment  and 
web  technology.  Knowledge  of  offset 
printing  and  packaging  operations  a  big 
plus.  Experience  budgeting  and  purchas¬ 
ing  also  important.  Send  resume  and 
salary  requirements  to: 

Publisher.  Skagit  Valley  Herald 
RO.  Box  578,  Mount  Vernon,  WA  98273 


PRODUCTION  DIRECTOR 
A  100,000  daily,  108,000  Sunday  in 
Zone  1  is  seeking  an  executive  with  a 
broad  range  of  experience  in  the  manage¬ 
ment  of  all  production  departments  which 
include  composing,  pressroom,  mailroom/ 
inserting,  commercial  printing,  vehicle 
maintenance  and  building.  Must  have 
demonstrated  abilities  in  administrative 
procedures,  budget  preparation,  and  cost 
control.  Candidate  should  possess  strong 
communication,  motivational  and  tech¬ 
nical  skills.  Send  confidential  resume  and 
salary  history  to: 

John  Shields,  Publisher 
New  Haven  Register 

40  Sargent  Drive,  New  Haven,  CT  06511 
Or  E-mail  jshields@nhregister.com 


ClASSIFIEP  ADVERTISERS: 


If  you  don't  see  a 


CATECORV  I'll.AT  ITTS  VOUK  NEEDS, 


PLEASE  CALL  US  AT 


888.82S.9149 


PUBLIC  RELATIONS 


CLEVELAND  OR  DETROIT 
MEDIA  RELATIONS  REPRESENTATIVE 
PR  Newswire  seeks  Media  Relations 
Representatives  to  manage  key  media 
relationships  and  implement  the  media 
relations  program  for  the  Cleveland  and 
Detroit  Bureaus.  This  position  can  be 
based  out  of  Cleveland  or  Detroit.  This 
person  will  focus  on  increasing  and 
enhancing  journalists’  usage  of  news  re¬ 
leases,  photos,  and  video  news  rel-eases 
provided  by  PR  Newswire's  members,  as 
well  as  increasing  usage  of  expert  con¬ 
tacts  available  through  PRN’s  ProfNet 
service.  E-mail  resume  tO: 

sam_starnes@prnewswire.com 


COORDINATOR  FOR 
MEDIA  RELATIONS  AND  PUBLICATIONS 
Lewis-Clark  State  College  invites  appli¬ 
cants  for  the  position  of  Coordinator  for 
Media  Relations  and  Publications.  The 
Media  Relations  and  Publications 
Coordinator  will  be  responsible  for  enhan¬ 
cing  the  public  visibility  and  image  of 
Lewis-Clark  State  College  through  written 
communication  and  active  participation 
with  both  internal  and  external  consti¬ 
tuencies  resulting  in  quality  media  and 
staff  relationships,  consistent  college 
images  and  messages,  and  distinctive  col¬ 
lege  publications.  The  Coordinator  of 
Media  Relations  and  Publications  posi¬ 
tion  requires  excellent  journalistic  and 
general  writing  skills  and  experience, 
along  with  exceptional  personal  skills. 
Media  relations  experience  is  essential. 
Experience  in  developing  a  "family”  of 
publications  and  institutional  web  pages 
for  a  larger  company  or  organization  is 
strongly  preferred,  A  Bachelor’s  degree 
(Master’s  preferred)  in  Journalism, 
English,  Communication,  Public  Rela¬ 
tions  or  comparable  discipline  is 
required.  Employment  to  start  full-time 
September  2000.  Salary  $31,824  with 
excellent  benefits.  Please  send  resume, 
cover  letter,  and  name,  address,  and 
phone  number  of  three  references  tO: 

Lori  Gaskill 

Director,  Human  Resources 
Lewis-Clark  State  College 
500  8th  Avenue,  Lewiston,  ID  83501 
Application  deadline  is  August  1 ,  2000 
LCSC  is  an  AA/EEO  Employer 


SALES 


NATIONAL  SALES  ACCOUNT  EXECUTIVE 
For  the  fast  growing  B2B  and  dotcom 
categories.  Must  have  2  years  sales  expe¬ 
rience  and  knowledge  of  broadcast  and 
online.  E-mail  michael.dawes@chron.com 


SALES  MANAGER 

In  the  166th  largest  SMSA,  a  young  and 
dynamic  growth  market,  a  great 
opportunity  exists  for  the  sales  manager 
of  a  23,000  circulation  weekly.  The  suc¬ 
cessful  candidate  will  have  strong  market¬ 
ing  presentation  skills,  sales  management 
experience  and  a  strategic  approach  to 
working  with  key  retailers  and  agencies,  A 
staff  ot  10  is  seeking  growth  leadership  in 
this  TN  -  KY  family  owned  publication. 
Send  resume  tO: 

Box  01300,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


•POSITIONS  WANTED- 


EDITORIAL 


NASCAR  WRITER  with  Master’s  Degree 
in  Writing  seeks  full-time  motorsports/ 
sports  writing  position.  Race  coverage 
experience  and  five  years’  experience  as 
a  weekly  columnist,  tan  also  provide  cov¬ 
erage  of  other  sports,  as  well  as  features 
and  columns.  Call  or  E-mail  Bill  at: 
(561)489-6718  goward@gate.net 


PHILADELPHIA  STRINGER-RNC 
J-grad.  Mature.  Wire  service  experience. 
Major  copy  desk.  Call  (2 1 5)  387-0709. 


SEASONED  WEB  EDITOR 
and  veteran  journalist  seeks  position 
with  thriving  online  newspaper/ 
magazine/news  organization.  Top-notch 
technical,  managerial,  reporting/writing, 
CAR  and  financial  skills;  expertise  in 
networks,  databases,  Internet  pro¬ 
gramming.  Spanish-speaking.  Hire  this 
all-in-one  individual  who  believes  solid 
news  values  and  team  work  should 
guide  your  online  presence.  Prefer  the 
West,  but  will  consider  all  offers. 

Contact:  w3editor@hotmail.com 


SPORTS  WRITER  with  five  years  experi¬ 
ence  seeks  new  challenge.  QuarkXPress 
knowledge.  Accent  on  preps.  Will 
relocate.  Call  Keith  (810)  367-2184. 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  cnmputer/Internet/software  colum¬ 
nist.  Seeking  contributor’s  position  with 
major  newspaper,  magazine  or  syn¬ 
dicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona,  CA  92880 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 

HELP  WANTED  Line  rates: 
$12.00  per  line,  per  week,  three 
line  minimum.  Black  &  white  dis¬ 
play  ads:  $131.00  per  inch,  per 
week,  one-inch  minimum,  half¬ 
inch  increments.  EQUIPMENT  & 
SUPPLIES,  INDUSTRY  SER¬ 
VICES,  ANNOUNCEMENTS, 
FEATURES  AVAILABLE  Line 
rates:  $11.00  per  line,  per  week, 
three  line  minimum.  Black  and 
white  display  ads:  $131  00  per 
inch,  per  week,  one  inch  minimum, 
half-inch  increments. 

ALL  CATEGORIES  Red  display 
ads:  $55.00  per  week  in  addition 
to  black  and  white  display  rates. 
Frequency  discounts:  For  both 
line  and  display  ads,  run  two  or 
more  weeks  and  enjoy  big  dis¬ 
counts.  Blind  boxes:  $25.00  per 
insertion;  counts  as  one  line  of 
copy.  The  identity  of  box  holders 
cannot  be  revealed.  Readers  are 
advised  not  to  send  samples  when 
replying  to  blind  box  ads;  we  are 
not  responsible  for  the  recovery  of 
samples. 

DEADLINE: 

Tuesday  prior  to  Monday  issue  date. 
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CULTURE  TRENDS 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  7/1 7/00 

Artist/Group:  Travis 
Song/Video:  "Why  Does  It  Always 
Rain  On  Me" 

Director:  John  Hardwick 

The  latest  Brit-Pop  sensation 
coming  from  the  same  school 
as  past  heroes  Oasis,  Radiohead 
and  the  Verve,  Travis  might  not 
be  the  most  original  band  on  the 
planet,  but  their  songs  definitely 
have  a  modest  charm  to  them. 

Artist/Group:  Papa  Roach 
Song/ Video:  “Last  Resort” 
Director:  Marcos  Siega 

Don’t  look  now,  but  the  third  wave 
of  funk/rock/rap  bands  that 
began  as  far  back  as  Faith  No 
More  in  the  late  80s  has  arrived. 
High  school  and  younger-aged 
college  crowds  will  love  ‘em,  but 
how  long  their  shelf-life  will  be 
remains  to  be  seen. 

©2000  xMTV 


The  Hollywood  Reporter’s  Elox  Office 

For  weekend  ending  July  17, 2000  , 


Thin 

Last 

S-Day 

Days 

Total 

Week 

Week 

Picture 

Weekend  Gross 

In  Release 

Gross  Sales 

1 

New 

X-Men 

54,471,475 

3 

54,471,475 

2 

1 

Scary  Movie 

26,195,912 

10 

89,0%,449 

3 

2 

The  Perfect  Storm 

17,130,295 

17 

128,501,870 

4 

3 

The  Patriot 

10,612,898 

19 

82,764,272 

5 

4 

The  Kid 

10,471,323 

10 

30,004,785 

6 

5 

Chicken  Run 

7,914,302 

26 

77,034,268 

7 

6 

Me,  Myself  &  Irene 

5,702,657 

24 

77,097,238 

8 

8 

Big  Momma’s  House 

2,831,239 

45 

108,302,019 

9 

10 

Gone  in  60  Seconds 

2,543,766 

38 

90,984,361 

10 

7 

Shaft 

2,386,057 

31 

65.982,209 

11 

11 

M:I2 

2,311,647 

54 

207,669,110 

12 

9 

Rocky  &  Bullwinkle 

2,281,455 

17 

20,415,745 

13 

12 

Gladiator 

1,571,917 

73 

176,582,114 

14 

19 

Sunshine 

467,045 

38 

2,256,859 

15 

13 

Dinosaur 

462,243 

59 

132,777,352 

16 

20 

Michael  Jordan  to  the  Max 

403,334 

73 

7,5%,652 

17 

21 

The  Croupier 

314,811 

91 

2.898,497 

18 

14 

Boys  and  Girls 

262,250 

31 

20,179,126 

19 

25 

Cirque  du  Soleil 

233,431 

73 

3,577,523 

20 

18 

Shanghai  Noon 

227,629 

52 

.54,679,561 

21 

15 

Road  Trip 

226,690 

59 

66,695,154 

22 

22 

U-571 

197,480 

87 

76,068,995 

23 

26 

Flintstones  in  Viva  Rock  Vegas 

194,270 

80 

34,366,730 

24 

54 

Blood  Simple  (re-issue) 

181,575 

10 

248,351 

25 

24 

Final  Destination 

179,234 

122 

52,589,193 

26 

17 

Titan  A.E. 

173,753 

31 

21,911,368 

27 

70 

Love  and  Basketball 

158,0% 

87 

26,869,004 

28 

23 

Jesus’  Son 

155,497 

31 

713,105 

29 

28 

Mysteries  of  Egypt 

151,841 

776 

36,285,730 

30 

27 

Small  Time  Crooks 

138,309 

59 

16,781,588 

31 

30 

Erin  Brockovich 

131,270 

122 

125,144,095 

32 

33 

Where  the  Heart  Is 

118,442 

80 

33,212,012 

33 

34 

Frequency 

115,215 

80 

43,548,519 

34 

32 

High  Fidelity 

109,472 

108 

26,681,521 

35 

36 

Butterfly 

108,457 

31 

652,351 

©2000  The  Hollywood  Reporter 
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CULTURE  TRENDS 


MTV  Top  20 
Countdown 

Week  of  7117100 

1.  Eminem  “The  Real  Slim  Shady” 

2.  Dr.  Dre  “The  Next  Episode” 

3.  Jay-Z  “Big  Pimpin’  ” 

4.  Aaliyah  “Try  Again” 

5.  3  Doors  Down  “Kryptonite” 

6.  Papa  Roach  “Last  Resort” 

7.  Busta  Rhymes  “Get  Out” 

8.  Toni  Braxton  “He  Wasn’t  Man  Enough” 

9.  Red  Hot  Chili  Peppers  “Californication” 


Top  R&B/Hip-Hop  Albums 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Album 

1 

50 

2 

Various  Artists 

Ryde  or  Die  (Vol.  2) 

2 

2 

2 

Nelly 

Country  Grammar 

3 

1 

3 

Lil’  Kim 

Notorious  KIM 

4 

- 

1 

Eminem 

Marshall  Mathers 

5 

3 

2 

Kelly  Price 

Mirror  Mirror 

6 

6 

4 

Three  6  Mafia 

When  the  Smoke  Clears 

7 

5 

4 

Busta  Rhymes 

Anarchy 

8 

7 

3 

Next 

Welcome  to  Nextasy 

9 

11 

11 

Toni  Braxton 

The  Heat 

10 

9 

12 

Joe 

My  Name  is  Joe 

©2000  Billboard/SoundScan,  Inc. 

10.  Matchbox  Twenty  “Bent” 

11.  Creed  “With  Arms  Wide  Open” 

12.  No  Doubt  “Simple  Kind  of  Life” 

13.  Blink-182  “Adam’s  Song” 

14.  Metallica  “I  Disappear” 

15.  A  Perfect  Circle  “Judith” 

16.  Everclear  “Wonderful” 

17.  DMX  “Party  Up” 

18.  Santana  “Put  Your  Lights  On” 

19.  Kina  “Girl  from  the  Gutter” 

20.  Joe  “I  Wanna  Know” 


Top  Country  Albums 

j  Compiled  from  a  national  sample  of  retail  store  sales. 


This 

Last 

Wks  on 

Week 

Week 

Chart 

Artist 

Alburn 

1 

1 

45 

Dixie  Chicks 

Fly 

2 

2 

35 

Faith  Hill 

Breathe 

3 

3 

7 

Lee  Ann  Womack 

I  Hope  You  Dance 

4 

4 

3 

Billy  Gilman 

One  Voice 

5 

5 

140 

Shania  Twain 

Come  On  Over 

6 

10 

61 

SheDaisy 

The  Whole  Shebang 

7 

7 

62 

Tim  McGraw 

A  Place  in  the  Sun 

8 

6 

128 

Dixie  Chicks 

Wide  Open  Spaces 

9 

8 

58 

Lonestar 

Lonely  Grill 

10 

9 

18 

George  Strait 

Greatest  Hits 

©2000  MTV 


©2000  Billhoard/SoundScan.  Inc. 


EDlTORerf 

PUBLISHER 


kiL 


Order  Your  2000  Editions  Now! 

You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  dota  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  morel 

ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  coll  1-888-612-7095. 


EDITORef 

IYBB0700 

PUBLISHER  1 

JYES!  Please  rush  my  order  for  the  latemalhnal  Year  Book  in  the  format  ond  version  I  have  chosen. 


Com  pony _ 

Address - 

City _ 

QTY: 

(  )  3-Volume  Set:  S200  eoch 

(  )  Volumes  I  &  3:  Si  50  for  both 

(  )  Volume  1  only:  SI  25  each 

(  )  Volume  2  only:  SI  09  each 

(  )  Volume  3  only:  $50  each 

(  )  CD-ROM  version  of  the 

International  Year  Book:  S895 
(Purchase  includes  Vols.1  &  3  of 
the  printed  edition) 

For  licensing  information,  coll 
1-800-335-4380  ext.  172. 


J  Check  Amount  Enclosed  S _ 

(Payable  to  Edilor  t  PubHsker  nwr  Book  in  US  dollars  only. 

U.S.  and  Canada  shipping  and  hondling  odd  $12;  foreign  odd  S45) 

Charge  my:  JVISA  JMC  JAMEX 

Account  # _ Exp.  Date _ 

Signature _ 

Phone  # _ 

Fax  # _ 

Poymnl  miKl  oiconipony  all  orders.  CA,  CO.  DC,  FL,  IL  MX,  MO,  NJ,  NY.  OH 
and  TX  resident,  pleose  odd  oppropriate  soles  tox.  Conodo  residents,  pleose 
odd  GS1.  No  shipping  to  PO  boxes.  AH  CD  ROM  soles  ore  finol 


Your  Business  (Check 

1.  -1  Newspoper 

2.  -J  Newspaper 

Equip.  Mfr. 

3.  □  Syndicate/ 

News  Service 

4.  J  Ad  Agency 

5.  J  Public  Relations 

finn 

6.  J  legal  firm 

7.  -I  Government 

8.  □  Mfr.  -  General 

9.  J  Mfr.  -  Auto 

&  Truck 

10.  J  Mfr.  -  Food 

11.  □  Service  Industry 

12. _l  University/ 

Public  Library 
13..]  Rnoncktl 

14. J  Retail 

15.  J  Public 

Transportation 

16. _J  Individual 


one  category  only). 

17.  J  Publishing  other 

then  Newspaper 

18. J  Real  Estate 

20.  □  Food:  Rest./ 

Whisle 

21.  □  Insurance 

22.  □Media 

23.3  Non-profit 

24.3  Recruiter/ 

Empl.  Agency 

25.3  Mktg./Research 

26.3  Utility 

27.3  Entertainment 

28.3  Book  Dist. 

29.3  Franchise 

30.3  Schod/Univ. 

31.3  Supermarket 

32.  3  Orug  Store 

33.  3  Hospital 

34. 3  Graphic  Arts/ 
Printing 

19. 3  Other: 


1  JYES!  Piecise  rush  my  order  for  the  Edilor  i  Publisher  Market  Guide 

1  in  the  format  1  hove  chosen. 

1  Name  .  . 

Your  Business 
(Check  one  category  only). 

1.  J  Newspaper 

2.  J  Newspoper  Equip.  Mfr. 

!  Title 

3.  J  Syndicate/News  Service 

1  Company 

4.  J  Ad  Agency 

5.  J  Public  Relations  firm 

'  Address 

6.  J  legal  firm 

7.  J  Government 

'  City 

State  Zip 

8.  J  Mh.  -  General 

9.  J  Mfr.  -  Auto  &  Truck 

I  QTY: 

1  (  )  2000  Market  Guide 

1  at  SI  40  eoch 

3  Check  Amount  Enclosed  S 

(Payable  to  Editor  <  PohBshor  Markot  Goido  in  US  dollars  only. 

U.S.  and  Canada  shipping  and  hondling  odd  $12;  foreign  odd  $45) 

Charge  my:  JVISA  JMC  JAMEX 

Arcount  #  Exp.  Date 

10.  J  Mfr.  -  Food 

11.  J  Service  Industry 

12.  J  University/ 

Public  Library 

13.  J  FinoiKiol 

14.  J  Retail 

]  (  )  CD-ROM  version  of 

!  the  2000  Morket  Guide 

!  ot  $495  60ch. 

Signature 

Phone  # 

15.  J  Pubik  Tronsportotion 

16.  J  Individuol 

17.  J  Publishing  oriier 

Fox# 

Payment  must  occompany  all  orders.  CA,  CO,  DC,  FI,  IL,  MA,  MD.  NJ,  NY,  OH 
and  TX  residents,  pleose  odd  oppropriote  soles  tax.  Conodo  residents,  pleose 
odd  GST.  No  shipping  to  PO.  boxes.  AH  CD-ROM  sales  ore  find 

than  Newspaper 

18.  J  Reol  Estate 

19.  J  Other: 

- 


SO" 
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EDITOR 

PUBLISHER 


YEAR  BOOK 

ANNUAL  DIRECTORIES 


YEAR  B(K)K 
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#  YEARBOcik 
WHO’S  WHERE 


W:-;,  TIPf' 

KorroBlTPLMjiMai  ' 

MARKET 


All  the  critical  data 
you  need  —  right 
at  your  fingertipsi 

For  faster  service/ or  for  information 
on  our  CD-ROMs/call  toll-free. 

000  1-888-612-7095 


POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
INTERNATIONAL  YEARBOOK 

1515  BROADWAY 

NEW  YORK  NY  10109-0025 
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POSTAGE  WILL  BE  PAID  BY  ADDRESSEE 

Editor  &  Publisher 
MARKET  GUIDE 

1515  BROADWAY 

NEW  YORK  NY  10109-0025 
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TECHNOLOGY 


Firm  develops  and  maintains  its  own  and  others’  systems 
with  a  broadening  range  of  products  and  services 


BY  JIM  ROSENBERG 

Roughly  30%  of  Advanced  Technical  Solutions 
personnel  work  at  New  York  Times  Co.  sites  even 
though  the  New  York  paper  uses  no  ATS  systems. 
Others  work  around  the  country,  supporting 
major  metro  dailies’  publishing  systems,  from 
newsrooms  to  pressrooms. 

The  Wilmington,  Mass.,  company  that  started  life  13  years  ago 
by  selling  add-on  products  and  service  to  Atex  customers,  and 
since  1992  has  offered  its  own  editorial  and  advertising  systems, 

earlier  this  year  took  over  sales  and  mar-  fers  AdPlacer  from  Informatel  Inc.,  Laval, 
keting  of  three  other  companies’  newspa-  Quebec.  The  product  organizes  the  pagi- 

per  products.  nation  process  through  XPress.  ATS  got  a 

At  last  month’s  annual  Nexpo  trade  good  look  at  AdPlacer  “a  few  years  ago,” 
show,  ATS  introduced  the  MediaDesk  ed-  recalled  Informatel  President  Andre  Pa- 
itorial  system,  with  its  fully  customizable  quette,  when  “we  had  the  chance  to  do 

Navigator  browser  desktop 
(successor  to  a  browser  in¬ 
terface  first  promoted  in  the 
system’s  predecessor)  and 
integration  of  both  Quark¬ 
XPress  and  Adobe  InDesign 
for  pagination  (each  may  be 
used  for  assembling  differ¬ 
ent  pages).  The  news  system 
uses  a  single  database  for 

print  and  Web  publishing,  supporting  one  common  installation”  and  exchanged 
Web  page  design  and  audio  and  video  information. 

content,  photo  selection  and  editing,  tab-  As  it  happens,  the  Morning  Star,  an 
ular  material  processing,  a  local -sports  ATS  editorial  system  user  in  Wilmington, 
database  option,  production  status  moni-  N.C.,  is  the  first  U.S.  customer  for  the  new 
toring,  and  content-component  manage-  i  AdPlacer.  (It  was  beta-tested  closer  to 
ment.  Already  using  ATS’  AdVisor  home,  at  weekly  tabloid  publisher  Pre¬ 
advertising  system.  The  Press  of  Atlantic  miere  Edition,  Vaudreuil,  Quebec.)  Origi- 

City,  Pleasantville,  N.J.,  is  among  the  first  ■  nally  written  for  MS/DOS  (Microsoft/ 
MediaDesk  customers.  i  disk  operating  system),  the  latest  Win- 

AdVisor  has  relied  on  third-party  pagi-  |  dows  version  of  the  classified  ad  layout 
nation  products.  Now,  for  existing  AdVi-  |  software,  said  Paquette,  is  easier  to  use, 
sor  sites  that  want  it  and  for  all  new  I  customize,  and  install  —  including  setting 

classified  pagination  customers,  ATS  of-  I  up  rules  for  publications,  editions,  sec- 


fers  AdPlacer  from  Informatel  Inc.,  Laval,  AT 
Quebec.  The  product  organizes  the  pagi-  i  and  si 
nation  process  through  XPress.  ATS  got  a  j  Centr 
good  look  at  AdPlacer  “a  few  years  ago,”  i  sidiar 
recalled  Informatel  President  Andre  Pa-  j  specif 
quette,  when  “we  had  the  chance  to  do  used  \ 

1  “We  maintain  every 
^  i  computer  in  that  facility, 

I  with  the  exception  of  the 
*  I  phone  system.” 

^  —  ALDEN  EDWARDS 

Hi  PRESIDENT,  Advanced  Technical  Solutions 

one  common  installation”  and  exchanged  had  a 

information.  said  tl 

As  it  happens,  the  Mommg5tar,  an  |  Inc.,  £ 

ATS  editorial  system  user  in  Wilmington,  |  execu 


tions,  days,  and  classifications.  Its  direc¬ 
tory  module  now  offers  autosizing,  im¬ 
proved  banner  management,  and 
odd-column  format  directories. 

With  more  than  200  North  American 
customers  (almost  half  in  the  United 
States,  according  to  Account  Director 
Ed  Slattery),  Informatel  offers  clcissified 
and  display/retail  versions  of  both  Ad¬ 
Placer  and  its  AdPlus  order-entiy  and 
account-management  systems,  as  well 
as  Prospector,  its  multiple-module  sales- 
planning  product. 

Earlier  this  year,  ATS  already  had  be¬ 
gun  filling  out  its  product  line  with  other 
third-partj’  software.  It  now  owns  all 
source  code  for  and  is  developing  Open 
Market  Inc.’s  remote-entry  advertising 
products,  £is  Open  Market  focuses  on  its 
Internet  business.  The  products  (devel¬ 
oped  by  Mission  Critical,  which  was  ac¬ 
quired  by  Future  Tense,  which  became 
Open  Market)  £ire  AdFax,  for  tbe  receipt, 
storage,  conversion,  and  transfer  of  faxed 
ads;  the  PC-based  AdFast  direct  link  to 
advertisers;  and  AdOnTime  ,  the  Inter- 
net-based  advertiser  management  of  clas¬ 
sified  ads,  with  access  to  a  newspaper’s  ad 
system  for  pricing,  com.position,  styling 
aids,  and  upselling. 

ATS  also  is  the  exclusive  seller,  installer, 
and  supporter  of  Circ2000.  Developed  by 
Central  Newspapers  Inc.’s  CNT  Corp.  sub¬ 
sidiary  and  promoted  as  the  first  address- 
specific  circulation-account  system,  it  is 
used  with  SoftBook  portable  electronic 

tablets  by  The  Arizona  Repu  blic’s 
drivers  in  Phoenix  and  was  li¬ 
censed  by  the  Omaha  (Neb.) 

'  World-Herald. 

I  As  of  June  12,  ATS  assumed 

responsibility  for  maintaining  all 
Atex  systems’  hardware,  said  its 
'ARDS  president,  Alden  Edwards,  just 
TIONS  days  later  at  Nexpo.  ATS  now 
does  the  work  “wherever  Atex 
had  a  hardware  maintenance  agreement,” 
said  the  fonner  Atex,  System  Integrators 
Inc.,  and  Information  International  Inc. 
executive.  Edwards  said  his  company  al- 


N.C.,  is  the  first  U.S.  customer  for  the  new  j  ready  had  been  performing  the  work  at 


AdPlacer.  (It  was  beta-tested  closer  to 
home,  at  weekly  tabloid  publisher  Pre- 


five  of  the  20  maintenance  sites,  which 
range  in  size  from  the  42,273-circulation 


miere  Edition,  Vaudreuil,  Quebec.)  Origi-  |  Bridgewater,  NJ.,  Courier  News  to  The 


\  nally  written  for  MS/DOS  (Microsoft/ 

I  disk  operating  system),  the  latest  Win- 
I  dows  version  of  the  classified  ad  layout 
I  software,  said  Paquette,  is  easier  to  use, 

I  customize,  and  install  —  including  setting 
I  up  rules  for  publications,  editions,  sec- 


New  York  Times. 

Work  for  the  Times  began  years  ago  at 
its  headquarters  and  gradually  expanded  to 
include  even  the  heavy-equipment  controls 
in  its  two  production  plants  —  five  separate 
contracts  in  £ill,  according  to  Edwards.  At 
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the  Edison,  NJ.,  site,  he  said,  “We  maintain 
every  computer  in  that  facility,  with  the  ex¬ 
ception  of  the  phone  system.” 

Assumption  of  the  Atex  hardw'are-main- 
tenance  agreements  only  adds  to  ATS’ 
longstanding  business  in  outsourced  sup¬ 
port.  Unlike  its  work  for  the  Times,  howev¬ 
er,  that  business  is  largely  confined  to 
supporting  prepress  hardware  and  soft¬ 
ware  —  although  it  can  range  from  system 
support  (irom  front  ends  to  imagers)  to 
project  consulting  to  outsourcing  an  entire 
information  technology  department. 

Not  including  the  recent  addition  of 
new  Atex  sites,  ATS  has  47  systems  and/or 
service  customers  in  23  states,  the  District 
of  Columbia,  Puerto  Rico,  and  Ontario,  as 
well  as  Australia,  Finland,  Hong  Kong, 
Ireland,  and  Singapore. 

In  four  years,  the  ATS  w'ork  force  has 
grown  by  60%.  Founded  by  former  Atex 
executives  and  later  a  beneficiary  of  ex¬ 
pertise  from  the  former  Intertext/Camex/ 
Crosfield/DuPont  line  of  software  devel¬ 
opment,  the  company  remains  privately 
owned,  profitable,  and  free  of  debt,  said 
Edwards.  0 


filled  the  paper’s  need  for  a  PostScript 
Level  3-compatible  RIP  and  easy-to-learn 
work-flow  system,  according  to  John 
Giustiniani,  Advance  production  systems 
manager. 

MaxWorkFlow  allows  fast  proofing, 
high-resolution  output,  raster  down  sam¬ 
pling,  preflighting,  and  large-file  opti¬ 
mization  for  easy  handling.  Its  Harlequin 
RIP  incorporates  an  open  prepress  inter¬ 
face  (OPI)  and  allows  real-time  custom- 
configuration  of  work  flow  using 
drag-and-drop  icons.  The  Advance  uses 
tw'o  MaxWorkFlow  master  systems  and 
has  a  third  for  backup  —  each  with  RIP, 
OPI,  preflight,  and  imposition  software. 
The  master  systems  feed  MaxWorkFlow 
Light  systems  that  drive  the  paper’s  two 
Autologic  3850  imagers.  The  proofing 
package  includes  a  RIP  and  Hewlett- 
Packard  1050  printer.  “Preflight  capabil¬ 
ity  makes  it  easy  for  us  to  discover 
problem  files  as  soon  as  they  are  received, 
rather  than  when  the  paper  is  on  dead¬ 
line,”  said  Giustiniani.  Harris  supplied 
the  paper’s  editorial,  editorial  pagination, 
and  classified  pagination  systems. 


Geac  Publishing  Systems 

Tampa,  Fla. 

Will  use  MetaFrame  from  Citrix  Sys¬ 
tems,  Fort  Lauderdale,  Fla.,  to  Web-en- 
able  its  Command  Series  of  applications. 
Geac  said  MetaFrame  will  allow  users  of 
less-powerful  devices  to  access  its  applica¬ 
tions  remotely  over  the  Web,  for  “broader 
deployment  where  cost  or  accessibility 
had  been  an  issue  in  the  past.” 

Use  of  MetaFrame  also  will  permit 
Geac  to  function  as  an  application  service 
provider,  delivering  its  software  over  the 
Web  to  publishers  from  applications 
servers  on  its  premises. 


Harris  Publishing  Systems 

CORP.,  Melbourne,  Fla. 

Installed  MaxWorkFlow  at  the  Staten 
Island  OS iT.)  Advance  to  increase  page 
output  speed,  consolidate  all  graphics, 
and  automate  work  flow.  The  product 


Developed  for  new'spape^  m  a  newspaper 

company  keeping  in  mind  me  needs  of  your 

clients,  the  jobseekers  aM  you 

Scalable  for  all  market  sizes 

Flexible  business  models  include  the  power  of 

both  media:  online  &  print 

Quick  revenue  gain 

Expert  training  for  implementation  &  roll-out 
24/7  customer  service 


employment 

iwizard.com 


NO  TRICKS.  JUST  A  GREAT 
ONLINE  RECRUITMENT  SOLUTION 
For  mork  information  gai.i.  303.56(3.6441 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 


'One  of  the  sins  of  the  Journalism  business  is  that 
ice  eave  for  aeeess^ 

—  DAVID  NYHAN,  “BOSTON  GLOBE”  COLUMNIST 


The  fire  next  time:  Readers  and  journalists  dis¬ 
agreed  on  whether  to  run  photo  of  fire  escape. 


Armchair  critics  and  “Monday 
morning  columnists”  may  find 
themselves  becoming  a  little  less 
willing  to  rush  to  judgment  after  taking  the 
“You  Be  the  Editor”  challenge  at  the  Chica¬ 
go  Sun-1  imes  Web  site  this  month.  The 
purpose  was  for  readers  “to  have  fun  and 
see  some  of  the  problems  we  wrestle  with,” 
said  Michael  Cooke,  editor  in  chief  of  the 
Sun-Times  and  catalyst  behind  the  exercise. 

The  quiz  featured  10  questions  based  on 
real-life  dilemmas  editors  face  in  determin¬ 
ing  news  content.  A  dramatic  photo  of  fire 
victims  trying  to  leap  to  safety:  Is  it  too 
graphic?  A  politician  with  a  drinking  prob¬ 
lem:  Should  the  paper  print  the  storv'  or 
protect  his  privacy?  What  about  publishing 
the  names  of  prostitutes’  clients,  even  if  it 
will  cause  pain  to  their  families? 

After  completing  the  quiz,  visitors  were 
invited  to  see  how  other  readers  voted. 
The  official  results  of  responses  compiled 
by  reporter  Gary  Wisby  show  a  nearly 
even  split  of  opinion  on  the  above-men¬ 
tioned  questions.  Another  query  that  pro¬ 
duced  a  divided  response:  Should  the 
paper  publish  the  police  department’s 
findings  on  an  at-large  rapist  to  warn  citi¬ 
zens  —  or  hold  the  story  in  case  it  might 
hamper  the  police  investigation?  The 
most  lopsided  votes:  Should  the  paper 
run  a  story  on  the  “outing”  of  a  sports  fig- 


Photo  of  the  week 


BRUCE  CRUMMY,  FARGO  (N.D.)  FORUM 

Fargo,”  the  movie,  was  pretty  funny,  but  no  one  was 
laughing  there  during  the  recent  rainstorm  some  locals  call 
the  worst  in  memory.  It  flooded  the  Red  River  Valley  and 
even  took  out  this  mighty  interstate,  1-94,  south  of  Fargo. 
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ure  by  a  gay-rights  activist  group  (no); 
print  a  story  on  a  company  considering 
expanding  in  the  area  even  if  it  may  lead 
to  a  loss  of  jobs  (no);  publish  a  gruesome 
Associated  Press  photo  of  a  starving  Su¬ 
danese  boy,  (y'es). 

Cooke  pointed  out  that  the  quiz  is  far 
from  a  definitive  method  of  determining 
what  readers  think, 
^HUBmillllllllll  arguing,  ‘There  are 
no  right  or  wrong 
answers.  You  could 
have  a  different  an- 
^  swer  in  California 

than  in  Illinois. ... 
[It]  all  depends  on 
the  individual  mar- 
ketplace.” 

Michael  Cooke  Sun-Timesjour- 

nalists  also  took  the 
quiz,  and  the  results  show  that  the  jour¬ 
nalists  agreed  with  readers’  decisions  over 
half  the  time  (on  six  out  of  the  10  ques¬ 
tions).  The  dilemma  of  whether  or  not  to 
print  the  photo  of  the  fire  victims  revealed 
one  of  the  sharper  differences  of  opinion 
between  readers  and  journalists.  Readers 
voted  to  hold  the  photo,  while  journalists 
were  overw  helmingly  in  favor  of  publish¬ 
ing  it.  —  Erin  Whalen 


AS  IF  U.S. 

pers  weren’t  facing  enough 

competition,  online  and  off,  for  classified  want  ads,  it  could 
get  worse  if  an  idea  of  IKEA’s  catches  on  in  the  States.  The  furniture 
chain  is  trying  to  flush  out  job  applicants  in  Sweden  by  scrawling 
advertisements  on  public  restroom  walls,  the  Dayton  (Ohio) 
Business  Journal  reports.  Although  it  is  sure  to  raise  eyebrows,  IKEA 

figures  it  has  a  captive  audience  in  the  bath-  one  experiment,  it  received  60  applications 
room,  and  the  price  is  right:  a  handwritten  within  four  days.  ‘That’s  four  or  five  times 
message  on  the  wall  or  stall  costs  one-tenth  more  than  what  we  would  get  from  a  nor- 
the  amount  of  a  newspaper  ad.  “In  the  toi-  [  mal  newspaper  ad,”  he  added.  For  re- 
let,  people  are  more  relaxed  and  receptive  cruiters  driven  to  desperation  by  today’s 
to  our  message,”  Jimmy  Ostholm,  an  IKEA  tight  job  market,  there’s  an  idea  they  might 
spokesman  told  a  Swedish  newspaper.  In  want  to  roll  with.  —  Lucia  Moses 
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fighting  for  the  First  Amendment,”  said 
Gartner,  whose  newspaper  experience  in¬ 
cludes  stints  at  The  Wall  Street  Journal  and 
the  Register,  a  regular  column  in  USA  To¬ 
day,  and  a  1997  Pulitzer  Prize  for  editorial 
writing  at  The  Tribune  of  Ames,  Iowa.  If 
there’s  one  place  where  people  should  be 
reminded  about  freedom  of  speech,  “It’s  at 
the  ballpark,”  Gartner  observed,  “where 
they’re  always  yelling  ‘kill  the  ump’  and 
‘strike  ’em  out.’  ”  —  Joe  Strupp 


T  THE  HOME  OF  THE  TrIPLE-A 
/%  Iowa  Cubs  in  Des  Moines,  even 
JL.  .iLfans  can  get  to  first  —  the  First 
Amendment,  that  is.  Since  opening  day. 
Cubs  majority  owner  and  well-known 
journalist  Michael  Gartner  has  kept  a 
large  replica  of  the  First  Amendment 
in  the  concourse/concession  area  at 
Sec  Taylor  Stadium,  a  ballfield  named  in 
honor  of  a  former  sports  editor  of  The  Des 
Moines  Register.  “All  my  life.  I’ve  been 


Going  to  bat  from  the  rights  side:  Fan  at  Iowa 
ballpark  gets  the  “Bill”  with  his  dog  and  fries. 
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The  Pack  Rat 


A  single  shining  moment.  And  a  dubious  double  standard? 

The  Washington  Post  recently  published  a  sear- 
ing  response  to  a  PR  ploy  by  George  W.  Bush’s  presi¬ 
dential  campaign.  Bush’s  spokesman  had  drafted 
U.S.  Sen.  Strom  Thurmond,  R-S.C.,  to  denounce 
rival  A1  Gore’s  attempt  to  be  “Trumanlike,”  saying, 
“Mr.  Gore,  I  knew  Harry  Truman,  I  ran  against  Harry  Truman, 
and  you  are  no  Harry  Truman.” 

The  national  press  pack  got  a  laugh  out  of  the  obvious  reference  to 
the  crack  that  plagued  Dan  Quayle,  “You’re  no  John  F.  Kennedy.” 


But  only  the  Post's  Michael  Powell  said, 

“Hold  it.”  He  reminded  readers  that,  in 
1948,  Thurmond  ran  on  the  Dixiecrat  tick¬ 
et,  accusing  Truman  of  “stabbing 
the  South  in  the  back”  by  inte¬ 
grating  America’s  armed  forces, 
and  quoted  Thurmond’s  ven¬ 
omous  anti-“Negro”  rhetoric. 

Citing  the  epidemic  of  amnesia 
in  Washington,  Powell  wrote 
that  the  senator  is  not  just  a 
cuddly  “old  codger”  —  he’s  the 
“former  white  supremacist  and 
segregation’s  champion.” 

It  was  a  crucial  reminder  that 
some  “slights”  are  more  important  than 
others,  ancient  or  not.  And  attempts  to  play 
down  the  inherent  evil  of  pure  racism,  and 
cover  it  over  with  the  niceties  of  politically 
civilized  behavior,  only  ensure  that  racial  is¬ 
sues  will  continue  to  infect  civilization. 

That’s  why  it’s  so  troubling  to  see  the  Post 
falter  on  a  simpler  story.  On  April  19,  an  8- 
year-old  boy  playing  in  bis  front  yard  was 
stabbed  to  death  by  a  complete  stranger. 

Little  Kevin  Shifflett  was  white.  The  killer 
was  instantly  described  by  witnesses  as  an 
African  American,  though  the  Post  did  not 
include  that  in  its  first  story,  explaining  lat¬ 
er  that  it  wanted  to  wait  until  a  drawing 
was  available.  The  blood-covered  attacker 
walked  away  and  escaped  in  a  cab. 
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In  early  July,  the  Post  reported  that  a 
white  man  in  the  same  area  of  Alexandria, 
Va.,  where  Shifflett  lived,  was  attacked  sev¬ 
en  years  earlier  in  an  eerily  sim¬ 
ilar  way  —by  a  complete 
stranger,  a  black  man  with  a 
hammer,  who  then  simply 
walked  away.  What  they  knew, 
but  did  not  report,  was  that  the 
attacker  had  called  the  victim 
“whitey”  as  the  former  was  try¬ 
ing  to  smash  the  latter’s  brains 
out.  That  omission  and  others 
have  led  some  angry  readers, 
and  some  Post  reporters,  to 
worry  that  the  “schizophrenia”  in  covering 
race  factors  is  resulting  in  dual  standards. 

Like  everything  else,  the  real  story  is 
more  gray  than  black  and  white.  There’s  a 
man  in  custody  in  Alexandria’s  jail  right 
now  for  parole  violation,  the  convict  in  the 
hammer  attack.  As  it  turns  out,  he  is  the 
suspect  in  the  Shifflett  murder,  though  the 
police  won’t  say  it  for  the  record. 

It  was  the  Post’s  Josh  White  who  led  po¬ 
lice  to  a  major  piece  of  potential  evidence 
in  the  crime.  A  motel  manager  who  saw 
the  drawing  of  the  alleged  attacker  on  the 
news  in  April  had  called  the  police  to  say 
the  man  had  been  staying  at  tbe  motel, 
started  a  fire,  may  have  had  cocaine  in  his 
room,  and  left  his  possessions.  The  police 


didn’t  show  up,  but  the  Post’s  White  did, 
and  found  a  note  scrawJed  on  the  back  of 
the  man’s  parole  reminder  from  the  Vir¬ 
ginia  prison.  The  man  had  written:  “Kill 
then  raceess  whiate  kidd’s  anyway  (sic).” 

In  the  story  White  wrote,  entitled  “Racial 
Note  Found  in  Suspect’s  Hotel  Room,”  the 
Post  reported  for  the  first  time  that  while 
Kevin  Shifflett’s  throat  w'as  being  slashed, 
his  attacker  was  screaming  racial  epithets. 

The  Post’s  Virginia  editor,  Scott  Vance, 
explained  that  the  reference  to  “whitey”  was 
consciously  omitted  from  the  earlier  story- 
on  the  hammer  attack  because  the  paper 
was  tiying  to  list  all  the  similarities  between 
the  two  crimes  —  and  the  police  had  not  yet 
told  his  reporters  that  Kevin  Shifflett’s  killer 
allegedly  yelled  about  white  people  during 
the  murder.  “But  if  people  think  we’re 
downplaying  the  racial  factor,  that  makes 
no  sense:  We  put  the  racial  note  we  found 
in  the  headline  on  the  front  page.” 

However,  this  new  information  makes  it 
harder  to  explain  why  the  Post  isn’t  cover¬ 
ing  the  Shifflett  murder  as  a  potential  “race 
crime,”  which  is  how  the  U.S.  Justice  De¬ 
partment  is  “monitoring”  it.  The  “race 
crime”  distinction  doesn’t  make  much  dif¬ 
ference,  Post  Ombudsman  E.R.  Shipp  said 
in  a  recent  column  defending  the  paper. 
Since  the  case  is  already  a  murder,  “race 
crime”  status  won’t  increase  the  punish¬ 
ment  much.  But  doesn’t  the  Post  still  have 
an  obligation  to  be  direct  in  labeling  it? 

Compare  the  Shifflett  coverage  to  stories 
on  the  unprovoked  shooting  death  of  a  73- 
year-old  African-American  woman  by  two 
white  brothers  last  December.  Within  days, 
the  Post  headline  was  ‘Townspeople  Doubt 
Race  Led  to  Slaying,”  discussing  the  details 
of  the  horrible  crime.  The  next  story  was 
“FBI  ,\ids  Probe  into  Slaying  of  Black  Wo¬ 
man.”  True,  it’s  easier  to  write  the  headline 
and  shape  the  story  when  the  peg  is  FBI  in¬ 
volvement.  But  it’s  already  a  murder  case. 
So,  using  the  the  Post  ombudsman’s  logic, 
wby  bother  reporting  it  as  a  race  crime? 

Here’s  the  reason:  Because,  with  or 
without  the  imprimatur  of  the  Justice  De¬ 
partment,  w'hether  a  murder  is  white  on 
black,  or  black  on  white,  if  there’s  signifi¬ 
cant  evidence  of  a  racial  motive,  it  needs  to 
be  properly  identified  in  news  stories,  and 
branded  as  the  assault  on  decency  and  civ¬ 
ilization  that  it  represents  in  editorials. 
Otherwise,  why  bother?  11 
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